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Sei-iember  ji,  1912. 


TO  PROMOTE  NEWSPAPER  PUBLICITY. 

New  Organization  Composed  of  Leading  Dailies  to  Be  Launched 
at  the  Waldorf-Astoria,  Oct.  4 — Victor  F.  Lawson 
Issues  the  Call  to  Those  Who  Have  Subscribed — 
Members  Annual  Dues  $500. 


It  has  been  known  for  some  time  that 
a  movement  was  on  foot  among  the 
lea<ling  daily  newspapers  of  the  country 
to  organize  a  new  association  for  the 
promotion  of  local  and  foreign  adver¬ 
tising.  Such  progress  has  been  made  by 
the  promoters  that  the  membership  is 
now  complete  and  a  call  has  Itecn  issued 
by  Victor  F.  Law'son,  publisher  of  the 
Chicago  Haily  News,  for  a  meeting  o; 
the  subscribers  to  be  held  at  the  Wal- 
«iorf-.\storia.  New  York,  on  Oct.  4.  at 
which  the  nrganization  will  be  perfected. 

The  new  organization  will  be  known 
as  the  Association  of  Daily  Newspapers. 

In  a  circular  letter  which  was  sent  to 
a  selected  list  of  newspapers  whose  co¬ 
operation  was  sought  in  the  matter,  the 
purpose  of  the  proposed  association  was 
set  forth  as  follows :  I 

“To  combine  the  undersigned  and  tlie 
subscribers  into  an  organization  for  the 
development  of  national  and  foreign  ad¬ 
vertising  in  ail  the  newspapers  that  may 
become  parties  to  this  plan,  as  a  unh. 
and  not  in  any  portion  thereof  less  than 
all,  and  to  generally  advertise  and  make 
known  to  advertisers  the  advantages  to 
be  derived  by  advertisers  in  using  the 
columns  of  the  daily  newspapers  printe  1, 
published  and  circulated  throughout  the 
United  States  for  foreign  or  national 
advertising  and  generally  to  improve  the 
advertising  business  in  which  the  sub¬ 
scribers  to  this  plan  are  engaged.” 

The  newspapers  invited  to  join  tl”. 
new  organization  included : 

.\tlanta,  Ga.,  Constitution  and  Journal. 

Baltimore,  Md.,  News  and  Sun. 

Boston,  ^lass.,  Globe,  Post  and  Tran¬ 
script. 

Buffalo,  N.  Y..  E.xpress  and  New.s. 

Chicago.  Ill.,  News,  Record-Herald 
and  Tribune. 

Cincinnati,  O.,  Enquirer  and  Times- 
Star. 

Cleveland,  O.,  Plain  Dealer  and  Press 

I4allas.  Tex.,  News. 

Detroit,  Mich.,  Free  Press  and  News- 
Tribune. 

Denver,  Colo.,  Republican  and  Rocky 
Mountain  News. 

Des  Moines,  la..  Capital. 

Houston.  Tex.,  Chronicle. 

Indianapolis,  Ind.,  News  and  Star. 

Kansas  City,  Mo.,  Star  and  Times. 

Ix)s  Angeles,  Cal..  Times. 

Louisville,  Ky..  Times  and  Courier- 
Journal. 

Memphis.  Tenn.,  Commercial-.Appeal. 

Milwaukee,  \\  is..  Journal  and  Sen¬ 
tinel. 

Minneapolis,  Minn.,  Journal  and 
Tribune. 

Nashville.  Tenn.,  Banner. 

New  OrleaiiS,  La..  Item  and  Time.s 
Democrat. 

New  York  Times,  World.  Globe  and 
Brooklyn  Eagle. 

Newark,  X.  J.,  News. 

Omaha,  Neb.,  Bee  and  World-Herald. 

Philadelphia.  Pa.,  Bulletin.  Inquirer 
and  Record. 

Pittsburgh,  Pa.,  Chronicle-Telegraph, 
Dispatch,  Press  and  Gazette-Times. 

Portland,  Ore.,  Oregonian. 

Providence.  R.  I.,  Journal. 

Richmond,  Va.,  Times-Dispatch. 

Salt  Lake  City,  Utah,  Tribune. 

St.  Louis,  Mo..  Globe-Democrat,  Post- 
Dispatch  and  Republican. 

San  Francisco,  Cal.,  Bulletin  and  Call. 

Seattle,  Wash.,  Post-Intelligencer  and 
Times. 

St.  Paul,  Minn.,  Dispatch  and  Pioneer 
Press. 

Spokane.  Wash..  Spokesman-Review. 

W  ashington,  1).  C.,  Star. 

It  will  be  noted  that  the  above  list 
includes  the  leading  and  most  influential 
morning  and  evening  newspapers  in  the 
cities  represented.  None  of  Mr.  Hearst’s 
newspapers  appear. 

Just  how  many  of  the  newspapers 
have  signified  their  desire  to  become 
members  has  not  been  made  public,  but 


as  under  the  plan  thirty  must  sign  the 
preliminary  agreement  before  the  organ¬ 
ization  was  to  be  launched,  it  is  prob¬ 
able  that  at  least  that  number  has  been 
sc'ured. 

.-\t  the  meeting  to  be  held  at  the  Wal¬ 
dorf  Oct.  4  the  subscribers  will  deter¬ 
mine  the  method  of  organizing,  the  num¬ 
ber  of  officers  and  such  other  business 
as  may  be  necessary. 

Tiic  annual  dues  of  members  will  be 
$500.  If  the  authorized  expenses  exceed 
the  amount  of  the  dues  paid  in,  the 
members  will  be  assessed  such  a  pro¬ 
portion  of  the  e.xcess  as  the  ten  thou¬ 
sand  line  advertising  rate  bears  to  the 
cen  bined  ten  thousand  line  rate  of  al. 
the  members,  payments  to  be  made 
monthly. 

No  member  is  to  have  any  vested 
rights  in  the  property  of  the  associa¬ 
tion.  Members  may  not  resign  except 
at  the  end  of  the  fiscal  year,  lue  n.o;’Ci 
of  which  action  having  been  filed  with 
the  association  sixty  days  before  that 
date. 

MUST  FURNISH  AD  RATES. 

Members  are  to  furnish  the  board  of 
trustees  a  true  list  of  their  advertising 
rates,  which  may  be  quoted  by  the  asso¬ 
ciation's  agents  in  soliciting  business. 
The  publisher  furnishing  such  list  must 
certify  that  the  rates  quoted  are  the 
lowest  quoted  to  any  advertiser. 

The  real  promoters  of  the  association 
— the  men  who  have  done  the  prelimi¬ 
nary  work — are  VY.  H.  Field,  business 
manager  of  the  Chicago  Tnbune; 
Hopewell  L.  Rogers,  business  manager 
of  the  Chicago  Daily  News,  and  J.  S. 
Seymour,  business  manager  of  the  Chi¬ 
cago  Record-Herald. 

The  only  organization  now  in  the  field 
the  object  of  which  is  to  popularize 
newspaper  advertising  is  the  Daily 
Newspaper  Club,  composed  of  members 
of  the  .American  Newspaper  Publishers' 
■Association. 


MORE  LIGHT  ON  POSTAL  LAW. 

Paid  Editorials  Must  Be  Marked 

“Advertisement”  Under  Penalty 
of  Substantial  Fine. 

Postmaster-General  Hitchcock  issued 
instructions  on  Monday  for  carrying 
into  effect  the  new  newspaper  and 
periodical  law.  first  returns  under  j 
which  must  be  made  by  Oct.  1.  The 
main  provisions  of  the  law  were  given 
in  our  issue  of  last  week. 

.All  editorial  or  other  reading  matter 
appearing  in  a  newspaper  or  magazine 
for  the  publication  of  which  pay  is  ac¬ 
cepted  or  promised  must  be  marked 
“advertisement.”  under  penalty  of  a 
fine  of  not  less  than  $50  or  more  than 
$.500. 

“Although  this  law  was  not  favored 
by  the  department.”  Postmaster-Gen¬ 
eral  Hitchcock  is  reported  to  have  .said, 
“it  will  be  administered  faithfully  and 
impartially.”  He  added : 

111  framing  the  act  Congress  doubtless  had 
in  mind  the  leading  daily  newspapers  but  it 
will  affect  nearly  18,000  weeklies.  Many  of 
these  publications  are  having  a  hard  struggle 
for  existence  and  will  find  the  making  of  re¬ 
turns  a  considerable  burden. 

In  my  judgment — and  I  so  expressed  it  to 
the  Congress  the  provision  will  be  harmful, 
as  it  V  iP  require  the  continuous  use  of 
valuable  space  in  the  publications  and  at  the 
same  time  be  resented  as  a  censorship  of  the 
press.  One  of  the  greatest  difficulties  now 
encountered  in  the  enforcement  of  the  law  , 
relating  to  the  second-class  mail  privilege  is 
that  the  Post  Office  department  is  compelled  bv 
law  to  make  inquiry  into  so  many  aS|wcts  of 
the  private  business  of  publishers-  This  gi  e.i 
rise  to  the  complaint — ill-founded,  in  my 
opinion — that  the  Government  interferes  need¬ 
lessly  with  the  privileges  of  the  press.  My 
judgment  is  that  it  should  be  the  constant  aim 
not  only  of  the  Congress  but  of  the  Post  Office 
Department  to  lessen  the  necessity  for  super¬ 
vision  of  the  public  press  in  the  enactment  and 
adr.  .nistration  of  postal  laws. 

There  were  28,144  newspapers  and 


periodicaUs  enjoying  second-clas.s  mail 
privileges  on  July  1.  1912.  Of  these, 
2,514  were  dailies.  17,217  weeklies.  5,- 
277  monthlies.  1,351  quarterlies  and 
1,785  had  other  periods  of  issue.  .All, 
except  about  1.500  exempte.l  publica¬ 
tions,  will  be  affected  by  the  new  law. 


NEW  YORK’S  “CRIMINAL  PRESS.” 


Mayor  Gaynor  Says  the  Dailies  Are 
Printed  for  the  Underworld. 

Mayor  Gaynor  took  his  customary 
fling  at  New  York  newspapers  at  the 
dinner  of  the  International  Congress  of 
.Applied  Chemistry  which  was  held  at 
the  Waldorf,  last  week.  After  a  few 
pleasantries  to  the  diners,  who  repre¬ 
sented  chemists  from  every  part  of  the 
globe,  the  Mayor  spoke  as  follows: 

“I  also  desire  to  make  an  apology  to 
you.  If  this  congress  had  been  held  in 
any  of  the  cities  throughout  the  country 
with  from  twenty  thousand  inhabitants 
and  upward,  the  newspapers  of  those 
cities  would  have  devoted  more  space 
to  your  proceedings  than  the  newspapers 
of  this  city  have  done. 

“I  cannot  refrain,  as  Mayor  of  the 
city,  from  making  to  you  an  apology  on 
that  score,  for  the  like  of  it  I  do  not 
think  you  have  ever  seen  before,  and 
1  am  sure  you  will  not  encounter  it  in 
St.  Petersburg  next  year.  Still  it  is  very 
natural. 

“The  papers  here  of  large  circulation, 
who  make  daily  affidavits,  each  of  them, 
that  its  circulation  is  the  largest  in  the 
whole  world,  odlc  out  their  ideas  in 
types  from  an  inch  to  six  inches  long. 
.And  not  being  content  with  black  type 
even  of  that  length,  some  of  them,  as 
you  must  have  noticed,  have  to  use  red 
ink. 

“They  say  our  skulls  are  so  thick  that 
there  is  no  other  way  of  penetrating 
them  even  with  the  commonplace 
thoughts  which  they  seek  to  convey. 
But  I  may  say  to  you  that  those  papers, 
although  a  majority  in  this  town,  speak 
principally  to  the  underworld  of  this 
town,  the  great  criminal  underworld  of 
200.090  in  this  great  city  of  5,000,000, 
and  the  people  of  that  underworld  are 
not  scientists,  I  assure  you.. 

■‘.And  it  needs  big  type,  and  red  type, 
to  penetrate  their  skulls.  Some  of  them 
have  skulls  as  thick  that  possibly  you 
could  not  get  anything  into  their  heads 
except  in  the — I  don’t  know  whether  I 
ought  to  say  this — except  in  the  same 
way  that  you  get  a  joke  into  a  Scotch¬ 
man's  head;  that  is  to  say,  by  taking 
nut  a  .section  of  his  skull  and  poking 
t  in.” 


2,217  Editor*  Supporting  Taft. 

It  was  announced  at  Republican  head- 
(luarters  last  week  that  3,000  post  cards 
mailed  to  the  editors  of  Republican 
newspapers  throughout  the  country,  to 
a-'Certain  their  attitude  in  the  campaign, 
had_  elicited  positive  assurances  from 
2.217  that  they  would  support  Taft. 
Eighty  Republican  editors  confessed 
that  they  were  supporting  the  Progres- 
si\e  can.<e. 


Negro  Editor  Lured  to  Death. 

I  rank  .\|errick.  managing  editor  of 
tile  (juthrie  (Okla.)  Leader,  was  lured 
to  a  sparsely  settled  section  of  that 
town  last  Monday  by  a  telephone  mess¬ 
age,  shot  from  ambush  and  killed.  The 
motive  of  the  crime  is  believed  to  have 
been  revenge  for  the  killing  of  a  negro 
by  Merrick  a  year  ago.  .A  posse  of 
several  hundred  men,  with  bloodhounds, 
has  been  searching  for  Merrick's  as¬ 
sailant. 


Freight  Rate  on  Print  Paper  Stands. 

The  proposed  increases  in  freiglit 
rates  on  print  paper,  ranging  from  2.75 
cents  to  4.25  cents  a  hundred  pounds, 
from  Sault  Ste.  Marie,  Ont..  to  various 
destinations  in  the  United  States,  were 
suspended  last  week  by  the  Interstate 
Commerce  Commission  from  Sept.  14 
until  Jan.  11.  1913. 


CHANGES  IN  INTEREST. 

Echo,  Ore. — The  Echos,  a  weekly 
newspaper  of  this  place,  has  changed 
hands,  and  in  the  future  will  be  pub¬ 
lished  by  J.  P.  Taylor,  formerly  con¬ 
nected  with  the  Palouse  Republic. 

Fayetteville,  N.  C.— The  Index  has 
been  sold  by  James  .A.  Parham  to  .Arley 
M.  Moore.  There  will  be  no  change 
in  the  general  policy  of  the  paper. 

Pecos,  Tex. — Bot'n  the  newspapers  of 
this  town  announce  change  of  owner¬ 
ship  in  their  issues  of  this  week.  The 
Times  comes  again  into  the  hands  of 
Hon.  J.  B.  Strickland,  former  owner. 
He  re-purchased  the  paper  from  Somes 
&  Link.  The  Reeves  County  Record  is 
purchased  by  S.  J.  Carruthers,  an  ex¬ 
perienced  newspaper  man.  Both  new 
owners  announce  improvements  in  the 
papers  and  new  equipment. 

Kanopolis,  Kan. — Rex  Clemons  has 
sold  the  Kanopolis  Journal  to  William 
Baxter,  a  newspaper  man. 

Badger,  Minn. — The  Herald-Rustler, 
formerly  owned  by  T.  H.  Smith,  is  to 
be  published  by  the  Public  Ownership 
Publishing  Co.,  organized  here  by  local 
men.  Thomas  .Smith  will  continue  as 
editor. 

Moekidge,  Wis. — Edward  McBride 
has  sold  his  Bulletin  to  Harry  Keith 
and  Robert  Weir. 

Bay  City.  Ore. — The  Examiner, 
edited  by  Herbert  C.  Conger  and  Geo. 
H.  Root,  last  week  was  transferred  to 
Harry  Trowbridge  and  Samuel  J.  Cot¬ 
ton.  who  occupy  the  prisitions  of  busi¬ 
ness  manager  and  editor,  respectively. 

Kiosk*  for  New  York  Newsstand*. 

If  the  aesthetic  plans  of  George  Mc- 
-Ancny,  Borough  President  of  Manhat¬ 
tan,  do  not  go  astray.  New  York  will 
soon  have  newsstand  kiosks  like  those  of 
Paris.  Mr.  McAneny  and  his  engineers 
are  considering  the  elimination  of  all 
street  newsstands  in  Manhattan  and  the 
substitution,  where  stands  are  to  be  per¬ 
mitted,  of  kiosks  of  uniform  style  and 
design.  These  will  contain  no  advertis¬ 
ing  matter,  painted  or  displayed.  To  a 
repres.ntative  of  The  Editor  and  Pub¬ 
lisher,  the  Borough  President  said  that 
this  plan  will  involve  no  hardship  to 
newsdealers,  but,  he  believes,  will  meet 
witli  their  hearty  approval. 

Scranton  Tribune  Purchase*  Truth. 

The  T ribune  Publishing  Co.,  of  Scran¬ 
ton,  Pa.,  publishers  of  the  Tribune-Re¬ 
publican,  has  purchased  the  Scranton 
Truth,  one  of  the  substantial  newspapers 
of  the  city.  The  sale  was  made  through 
Harwell,  Cannon  &  McCarthy,  newspa¬ 
per  brokers,  of  20<t  Fifth  avenue,  New 
York. 

No  Action  Against  American  Pres*. 

Contempt  proceedings  against  the 
.\mcrican  Press  .Association  and  the 
W  estern  Newspaper  Union  will  not  be 
brought  by  the  IJeiiartment  of  Justice 
at  Washington.  Such  action  was  threat¬ 
ened  by  .Assistant  .Attorney-General 
Chanlland  several  weeks  ago,  when  it 
was  charged  that  an  amicable  agreement 
to  keep  within  the  Sherman  law  was  not 
being  followed.  .Attorneys  representing 
the  associations  conferred  with  Mr. 
Chantland  last  Wednesday  and  each 
concern  promised  to  live  up  to  its 
agreement  concerning  the  selling  prices 
o.‘  its  output. 


Newspaper  Man  Shoot*  at  Burglar. 

James  T.  Briscoe,  business  manager 
of  the  Hagerstown  (Pa.)  Mail,  was 
awakened  one  early  morning  last  week 
by  a  burglar  in  his  room.  He  jumped 
up,  got  his  revolver  and  pursued  his 
intruder,  who  ran  hastily  from  the 
house,  leaving  his  shoes  behind.  Mr. 
Briscoe  fired  seven  shots  after  him,  but 
all  went  wide  of  the  mark. 

Farm  Journal  Absorbs  Farm  World. 

The  harm  W'orld,  of  Chicago,  having 
a  paid  circulation  of  225,000,  has  been 
sold  to  and  consolidated  with  the  Farm 
Journal,  of  Philadelphia.  This  gives  the 
Farm  Journal  a  circulation  close  to  the 
million  mark. 


SEPTEMBER  21.  I9I2. 
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MUNSEY  BUYS  PRESS. 


MAKES  THE  PURCHASE  AFTER 
FEW  HOURS’  NEGOTIATION 
WITH  H.  L.  EINSTEIN. 


Amount  Paid  Not  Made  Public — The 

Publisher  Now  Owns  Five  Daily 

Newspapers  on  the  Atlantic  Coast 

— Management  of  Press  to  Con¬ 
tinue  in  Mr.  Wardman’s  Hands — 

Will  Support  T.  Roosevelt. 

Frank  A.  Munsey.  the  magazine  and 
newspaper  puhlislier  of  Xew  York,  has 
l)iirchased  the  New  York  Press  from 
Henry  L.  Einstein,  its  owner.  The  price 
paid  IS  believed  to  he  in  the  vicinity  of 
a  million  and  a  half  dollars. 

To  ordinary  mortals  it  would  seem  as 
though  Mr.  Munsey  would  have  all  he 
could  do  to  m.-'nage  a  great  grocery 
company,  six  magazines,  large  real  es¬ 
tate  operations,  a  nanking  business  and 
four  newspai>ers.  without  burdening 
himself  with  another  enterprise. 

But  Mr.  Munsey  is  not  the  usual  kind 
of  a  man.  His  mind  is  intensely  active. 
He  is  rn  indomitable  worker.  He  cares 
nothing  for  clubs  or  society.  He  thrives 
in  an  atmosphere  of  intense  activity. 

Mr.  Mimsey’s  ventures  in  daily  jour¬ 
nalism  in  New  York  City  l>cgan  in  the 
late  eighties,  when  he  ac(|uired  a  con¬ 
trolling  interest  in  the  New  York  Star 
from  William  Dorsheimer.  the  name  of 
which  he  subseciuently  changed  to  the 
Continent.  .\  distinguishing  feature  of 
the  ('oiuiiient  was  its  size,  the  page 
being  alK)Ut  as  brge  as  that  of  the 
Times’  book  supplement. 

HIS  KXt’KKIENfE  WITH  II.MI.Y  NEWS. 

Mr.  Munsey  sold  this  projKTty  to  Col. 
John  .\.  Cockerell  after  he  had  con¬ 
ducted  the  paper  for  a  comparatively 
short  time  ami  did  not  make  another 
incursion  into  the  daily  newspaper  field 
until  he  purchased  the  Daily  News  from 
the  estate  of  Benjamin  Wood  and  the 
I.-'te  Col.  William  Brown.  Mr.  Mun- 
sey’s  ex|>erience  with  this  publication 
is  well  known  in  the  newspaper  world. 
It  is  reported  that  he  sunk  $7">0,000  in 
trying  to  make  the  newspaper/ a  popular 
success.  He  practicrlly  gave  away  the 
property  when  he  found  that  the  paper 
was  a  white  elephant. 

Undismayed  by  his  experiences  with 
the  Continent  end  with  the  News,  Mr. 
Munsey  purchased  the  Boston  Journal, 
the  Washington  Times  and  the  Balti¬ 
more  News  and  established  the  Phila- 
delnhia  Times. 

The  New  York  Press.  Mr.  Munsey’s 
latest  acquisition,  was  bought  by  him 
after  only  a  few  hours’  negotiation  with 
Henry  L.  Einstein,  its  owner.  Vari¬ 
ous  attempts  had  been  made  to  pur- 
cha.se  this  pniperty  from  Mr.  F'instein, 
but  none  were  successful  because 
of  the  owner’s  disinclination  to  part  with 
his  property  except  for  cash.  It  is  un¬ 
derstood  that  Mr.  Munsey  went  to  Mr. 
Einstein  with  a  certified  check  for  the 
entire  amount  he  was  willing  to  give, 
which  was  accepted  by  Mr.  Einstein 
after  a  brief  conversation  with  Mr. 
Munsey. 

KEl'lBI.UAN  IN  POLITICS. 

The  Press  is  a  Republican  newsp.''per 
and  as  such  has  enjoyed  the  confidence 
of  the  leaders  of  the  party.  Its  circu¬ 
lation,  while  not  as  large  as  that  of 
several  other  morning  newspapers,  has 
been  of  high  quality.  It  has  been  re- 
lieatedly  said  that  the  Press  has  a  larger 
circulation  in  Newark  than  any  other 
New  York  morning  pajK^r. 

In  speaking  of  his  plans  to  a  repre¬ 
sentative  of  The  Editor  a.\d  Pub¬ 
lisher,  Mr.  Munsey  .said: 

Tt  is  not  my  intention  to  change 
the  personnel  of  the  staff  now  or  in  the 
immediate  future.  .Mr.  \Yardman  will 
continue  as  editor  and  will  direct  its 
fortunes  much  in  the  s."me  way  that 
he  has  under  Mr.  Einstein’s  ownership. 

“We  shall  endeavor,  however,  to 
make  the  paper  a  more  complete  news¬ 
paper  than  it  has  been  heretofore.  The 
financial,  the  dramatic  and  the  society 
departments  have  Lcked  strength.  Such 
improvements  will  be  m.''de  as  will  give 


them  an  authority  they  have  not  hereto¬ 
fore  possessed. 

“In  purchasing  the  Press  I  have  ci»m- 
pleted  my  chain  of  Eastern  newspapers. 
W  ith  these  five  publications,  located  in 
the  largest  cities  of  the  .\tlaiTtic  sea¬ 
board.  1  believe  we  have  arK opportunity 
for  serving  the  public  to  an  unusual  de¬ 
gree.  It  is  my  intention  to  :’piK)int  a 
general  manager,  who  will  have  charge 
of  the  five  newspapers  and  relieve  me 
of  the  responsibility.  I  expect  I  shall 
have  some  difficulty  in  finding  a  man 
wiho  is  capable  of  handling  these  proper- 
erties  satisfactorily.  Personally.  I  know 
of  only  two  men  who  have  the  requisite 
ability,  S.  S.  Carvalho,  of  Mr.  Hearst’s 
newspapers,  and  Don  C.  Seitz,  of  the 
New  York  World.’’ 

MR,  .Ml’NSEV’s  lOLICY. 

In  his  announcement  to  the  readers 
of  the  Press  on  taking  over  the  property 
Mr.  Munsey  said  in  part: 

The  logical  and  honest  thing,  for  this  news- 
laper  to  do,  under  the  conditions  in  which  we 
find  ourselves,  is  to  support  Roosevelt,  who  can 
be  elected  and  whose  ejection  would  mean  the 
continuation  of  a  tariff  that  protects  the  .Ameri¬ 
can  wage  against  the  cheap  wage  abroad — ^the 
continuation  of  a  tariff  that  makes  it  possible 
for  our  industries  to  compete  with  foreign  in¬ 
dustries.  and  that  protects  our  markets  from 
the  onslaught  of  foreign  invasion. 

The  Press,  therefore,  under  my  ownership, 
will  stand  for  .American  prosperity  and  Ameri¬ 
can  industries,  which,  after  all,  are  the  bread 
and  butter  jssues  of  the  campaign.  These  will 
be  as  safe  in  the  hands  of  Roosevelt  as  they 
would  in  the  hands  of  Taft — as  safe  in  the 
Progressive  party  as  in  the  Republican. 

.\  t.Triff  that  will  safely  cover  the  difference 


between  the  cost  of  production  abroad  and  at 
home,  and  will  amply  protect  our  markets  from 
foreign  invasions  is  a  high  enough  tariff.  .A  tar¬ 
iff  in  excess  of  this  is  too  high  and  should  he 
reduced. 

The  Press  will  stand  for  this  view  of  the  tar¬ 
iff  as  it  will  stand  for  the  protection  of  the 
.\merican  wage  against  the  cheap  wage  of  Eu- 
ro|)e,  as  it  will  stand  for  industrial  evolution 
and  social  justice  for  whatever  makes  for  genu¬ 
ine  progress  and  genuine  betterment  of  life 
among  all  our  iieople. 

Rathom  Now  Editor. 

John  R.  Rathom.  the  new  editor  and 
general  manager  of  the  Providence 
Journal  and  the  Providence  Evening 
Bulletin,  has  been  managing  editor  of 
both  papers  for  the  past  six  years.  He 
went  to  Providence  from  the  Chicago 
Record-Herald  after  a  long  and  not¬ 
able  service  on  that  newspaper.  Mr. 
Rathom  is  one  of  the  best  known  news¬ 
paper  men  in  the  country  and  enjoys 
the  warm  friendship  of  hundreds  of 
members  of  his  profession. 

Ice  Cream  Maker*  Sue  Newspaper*. 

Suits  aggregating  $t)<)l).fiOO  were  filed 
against  the  Tribune  and  the  Record- 
Herald.  of  Chicago,  by  Collins  Brothers 
and  'Thompson  &  Reid,  ice  cream 
makers.  The  suits  are  based  on  recent 
accusations  made  against  the  companies, 
declaring  that  their  products  were  im¬ 
pure,  and  were  not  made  with  pure 
cream  or  milk,  but  contained  foreign 
matters.  The  suit  filed  against  the 
Tribune  is  for  $300,000. 


ULLSTEIN  ON  AMERICAN  PRESS. 


Compare*  Condition*  Here  end 
Abroad  and  Comment*  on  Our 
Method*. 

Dr.  Franz  Ullsteiii,  the  German  news¬ 
paper  owner  whose  visit  to  this  country 
was  announced  in  our  issue  of  last 
week,  arrived  Tuesday  on  the  Cincin¬ 
nati.  He  talked  freely  to  the  news¬ 
paper  men  and  commented  on  press  con¬ 
ditions  here  and  abroad. 

“German  editors  .'■re  beginning  to 
realize,”  said  Dr.  Ullstein,  "that  a  news¬ 
paper’s  popularity  and  influence  are 
established  by  the  reading  public,  and 
not  by  the  editor's  or  publisher’s  policy. 

“The  greatest  strength  and  popularity 
of  the  -American  newspapers.  1  should 
say,  lies  in  the  recognition  of  this  f?ct. 
In  Germany  we  are  just  waking  up  to 
its  importance.  The  change  which  we 
must  effect  consists  in  separating  alto¬ 
gether  the  editorial  and  the  news  col¬ 
umns  of  our  newspapers.  No  matter 
what  our  political  policies  may  be,  ve 
must  not  allow  our  news  stories  to  be 
influenced  by  those  policies. 

“It  is  well  and  good,  and  necessary, 
too,  to  take  sides  in  a  political  contro¬ 
versy,  but  there  is  no  reason  in  the 
world  why  the  news  of  any  political 
event  should  not  appear  exactly  the 
same  in  all  newspapers,  -\lready  a  great 
change  is  noticeable  in  Germany,  but 
there  is  still  nxim  for  improvement. 

“\Ye  cannot  hope  to  build  up  such 
large  newspapers  as  y.m  support  here 
in  New  York  as  long  as  we  do  not  de¬ 
rive  commensurate  profits  from  our  in¬ 
vestments.  A'our  apparatus  for  getting 
international  and  local  news  and  print¬ 
ing  it  is  astounding,  and  the  prices  you 
pay  exceed  our  limits.  I  hope  the  time 
is  not  far  distant  when  we  can  get  all 
our  .American  news  directly  from  New 
York  instead  of  having  it  relayed 
throug'h  London.  I  intend  to  begin 
negotiations  with  the  telegraph  com¬ 
panies  for  such  an  arrangement. 

“To  be  sure,  we  have  not  the  free¬ 
dom  of  the  press  which  you  enjoy,  but 
compared  with  the  days  of  Bismarck 
there  is  a  decided  change  for  the  better. 

“You  ask  me  what  1  regard  the  great¬ 
est  weakness  of  the  .American  press. 
Well,  its  greatest  weakness  lies  in  its 
tendency  to  delve  too  deeply  into  per¬ 
sonal  affairs.  A’ou  call  it  sensational¬ 
ism,  I  believe.  I  am  glad  to  know,  how¬ 
ever,  that  this  sensationalism  is  not  uni¬ 
versal  even  in  .America.  In  Germany  it 
is  rare.  Once  in  a  while  it  crops  out, 
but  it  is  quickly  subdued  by  the  con¬ 
servative  newspaper  syndicates,  backed, 
of  course,  by  public  opiniim.” 

The  system  of  distribution  of  the 
momin-g  papers.  Dr.  Ullstein  exjilained, 
was  entirely  different  in  Berlin.  On 
the  Morgenpost.  he  said,  he  employed 
3.0IMI  women  who  carried. the  papers  un¬ 
der  their  arms  and  delivered  them  di¬ 
rectly  to  the  subscribers’  homes.  The 
noon  editions  were  sold  on  newsstands, 
and  the  afternoon  editions  were  circu¬ 
lated  solely  by  mail-  The  weeyy  edi¬ 
tions  were  sold  by  book  sellers  and  were 
rated  with  magazines. 

Dr.  Ullstein  will  make  an  extendc'J 
tour  of  Eastern  States  and  on  Oct.  10 
he  hopes  to  return  to  New  York  to  con¬ 
tinue  his  study  of  newspaper  methods. 


Bronx  Newsdealer*  Incorporated. 

The  Bronx  Newsdealers'  .Association 
has  received  a  certificate  of  incorpora¬ 
tion.  The  objects  of  the  association  are 
to  promote  the  mutual  welfare  of  'all 
those  engaged  in  the  sale  of  newspapers 
and  periodicals  in  the  Bronx,  and  to 
aid.  sustain,  and  co-operate  with  other 
bodies  of  like  purpose  in  defense  of  the 
rights  and  interests  of  newsdealers 
throughout  New  York  City. 


Dodge’*  Pink-un. 

.A  bright,  snappy,  pink,  eight-page 
paper  was  the  souvenir  at  the  sixth  an¬ 
nual  employes’  outing  of  the  Dodge 
Manufacturing  Co.  at  Mishawaka,  Ind., 
last  month.  The  little  sheet  was  filled 
with  interesting  notes  about  the  con¬ 
cern,  its  employes  and  their  ways. 


CHICAGO  NEWS  TOPICS. 

Governor  Deneen  Appoint*  Several 
JoumalUt*  as  Delegates  to  Irriga* 
tion  Congress — President  Wheeler, 
of  the  Press  Cluh,  in  Charge  of 
Publicity  Work  for  State  Repuh- 
lican  Committee — Personals. 

(.Special  Correspondence.) 

Chicrgo.  111.,  Sept.  18. — Resolutions 
commemling  Representative  Martin  B. 
Madden,  of  the  First  District,  for  his 
work  in  preventing  an  increase  in  sec¬ 
ond-class  iKJStage  were  adopted  at  a 
joint  banquet  of  the  Trade  Press  .Asso¬ 
ciation  last  week.  The  congressman  re¬ 
viewed  the  work  of  Congress  affecting 
postal  regulations  ?nd  pointed  out  to  the 
members  of  the  craft  organizations  a 
proper  manner  of  procedure  in  their 
coming  appearance  before  a  special 
congressional  committee  that  will  inves¬ 
tigate  conditions  throughout  the  coun- 
try. 

.Among  the  delegates  appointed  by 
Governor  Deneen  to  represent  Illinois 
ai  the  N.-’tional  Irrigation  Congress  to 
Ik  held  at  Salt  Lake  City,  Sept.  80  to 
Oct.  3,  are  the  following  well-known 
newspaper  men;  D.  H.  Anderson,  presi¬ 
dent  of  the  Irrigation  Age;  J.  .A. 
Dixon,  of  the  Chicago  Record-Herald: 
J.  Keeley,  of  the  Chicago  Tribune,  and 
C.  A.  Shamel,  editor  of  the  Orange 
Judd  Farmer. 

Mrs.  Arthur  Kinzie.  a  daughter  of 
the  late  John  L.  Wilson,  founder  and 
for  years  editor  of  the  Chicago  Even¬ 
ing  Journal,  died  last  week. 

Mrs.  Viola  Smith  Stevens,  daughter 
of  Edward  W.  Smith,  sporting  editor  of 
the  Chicago  .American,  died  Sept.  12 
in  Las  Vegas,  N.  M.,  after  a  three 
months’  illness  of  tuberculosis.  She  is 
thought  to  have  contracted  the  disease 
while  attending  her  brother,  Lester  E. 
Smith,  formerly  sporting  editor  of  the 
Evening  Post,  who  died  in  Las  Vegas 
three  months  ago. 

Dr.  Thom?s  O’Hagan,  editor  of  the 
New  World,  has  returned  to  Chicago 
after  spending  his  vacation  among  his 
friends  in  Ontario,  Can. 

.Announcement  of  the  engagement  of 
Miss  Ruth  Marie  Reddy,  daughter  of 
Mrs.  James  M.  Reddy,  3913  Grand 
Boulevard,  to  William  Jennings  O’Neill, 
the  widely  known  advertising  man, 
ceme  as  a  surprise  to  their  hosts  of 
friends.  The  ceremony  will  be  a  late 
fall  society  event.  Possibly  Thanksgiv¬ 
ing  will  be  the  date  set  for  the  wedding. 

Charles  N.  Wheeler  will  be  in  charge 
of  the  publicitv  work  of  the  Republican 
campaign  in  Illinois.  He  will  take  up 
his  duties  at  once.  For  several  years 
he  has  been  a  political  writer  on  the 
Chicago  Inter-Ocean.  His  acquaintance 
among  down-State  politicians  makes  him 
a  valuable  man  lor  the  position. 

Formal  announcement  has  been  made 
by  the  Standard,  the  Baptist  weekly 
publication,  of  the  eddition  of  Rev.  Gif- 
ton  D.  Gray.  Ph.  D.,  of  Boston,  to  its 
staff  of  editors.  Dr.  Gray  has  been 
pastor  ot  the  Stoughton  Street  Baptist 
Church.  Boston,  since  1905. 

Mrs.  John  Lee  Mahin  and  her  family 
have  returned  from  Mackinac,  where 
they  have  been  staying  since  their  return 
several  weeks  ago  from  Europe.  Mr 
and  Mrs.  Mahin  and  their  family  will 
be  among  the  occupants  of  the  new 


The  Boston  Herald 

now  over  100.000 

The  Boston  Traveler 
and  Evening  Herald 
over  130,000 

Higher  rates  become  effective  October  1st. 
Now  is  the  time  to  get  benefit  of  present 
tow  prices. 

Biggest  value  in  New  England ! 

A  Quality  and  Quantity  Combination 
that  cannot  be  excelled 

Sole  Foreign  Representatives 
The  S.  a  BECKWITH  SPECIAL  AGENCY 
New  Yorii  Chicago  St.  Louis 


Covers  Cleveland  and  100  Miles  Surrounding  at  a  Single  Rate 

Circulation  All  Day  Long 

The  Cleveland  Leader  and  Hqws 
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;  ^  greater  quality  circu- 

lation  within  25  miles  of 
^  Tfe.iL. greater  Cleveland  than  you 

' . •  can  secure  otherwhere  at  a  rate  pro- 

Y  ,  T,  fe.i  portionately  as  low— and  by  “quality” 

^  ”  J  circulation,  we  mean  an  audience  with 

a  purchasing  power  some  degrees 
higher  than  that  of  the  readers  of  the 
“  yellow”  journal  who  confine  their  purchases  primarily  to  bargain 
sales. 

THE  LEADER  AND  NEWS  is  a  home  medium.  Recent  statistics  show  Cleve¬ 
land’s  manufactures  to  be  valued  at  $271,961,000  a  year  since  most  of  a  city’s 
revenue  is  spent  at  home.  Cleveland  is  a  fertile  field  for  the  judicious  advertiser, 
and  THE  LEADER  AND  NEWS  is  Cleveland’s  medium  of  maximum  results 
at  minimum  cost. 

THE  CLEVELAND  LEADER  AND  NEWS 


NEW  YORK 


apartment  building  at  999  Lake  Shore 
Drive  next  winter.  In  the  meantime 
they  will  live  at  the  Virginia  Hotel. 

Isaac  Lee  Blumenstock,  second  vi  re- 
president  of  the  corporation  of  Blumen¬ 
stock  Bros.,  an  advertising  agency,  with 
offices  in  Chicago  and  St.  Louis,  died 
late  last  week  in  Denver,  Colo. 

A  name  that  will  harmonize  with  the 
cycle  of  “9s”  under  which  a  daughter 
was  born  to  Mr.  and  Mrs.  Henry  J. 
Bohn  is  desired  by  the  parents.  The 
[  baby's  cycle  of  nines  reads :  Born  at 
1 9  a.  m.,  ninth  day,  ninth  month,  1912, 
i  109<>4  Prospect  avenue,  nine  persons 
'  present,  weight  nine  pounds.  “This  is 
a  record  hard  to  equal.”  said  Mr.  Bohn, 
who  is  publisher  of  the  Hotel  World, 
“and  we  want  a  name  that  will  har¬ 
monize  with  the  liltle  lady’s  cycle  of 
nines,  a  task  our  friends  are  finding 
hard  to  make  good.”  The  name  Nina 
is  suggested- 

Officers  were  installed  at  the  Press 
Club  of  Chicago  Saturday  afternoon. 
Stanley  H.  Twist  was  appointed  by 
President  Wheeler  as  chairman  of  the 


In  Charge  of  Foreign  Advertising 

BOSTON 


entertainment  committee  for  the  com¬ 
ing  year.  An  inauguration  dinner  will 
be  tendered  the  new  officers  in  October. 

committee  of  newsboys  called  on 
the  Chicago  publishers  on  Tuesday  to 
formally  announce  that  the  strike  had 
been  called  off.  The  boys  were  treated 
as  individuals  and  not  as  representatives 
of  the  union 


CHICAGO 


Hearst  to  Extend  London  Service. 

B.  C.  Forbes,  business  editor  of  the 
New  York  American,  sailed  Saturday 
morning  for  a  brief  visit  to  London,  in 
connection  with  the  inauguration  of  an 
important  expansion  of  the  Hearst  or¬ 
ganization’s  business  and  financial  news 
service  abroad. 


(Ebiening  Hbdautdin. 


Milwaukee’s  Favorite 
Home  Newspaper 


It  is  QUALITY  circulation  against  mere  BULK  circulation  that  the  “to-day"  adver¬ 
tising  man  desires. 

Cheap  quantity  class  means  large  waste  and  unsatisfactory  returns  and  poor  buyers 
Results,  not  talk,  count.  The  Evening  Wisconsin  has  been  printing  a  series  of  inter¬ 
esting  articles  urging  its  readers  to  read  the  advertising  appearing  in  The  Evening  Wis¬ 
consin.  Our  readers  DO  read  the  advertisements  BECAUSE  they  have  respect  and 
confidence  in  their  favorite  paper.  We  will  not  accept  objectionable  or  questionable 
advertising. 

Our  circulation  is  the  paid  yearly,  delivered  into  the  home  kind — ^the  kind  that 
creates  a  buying  desire  in  the  minds  of  its  readers.  It  is  the  “Worth  While"  home 
in  which  this  paper  will  be  invariably  found. 

THE  MILWAUKEE  EVENING  WISCONSIN 

JOHN  W.  CAMPSIE,  Business  Manager 

New  Yoax  Office:  6084  Metropolitan  Bldg.  Chicago  Office:  People’s  Gas  Bldg. 

CHAS  H.  EDDY,  Repreaentative.  EDDY  &  VIRTUE,  Representatives 

Telephone,  Gramercy  4111.  Telephone,  Central  14M. 


Telephone,  Central  1484. 


THE  EDITOR  AND  PUBLISHER. 


September  21,  1912. 
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WALTER  SCOTT  &  COMPANY 

DAVID  J.  SCOTT,  General  Manager 

Main  Office  and  Factory :  PLAINFIELD,  NEW  JERSEY 


Another  SCOTT  Victory ! 


SCOTT  STANDARD  TIERED-STYLE  COLOR  SEXTUPLE  PRESS 

We  manufacture  all  sizes  and  styles  of  newspaper  presses — 
all  of  them  of  the  highest  class  and  capacity.  We  make  a 
study  of  the  requirements  of  each  individual  newspaper  and 
then  recommend  the  press  best  suited  for  the  work. 

Write  us  for  information  about  our 

‘"‘Speed  King,''  “Standard-Tiered"  and  “Multi-Unit"  Presses 


THE  PROVpENCE  JOURNAL,  after  a  most  search¬ 
ing  investigation  of  all  the  different  .makes  of  newspaper 
presses  on  the  market,  has  ordered  a  new 


Scott  Double  -  Quadruple  Combination  Octuple  Press 


“  The  Best  Built  Press  in  the  World  ” 


New  York :  Metropolitan  Building 


Chicago :  Monadnock  Block 


THE  EDITOR  AND  PUBLISHER. 


September  21.  1912, 


WASHINGTON  TOPICS. 


Correspondents  Object  to  An  Extra 
Session  of  Congress — Post  Office 
Department  Sends  Out  to  Publish¬ 
ers  the  Blanks  They  Must  Fill  in 
Under  the  New  Law — Robert  HeinI 
and  Wife  Adopted  hy  Indians. 

(Spfcial  Correspondence.) 
VVashiscton,  I).  C.  Sept.  18. — The 
corresiKmdents  are  somewhat  perturbed 
by  the  rumor  that  a  special  session  of 
Congress  may  be  called  for  the  purpose 
of  considering  Mexican  intervention. 
Some  of  them  have  had  no  vacation 
or  visited  the  home  office  and  the  hold¬ 
ing  of  an  extra  session  would  seriously 
interfere  with  their  plans. 

It  is  not  l)elieved  here  that  President 
Taft  will  call  Congress  in  special  ses¬ 
sion  unless  it  is  absolutely  necessary, 
for  he  has  already  called  two,  one  for 
the  revision  of  the  tariff  and  the  other 
for  the  passage  of  the  Canadian 
Reciprocity  .\ct.  During  his  administra¬ 
tion  he  has  kept  Congress  in  as  near  a 
continuous  session  as  any  former  presi¬ 
dent. 

The  Post  Office  Department  is  sup¬ 
plying  to  editors  and  publishers,  through 
l>ostniasters.  a  blank  upon  which  they 
are  to  make  the  statement  required 
under  the  new  law  as  to  the  owner¬ 
ship,  management,  circulation  and  the 
names  and  addresses  of  those  holding 
one  per  cent,  or  more  of  the  total 
amount  of  stock  of  the  publication  in 
which  they  are  interested. 

The  law  requires  that  the  statement 
shall  be  filed  in  duplicate  with  the  post¬ 
master  of  thie  office  at  which  the  publi¬ 
cation  is  mailed  ten  days  prior  to  the 
first  of  October  and  .\pril.  Two  copies 
of  the  statement  must  be  filed,  one  to 
be  held  by  the  jmstmaster  and  the  other 
forwarded  by  him  to  the  Post  Office 
Department,  addressed  to  the  Third 
.\ssistant  Postmaster-General,  where  it 
will  be  placeil  on  file. 

Daily  newspapers  only  are  required  to 
make  statements  as  to  the  average  num¬ 
ber  of  copies  t)f  each  issue  sold,  or  dis¬ 
tributed  through  the  mails  or  otherwise, 
to  paid  subscribers  during  the  six 
months  preceding  the  date  of  the  state¬ 
ment.  The  blank  when  properly  filled 
in  is  to  l)e  signed  by  the  editor,  pub¬ 
lisher,  business  manager  or  owner,  and 
sw9m  to  before  a  notary  public.  Fail¬ 
ure  to  comply  with  this  new  law  ^will 
subject  the  owners  (»f  publications  to 
the  jeopardy  of  l)eing  denied  tin. 
privileges  of  the  mail. 

HEK.VLU's  PRIZE  CONTEST. 

The  Washington  Herald  is  engaged  in 
a  contest  in  which  awards  to  the  amount 
of  jy.^.nnO  are  given.  It  is  an  advertis¬ 
ing  scheme  which  is  attracting  a  great 
deal  of  attention.  Certain  advertisers 
in  tile  Herald  agree  to  exchange  labels, 
wrapjiers,  trade-marks,  liottle  caps,  box 
tops,  for  votes  for  candidates  who  have 
been  dominated  by  purchasers.  The 
first  prize,  a  house  and  lot  valued  at 
$.'i,00n.  is  to  be  given  to  the  one  getting 
the  most  votes.  Touring  cars,  pianos, 
etc,,  are  some  of  the  other  prizes.  In 
addition,  the  Herald  will  send  to  the 
World  Series  of  baseball  games,  ten  of 
Washington’s  most  popular  baseliall 
fans,  .\lthough  it  is  some  time  before 
the  series  begins,  the  contest  is  very 
spirited. 

lMiopteii  by  bl.vckfeet  inki.vxs. 
RolKTt  Heinl,  Washington  correspon¬ 
dent  of  Leslie’s  Weekly,  who  was  mar¬ 
ried  to  Miss  Helen  Margaret  Corbin  in 
New  Harmony,  Ind.,  on  Sept.  3,  weie 
formally  adopted  by  the  Blackfeet  In¬ 
dians  in  Glacier  National  Park,  Mon¬ 
tana.  Chief  Three  Bears  of  the  tribe 
who  performed  the  second  ceremony, 
gave  the  name  of  “Black  Eagle"  to  Mr. 
Heinl,  and  that  of  “Little  Woman"  to 
his  bride.  Inquiry  at  the  Interior  De¬ 
partment  elicited  the  statement  that  if 
Leslie’s  correspondent  and  his  bride 
were  regularly  adopted  by  the  tribe 
they  would  share  in  the  money  held  in 


trust  for  the  Blackfeet  Indians  by  the 
department,  when  it  is  apportioned  and 
paid.  There  seems  to  be  no  question 
that  they  have  been  recognized  as  regu¬ 
lar  members  of  the  tribe,  a  distinction 
which  not  more  than  ten  other  white 
people  have  attained. 

UE.STH  OF  B.  MC  SWEEN. 

B.  MeSween.  for  many  years  one 
of  the  best  known  writers  connected 
with  the  local  press,  died  in  this  city 
last  week.  Mr.  MeSween  was  in  his 
eighty-first  year.  For  several  years  he 
was  an  editorial  writer  and  dramatic 
critic  on  the  Washington  Post,  and  was 
recognized  as  one  of  the  most  instruc¬ 
tive  and  entertaining  writers  on  the 
theater  of  his  day.  He  is  survived  by 
two  sons,  .\ngus  AlcSween,  Washington 
correspondent  of  the  Philadelphia  North 
.\merican.  and  .Archibald  MeSween.  of 
this  city,  and  by  a  daughter.  Mrs.  Will¬ 
iam  Walker,  of  St.  Louis.  The  funeral, 
which  was  held  in  this  city,  was  private. 

The  Postmaster-General,  in  orders  to 
postmasters  throughout  the  country  on 
Sept.  16.  calls  their  attention  to  the 
law  just  enacted  permitting  magazines, 
periodicals  and  other  regularly  issued 
publications  in  raised  characters  for  the 
use  of  the  blind,  which  contain  no  ad¬ 
vertisements  and  for  which  no  subscrip¬ 
tion  fee  is  charged,  to  be  admitted  to 
the  mails  free.  He  calls  attention  to 
the  fact  that  before  a  publication  may 
be  mailed  free  it  must  be  formally  en¬ 
tered  as  free  matter  at  the  post-office  at 
which  the  publisher  desires  to  mail  it. 
The  publisher  shall  file  with  the  local 
postmaster  a  written  application  there¬ 
fore.  accomiianied  by  a  copy  of  the  pub¬ 
lication.  He  also  calls  the  postmaster’s 
attention  at  the  same  time  to  the  new 
law  admitting  to  the  second-class  mail 
matter,  such  publications  issued  by  or 
under  the  auspices  of  l>enevolent  or 
fraternal  societies,  or  trade  unions,  or 
such  like  publications,  are  not  required 
to  have  subscribers  unless  such  publica¬ 
tions  carry  advertisements  in  the  in¬ 
terest  of  other  persons  or  concerns 
than  such  societies,  orders  or  unions. 

Private  funeral  services  for  Mrs.  John 
R.  McLean,  wife  of  John  R.  McLean, 
publisher  of  the  Washington  Post  and 
the  Cincinnati.  O.,  Enquirer,  who  died  at 
Bar  Harbor,  Me.,  Sept,  9,  were  held  at 
the  residence.  15(H)  I  street,  northwest, 
last  Saturday.  The  services  were  con¬ 
ducted  by  the  Rev.  G.  Livingston  Bay¬ 
ard.  chaplain  6f  the  United  States  Navy, 
and  of  St.  John’s  Episcopal  Church,  in 
the  absence  of  the  rector.  Rev.  Smith. 
Interment  was  made  in  the  family  mau¬ 
soleum  in  Rock  Creek  Cemetery. 


OBITUARY  NOTES. 

Em.vntel  K.^tz,  a  pioneer  in  adver¬ 
tising  circles,  died  Wednesday  night  at 
his  summer  home  at  Far  Rockaway. 
N.  Y.  Mr.  Katz  was  born  in  St.  Louis. 
.Mo.,  sixty-three  years  ago.  and  early  in 
life  settled  in  California,  where  he  re¬ 
ceived  his  first  newspaper  experience  on 
the  San  Francisco  Chronicle,  later  tak¬ 
ing  charge  of  the  Examiner  of  that  city 
under  Senator  Hearst.  In  188<!  he  came 
East,  and  established  in  New  York  City 
an  agency  representing  many  of  the 
leading  newspapers  of  the  United 
States,  which  l)ecame  one  of  the 
largest  in  the  country. 


CiF.oKGK  D.  Demers  died  at  Troy. 
N.  Y.,  last  week  after  a  prolonged  ill¬ 
ness.  He  was  forty-seven  years  old. 
In  181HI  he  became  associated  editorially 
with  the  .Mbany  Press-Kaickerlwcker. 
Thereafter,  during  a  period  of  nearly 
twenty  years  he  was  employed  as  re¬ 
porter  and  city  and  news  editor  on 
papers  in  Troy.  .Mbany  and  Newark. 
N.  J. 


Wiu.i.vM  H.  M.xrvix,  veteran  editor 
of  the  Utica  (N.  Y.)  Sentinel,  died  last 
week  at  Richmond.  He  founded  the 
Sentinel  thirty-five  years  ago. 


DofGi..\s  Taylor,  the  father  of  the 
.New;  York-  Typothete  and  for  more 
than  fifty  years  the  head  of  the  print¬ 


ing  firm  of  Douglas  Taylor  &  Co.,  and 
long  connected  with  the  New  York 
Globe,  died  Sept,  lo  of  bronchitis  at 
the  home  of  his  son.  William  Lindsay 
Taylor,  at  Tuckahoe.  X.  Y.  He  was 
eighty-two  years  old. 

Henry  Nicholson,  seventy-six  years 
old,  died  at  his  home  in  Baltimore  last 
Tuesday.  Mr.  Nicholson  was  formerly 
a  prominent  newspaper  man  of  Vir¬ 
ginia.  having  been  at  one  time  editor 
and  owner  of  the  Roanoke  Daily  Record 
and  editor  of  the  Roanoke  b'vening 
W  orld. 


IUrgh.vkdt  Hassf.i.l.  editor  of  the 
Richmond  (Va.)  Anzeiger  for  the  last 
sixty-two  years,  and  the  oldest  German 
publicist  in  .\mcrica.  died  Sunday  niglit 
at  his  home  in  Richmond.  He  was 
eighty-six  years  old  and  was  born  in 
Kassell.  Germany.  When  he  was 
twenty-one  years  old  he  came  to  this 
country  and  worked  for  s<.)me  time  on 
the  New  'i’ork  Staats-Zeitung.  Later 
he  ran  a  paper  in  Baltimore. 


Boston  Post  to  Widen  Columns. 

The  Boston  Post,  on  the  16th  instant, 
will  increase  the  width  of  its  page  from 
seven  to  eight  columns.  The  columns 
measure  ViVs  ems.  Through  this  in¬ 
crease  the  Post  will  be  able  to  carry 
more  advertisements  at  a  small  increase 
in  cost.  The  World  is  the  only  one  of 
the  New  York  papers  which  has  an 
eight-column  page. 


Illinois  Paper  Changes  Hands. 

The  purchase  of  the  Lincoln  (Ill.) 
New  s-Herald  and  plans  for  the  publica¬ 
tion  of  a  mi>rniiig  and  evening  edition 
were  announced  last  week  by  the  man¬ 
agement  of  the  Daily  Courier.  Both 
were  afternoon  papers  and  the  Courier 
will  be  changed  to  a  morning  edition. 
Morris  Emmersou.  present  publisher  of 
the  News-Herald,  intends  to  retire.  _ 


London  Club  Joins  A.  A.  C.  of  A. 

The  Thirty  Club  of  London,  of  which 
C.  F.  Higham  is  president,  has,  u(K)n 
application,  been  admitted  to  member¬ 
ship  in  the  .Associated  .Advertising  Clubs 
of  .America. 
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AMERICAN  NEWSPAPER  ENGINEERS. 

Benjamin  Wood  Proposes  the  Organization  of  an  Association 
Under  the  Direction  of  the  A.  N.  P.  A.  for  Mechanical 
Superintendents — Shows  How  It  Would  Benefit  the 
Industry — Opinions  of  Publishers  on  the  Subject. 


Benjamin  Wood,  general  manager  of 
the  Autoplate  Company  of  America,  has 
submitted  what  is  undoubtedly  an  orig¬ 
inal  thought  for  the  consideration  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation.  His  plan  is  unique,  but  simple, 
and  the  wonder  is  that  it  has  not  been 
thought  of  before.  In  a  letter  to  Elbert 
H.  Baker,  president  of  the  A.  X.  P.  A., 
he  says: 

I  submit  the  following  suggestion  for  the 
consideration  of  your  Association,  and  believe 
that  the  proper  working  out  of  the  principles 
involved  in  the  idea  outlined  herein  will  be  of 
much  benefit  to  your  members. 

In  addition  to  the  holding  of  the  Annual 
Convention  of  the  A.  N.  P.  A.  there  are  also 
held  periodical  conferences  and  conventions  of 
Editorial  Associations,  Circulating  Managers, 
Advertising  Managers,  etc.,  but  to  the  best  of 
my  knowledge  the  men  who  are  directly  respon¬ 
sible  for  the  manufacture  of  the  newspaper 
have  not  yet  been  given  the  benefits  of  organi¬ 
zation  and  the  occasional  opportunity  to  meet 
tor  the  mutual  exchange  of  ideas. 

1  refer  to  the  Mechanical  Superintendents. 
These  men  are  charged  with  the  responsibility 
of  “proid  icing”  your  paiiers.  Without  efficient 
mechanical  departments,  properly  co-ordinated 
by  an  able  superintendent,  no  newspaper  can 
hope  to  grow  either  in  circulation  or  profits. 
rcaposEs  of  the  association. 

My  suggestion  is  that  the  A.  N.  P.  A.  foster 
an  organization  to  be  known  as  the  “Associa¬ 
tion  of  American  Newsjiajier  Engineers,”  the 
membership  to  be  confined  to  the  mechanical 
superintendents  of  you:  respective  newspapers. 
That  this  association  hold  annually  a  conven¬ 
tion  in  the  City  of  New  York,  and  that  its  pur¬ 
poses  and  objects  shall  be: 

1.  The  mutual  exchange  of  ideas  concern¬ 
ing  all  mechanical  matters  and  open  discus¬ 
sion  of  improvements  and  inventions  that  ap¬ 
ply  to  the  three  manufacturing  departments. 

2.  The  appointment  of  a  standing  commit¬ 
tee  to  investigate  and  make  a  practical  test  of 
such  improvements  and  inventions  for  the 
knowledge  of  all  members. 

8.  The  harmonizing  of  theory  with  practice. 

4.  The  establishing  of  an  information  or 
publicity  bureau  for  the  distribution  of  facts 
of  interest  to  the  members. 

5.  The  easing  of  the  conditions  of  labor 
and  increasing  the  efficiency  of  employes, 

6.  The  saving  of  time,  reducing  multiplic¬ 
ity  of  operations,  and  improving  typography. 

7.  The  reducing  of  cost  of  production  by 
simplifying  systems  and  eliminating  waste. 
As  mechanical  superintendents  are  invariably 

graduates  from  one  of  the  three  departments 
and  therefore  more  capable  in  operating  one 
than  the  other  two,  this  standing  committee 
may  be  subdivided  into  three,  viz.: 
a-  Composing-room  Committee 

b.  Stereotype  Foundry  Committee. 

c.  Pressroom  Committee. 

A  PEBMANENT  COMMITTEE. 

This  plan  would  give  the  superintendents 
whose  trade  was  that  of  compositors  the  benefit 
of  the  knowledge  of  those  who  had  gained  their 
positions  hy  reason  of  being  competent  stereo¬ 
typers  or  pressmen. 

The  establishing  of  such  permanent  commit¬ 
tee  would  in  time  considerably  reduce  the  cost 
of  machinery,  apparatus  and  supplies  to  the 
newspaper  since  it  would  decrease  the  selling 
cost  to  the  manufacturer.  If  the  manufacturer 
could  directi'  bring  his  machine,  or  paper,  or 
ink,  to  the  attention  of  such  a  committee  which 
would  promptly  arrange  for  a  thorough  demon¬ 
stration  or  test,  and  when  satisfactory  the 
proper  endorsement  be  given,  a  large  part  of 
the  selling  cost  could  be  eliminated  and  the 
publisher  would  be  able  to  buy  cheaper  in  con¬ 
sequence.  The  need  for  large  selling  forces, 
and  of  office  facilities  for  the  handling  of 
voluminous  and  usually  ineffective  correspond¬ 
ence  woul^  not  be  necessary. 

.An  organization  such  as  I  have  in  mind  if 
conducted  upon  a  high  plane  of  honor  and  sin¬ 
cerity  would  be  not  only  of  great  financial  ben¬ 
efit  to  the  newspaper,  but  would  improve  la^r 
conditions,  and  do  much  to  remove  the  fric¬ 
tion  that  now  exists  between  the  publisher  and 
the  workmen.  It  would  also  insure  the  early 
recognition  of  merit  in  machines,  apparatus. 
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and  supplies,  and  would  prevent  the  purchase 
of  anything  unworthy  or  as  yet  not  perfected 
for  practical  purposes. 

.'should  the  plan  outlined  be  thought  worthy 
of  adoption  by  your  association  this  company 
will  be  glad  to  place  at  the  service  of  the  as. 
sociation  its  corps  of  engineers  and  the  ex¬ 
pert  knowledge  of  Henry  A.  Wise  Wood  in  the 
requirements  of  the  stereotype  foundry  and 
pressroom  of  the  modern  newspaper  plant. 
Other  manufacturers  will  also  undoubtedly  be 
glad  to  co-operate. 

VIEWS  OF  A  FEW  PUBLISHERS. 

Mr.  Wood  ha?  submitted  his  plan  to  a 
number  of  the  prominent  members  of 
the  A.  N.  P.  A.,  and  in  reply  has  re¬ 
ceived  the  following  expressions  of 
opinion : 

yictor  F.  Lawson,  publisher  of  the 
Chicago  News. — “Your  suggestion  is  in¬ 
teresting.  but  I  am  not  certain  that  it  is 
practicable  of  execution.  However,  1 
am  glad  you  have  made  it  and  will  dis¬ 
cuss  it  with  other  publishers  when  op¬ 
portunity  offers.’’ 

Don  C.  Seitz,  business  manager  of  the 
Xew  York  World. — “I  think  your  idea 
an  excellent  one  and  will  aid  and  abet  it 
all  I  can  if  it  comes  under  way.” 

H.  N.  Kellogg,  chairman  special 
standing  committee  A.  N.  P.  A. — “It 
seems  to  me  your  suggestion,  which  is 
entirely  new  so  far  as  I  know,  is  val¬ 
uable,  and  while  I  hardly  think  there  are 
enough  of  our  members  who  have  me¬ 
chanical  superintendents  to  make  it 
worth  while  to  organize  an  association 
of  such  men,  possibly  some  plan  for  co¬ 
operation  on  their  part  similar  to  that 
you  suggest  may  be  feasible  and  would, 
I  think,  if  adopted,  be  of  advantage  to 
the  publishers.” 

E.  A.  Grozier,  publisher  of  the  Boston 
Post. — “We  do  not  have  and  never  have 
had  upon  the  Post  a  mechanical  super¬ 
intendent,  at  least  in  name.  I  think, 
however,  that  the  basic  idea  of  your 
suggestion  that  there  should  be  a  com¬ 
mittee  of  the  A.  N.  P.  A.  for  the  col¬ 
lection  of  information  in  regard  to  me¬ 
chanical  departments,  the  investigation 
of  new  devices,  etc.,  a  most  excellent 
one.” 

WOULD  BE  A  GREAT  BENEFIT. 

W.  J,  Murphy,  publisher  of  the  Min¬ 
neapolis  Tribune. — ^“The  organization 
would  be  a  very  great  benefit  to  the 
newspaper  publishers,  individually  and 
as  an  organization.  If  such  an  organ¬ 
ization  should  be  effected  my  mechan¬ 
ical  superintendent  would  always  be  on 
hand  to  absorb  everything  new  or  novel.' 

John  Norris,  chairman  of  the  commit¬ 
tee  on  paper  A.  N.  P.  A. — “Since  you 
ask  my  opinion  about  the  plan  which 
you  suggest,  I  frankly  express  it.  1 
think  it  impracticable,  and  if  attempted, 
would  not  bring  the  results  which  you 
formulate.  The  meeting  of  the  Amer¬ 
ican  Newspaper  Publishers’  Association 
is  supposed  to  deal  directly  with  all  mat¬ 
ters  of  mechanical  improvements.” 

W.  O.  Taylor,  business  manager  of 
the  Boston  Globe. — “While  the  scheme 
has  some  good  in  it,  I  am  afraid  it 
would  not  work  out  satisfactorily.  In 
our  office,  for  instance,  three  or  four 
men  would  have  to  attend  the  conference 
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In  the  past  two  years  shows  the  greatest 
circulation  gains  among  twelve  of  the  very 
biggest  newspapers  published  in  the  United 
States.  Nine  boast  of  gains  up  to  20,680. 
The  circulation  of  the  Detroit  News  is 
1{M>,703 — an  increase  of  37,330,  and  the 
Sunday  News-Tribune  exceeds  100,000 
copies  "Sold”  which  is  over  25,000  in 
excess  of  its  only  competitor. 

"The  Where”  to  advertise  if  you  want 
to  do  business  in  Michigan  is  explaineiL 
Results  follow  the  first  insertion. 

New  York  Office:  Metropolitain  Tower 
1.  .\.  Klein,  Manager 
Chicago  Office:  Peoples  Gas  Building 
John  Glass,  Manager 


to  gain  any  great  advantage  from  the 
scheme,  and,  of  course,  you  would  know 
it  would  be  impossible  for  them  all  to 
be  away  at  once.” 

In  commenting  on  these  replies  and 
in  discussing  his  plan  with  a  representa¬ 
tive  of  The  Editor  and  Publisher  Mr. 
Wood  said: 

“It  is  evident  from  the  nature  of  sev¬ 
eral  of  the  opinions  received  that  tht 
full  significance  of  the  idea  has  not  been 
grasped  by  some  publishers — owing 
probably  to  the  skeleton  form  in  which 
the  idea  was  outlined  to  Mr.  Baker. 
For  instance,  Mr.  Kellogg  makes  the 
point  that  comparatively  few  members 
of  the  .American  Newspaper  Publishers’ 
Association  employ  mechanical  superin¬ 
tendents.  This  is  true,  but  in  almost 
every  officer  there  is  some  one  mechan¬ 
ical  man  who  is  consulted  by  the  pub¬ 
lisher  and  whose  advice  is  sought.  In 
some  instances  it  is  the  foreman  stere¬ 
otyper,  in  others  the  foreman  press¬ 
man,  etc.  These  men  would  naturally 
represent  their  papers  in  the  organiza¬ 
tion. 

“W.  O.  Taylor,  of  the  Boston  Globe, 
makes  a  point  of  the  fact  that  three  or 
four  men  from  his  mechanical  depart¬ 
ments  would  have  to  attend  the  confer¬ 
ence,  whose  services  could  not  be  spared 
at  one  time.  This  would  not  be  at  all 
necessary  with  the  appointment  of  the 
sub-committees  covering  each  mechan¬ 
ical  department,  as  embraced  in  the 
plan.  To  make  this  cleiar,  let  us  assume 
that  a  manufacturer  brings  out  a  ma¬ 
chine  for  use  in  the  stereotype  foun¬ 
dry.  This  machine  is  submitted  to  se¬ 
vere  tests,  at  the  expense  of  the  manu¬ 
facturer,  by  the  sub-committee  of  ex¬ 
pert  stereotypers,  -whose  report  is  made 
to  the  standing  committee,  adopted  and 
forwarded  to  the  proper  committee  of 
the  A.  N.  P.  A.  The  delegate  of  the 
Boston  Globe  to  the  conference  of  me¬ 
chanical  men  might,  by  trade,  be  a  press¬ 
man.  This  fact  would  not  prevent  the 
Globe  from  obtaining  the  full  benefits  of 
an  invention  for  the  stereotype  foundry 
as  it  would  have  the  opinion  of  expert 
stereotypers  representing  other  new’spa- 
pers  on  the  sub-committee.  Now  each 
paper  conducts  a  personal  investigation 
by  one  practical  man  only,  and  at  its 
own  cost. 

“I  find  that  publishers  are  inclined  to 
lay  too  much  stress  on  what  they  call 
‘local  conditions.’  Frequently  I  have  had 
publishers  say  to  me :  ‘It  is  all  right  for 
the  News  to  use  your  apparatus,  and  if 
conditions  in  our  office  were  the  same  as 
in  the  News  we  would  use  it  also,  but 
our  conditions  are  entirely  different.” 

This  statement  is  never  true  in  a  broad 
sense,  for  the  reason  that  the  process  of 
manufacturing  newspapers  is  the  same 
in  all  offices.  There  are,  of  course,  mi¬ 
nor  and  trivial  adjustments  to  be  made, 
and  I  can  best  explain  this  by  reciting 
our  own  experience  in  placing  a  hand¬ 
worked  stereotype  foundry  upon  an  au¬ 
tomatic  basis. 

“We  build  machines  to  perform  cer¬ 
tain  functions  under  certain  conditions. 
We  find  that  the  mat  which  has  been 
good  for  a  limited  number  of  casts  in  a 
hand-casting  box  is  not  so  made  to  get 
the  best  results  from  the  Autoplate.  We, 
therefore,  suggest  a  different  paste  for¬ 
mula,  etc.,  and  the  proper  kind  of  mat  is 
forthcoming.  Also  we  find  that  the 
metal  needs  toning  up.  Correcting  this 
is  a  simple  matter.  Again,  the  forms 
have  been  reaching  the  stereotype  foun¬ 
dry,  from  time  immemorial,  in  varying 
lengths  of  lockup;  and  the  stereotyper, 
knowing  it  futile  to  complain,  has  been 
laboriously  overcoming  the  difficulty  by 
manipulating  the  molds  in  the  casting 
box  and  by  hand-finishing  plates. 

“Now  no  one  can  build  a  machine  to 
meet  these  varying  conditions.  They 
must  be  changed  to  suit  the  machine. 
Some  publishers  immediately  see  that 
the  changing  of  these  minor  conditions 
have  an  important  bearing  in  obtaining 
a  perfect  result.  To  others  these 
changes,  in  what  they  consider  little 
things,  are  annoying  and  irritating,  and 
it  is  difficult  to  make  them  understand 
that  they  cannot  continue  with  the  illogi- 
cal  and  incorrect  customs  of  a  past  dec¬ 


ade  and  expect  to  be  modern  and  to 
keep  up  with  the  procession. 

“I  cite  this  to  show  that  manufactur¬ 
ing  conditions  should  be  the  same  in  all 
newspaper  offices  handling  about  the 
same  volume  of  work. 

JOHN  NORRIS'  OBJECTIONS. 

“John  Norris  calls  my  attention  to  the 
fact  that  the  meeting  of  the  American 
Newspaper  Publishers’  Association  is 
supposed  to  deal  directly  with  all  mat¬ 
ters  of  mechanical  improvements.  The 
question  is:  Does  it?  I  think  the  an¬ 
swer  is  the  negative  one.  If  it  dffl  a 
few  things  that  are  of  real  worth  to 
newspapers  they  would  be  more  quickly 
adopted,  and,  by  the  same  token,  less 
money  would  be  wasted  in  costly  ex¬ 
perimentation.  In  every  newspaper  of¬ 
fice  one  can  find  hidden  away  in  a  dark 
corner  some  device  that  has  failed,  and 
with  its  failure  has  gone,  for  all  time, 
a  bunch  of  good  money.  This  condition 
can  never  be  entirely  eliminated,  but  I 
am  firmly  convinced  that  the  intelligent 
working  out  of  the  idea  contained  in 
my  letter  to  Mr.  Baker  will  do  much  to 
increase  newspaper  efficiency  and  reduce 
costs  of  manufaicture. 

"I  have  to  thank  W.  J.  Murphy,  whose 
analytical  ‘newspaper’  mind  has  helped 
in  the  formulating  of  my  plan.  Long 
talks  with  Mr.  Murphy  on  the  subject 
of  Herry  .A.  Wise  Wood’s  idea  of  a 
newspaper  laboratory  for  the  solving  of 
newspaper'  problems  has  suggested  to 
me  what  will  likely  be  a  quicker  and 
broader  way  of  mastering  the  intricate 
puzzles  involved. 

“Every  publisher  is,  at  some  time,  har¬ 
assed  by  what  may  aptly  be  called  the 
inconstancy  of  the  marriage  relation  of 
paper  and  ink.  The  peaceable  union  of 
these  two  newspaper  necessities  must  be 
maintained  at  all  times,  and  yet  how 
many  publishers  have  given  this  subject 
the  consideration  that  it  deserves?  We 
have  had  our  eye  glued  to  the  transom 
of  this  bridal  chamber  and  what  we 
have  seen  should  become,  and  will  be¬ 
come,  khowledge  common  to  all  news¬ 
paper  mechanicians. 

“I  want  to  say  a  word  on  the  subject 
of  labor.  In  organizing  what  will  be 
the  means  of  introducing  machinery  that 
is  labor-saving  in  the  sense  of  minimiz¬ 
ing  physical  effort,  much  will  be  done 
to  remove  dissatisfaction  on  the  part  of 
the  workman,  and  his  efficiency  and  loy¬ 
alty  to  his  paper  will  be  increased.  I 
m.-ke  this  statement  in  full  knowledge 
that  it  will  be  denied  by  many  publish¬ 
ers,  who  are  firmly  convinced  that  noth¬ 
ing  short  of  the  outright  gift  of  their 
properties  to  the  workman  will  ever  sat¬ 
isfy  him.  However,  the  members  of  the 
A.  N.  P.  A.  know  better  than  this,  and 
working  conditions  are  constantly  being 
improved. 


Fake  Newspaper  Man  Is  Arrested. 

George  J.  Smith,  twenty-five  years 
old,  was  arrested  last  week  at  Chicago 
for  trying  to  obtain  theater  tickets  by 
representing  himself  as  a  newspaper 
man.  The  manager  of  the  theater  be¬ 
came  suspicious  of  the  stranger  when 
he  said  he  was  a  representative  of  The 
.Associated  Press,  and  on  learning  that 
he  was  an  impostor,  caused  his  arrest. 
Smith  displayed  a  badge  in  prpof  of  his 
claim,  but  managed  to  get  rid  of  it 
while  being  taken  to  the  detective 
bureau. 
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VALUE  OF  GOOD  WILL. 


Some  Valuable  Suggestion*  by  Our 

Readers  as  to  How  It  May  Be 
Satisfactorily  Determined. 

[This  is  the  third  instalment  of  the  replies 
to  a  letter  addressed  to  exi>erienced  newspaper 
men  received  at  this  office  asking  for  their 
views  on  the  subject. — Editor.] 

General  Charles  //.  Taylor,  Editor  of 
the  Boston  Globe. — It  is  merelj  idle 
speculation  to  try  to  find  any  standard 
for  the  value  of  a  newspaper.  The  cir¬ 
cumstances  in  each  case  have  to  be  con¬ 
sidered. 

Mr.  Thompson's  article,  which  is  fair, 
comes  to  the  same  conclusion. 

Ralph  H.  Booth,  Publisher  of  Fire 
Michigan  Daily  Neivspapers. — No  rule 
for  figuring  good  will  can  be  supplied 
with  accuracy  in  all  cases.  It  is  more 
or  less  a  local  issue.  Good  will  must 
necessarily  have  a  prospective  as  well  as 
present  value.  Therefore,  the  good  will 
of  a  newspaper  in  a  rapidly  growing 
community  is  worth  more  than  one 
where  the  field  is  at  a  standstill. 

The  first  paper  in  its  field  is  worth 
more  in  proportion  than  the  paper  in 
second  place  and  the  second  paper  more 
than  the  third.  If  a  newspaper  is  care¬ 
lessly  managed,  cuts  advertising  rates, 
imblishes  a  comparatively  poor  paper 
and  keeps  up  its  circulation  by  force 
of  expenditure  and  various  doubtful 
schemes,  the  good  will  of  this  paper  is 
not  worth  as  much  as  that  of  another 
jiroperty  which  is  well  managed  in  all 
respects,  even  supposing  they  are  both 
making  the  same  profit. 

If  the  field  is  occupied  in  such  manner 
as  to  invite  competition,  then  the  good 
will  is  not  worth  as  much  as  if  the 
reverse  were  the  case. 

Good  will  is  too  often  regarded  as 
earning  power  alone,  whereas  a  news¬ 
paper  that  carries  confidence  and 
wields  influence  for  good  is  worth  more 
than  one  making  eijual  profits  with  a 
doubtful  standing. 

newspaper  published  for  many  years 
without  actually  paying  dividends  and 
without  special  encouragement  in  this 
respect  as  to  the  future  has  been  found 
to  have  a  considerable  good  will  value. 

Your  correspondent  wishes  to  esti¬ 
mate  the  value  of  his  good  will.  I  doubt 
if  anybody  who  has  not  visited  Helena, 
Ark.,  and  looked  into  the  situation  could 
be  of  much  assistance. 

I  looked  the  Helena  (Ark.)  World 
up  in  Ayer’s  Annual  (1912)  and  found 
it  credited  with  1,120  subscribers  (not 
sworn  to)  and  its  competitor  with  no 
rating  whatever.  In  such  a  community 
with  a  paper  established  since  1871  1 
think  it  not  unlikely  that  the  publisher 
knows  personally  everyone  of  his  sub¬ 
scribers,  particularly  as  he  says  he  has 
the  “good  will  of  everyone  in  his  terri¬ 
tory.” 

The  good-will  value  of  such  a  paper 
to  such  a  publisher  is  extraordinary, 
for  in  addition  to  the  net  cash  profits 
there  must  be  a  big  dividend  in  per¬ 
sonal  satisfaction ;  but  should  such  a 
paper  come  into  the  hands  of  a  pub¬ 
lisher  who  is  unacquainted  with  his 
"flock”  and  who  should  happen  to  give 
offense  to  some  of  the  old  subscribers, 
it  is  doubtful  how  long  the  good-will 
value  would  exist  intact. 


Autumn  Fashion  Number 
The  New  York  Times 
Sunday,  October  6. 


Latest  creations  of  the  world’s 
leading  fashions,  beautifully  illus¬ 
trated  and  graphically  described. 


“I  BELIEVE  YOU  HAVE  IN  ‘SCOOP’  ONE  OF  THE 
BIGGEST  FEATURES  OF  1912  ” 

So  says  Geo.  P.  Leffler,  Business  Manager  of  The  Editor 
and  Publisher  and  Journalist. 

In  proof  we  submit  the  following ; 

Read  Exclusively  by  the  3,000  Students  and  the  Faculty  of  the  University  of 

Missouri. 

"Co1umbi>*s  One  MoJern  Newspaper'* 

University  Missourian 

THE  E.VE,NING  DAILY  THAT 
COVEIRS  COLUMBIA 

COLUMBIA 

September  Twelve 
19  12 

The  International  Syndicate 
Baltimore 4  Maryland. 

Gentlemen: - 

We  are  very  much  interested  here  at 
the  School  of  Journalism  of  the  University 
of  Missouri  in  your  humorous  feature 
"Scoop",  and  wondering  if  we  could  arrange 
to  get  it  for  publication  in  the 
UNIVERSITY  MISSOURIAN,  the  daily  paper 
published  by  the  School  of  Journalism  as 
a  model  daily  newspaper  in  a  small  town. 

The  University  Missourian  is  a  four, 
six,  and  eight  page  paper,  of  six  columns. 
It  is  published  by  the  school  in  as  nearly 
ideal  manner  as  trained  newspaper  men  can 
make  it.'  The  purpose  of  the  paper  is  as 
a  laboratory  for  the  students  who  come 
here  to  study  the  publishing  and  adver¬ 
tising  business  in  all  phases. 

We  have  never  used  a  picture  feature 
of  this  kind  since  the  establishment  of 
the  paper  four  years  ago. 

Please  let  us  hear  from  you  as  soon 
as  convenient. 

Very  truly  yours, 

J.  B.  POWELL, 

Instructor  in  Advertising. 

s  * 

THE  INTERNATIONAL  SYNDICATE 

Established  1899 

Features  for  Newspapers  Baltimore,  Maryland 


Emerson  P.  Har  is,  newspaper  broker. 
New  York. — Since  receiving  your  re¬ 
quest  to  give  some  suggestions  as  to 
how  to  arrive  at  the  value  of  “Good 
Will”  of  going  publishing  businesses.  1 
have  been  thinking  back  over  our  fif¬ 
teen  years’  experience  in  selling  publish¬ 
ing  property,  and  as  I  recall  the  numer¬ 
ous  property  transfers  through  our 
office  I  am  struck  by  the  large  part  that 
psychology  has  played  in  determining 
the  price.  That  is,  the  state  of  mind 
of  the  seller  and  buyer,  as  against  the 
actual  economic  elements  of  value. 

The  seller  is  full  of  weariness  often 
and  looks  back  upon  the  cold  unalter¬ 
able  figures.  He  realizes  that  he  has 
made  some  mistake.s  and  might  have 
made  more  money  but  for  them,  but 
he  is  even  more  conscious  that  he  might 


have  made  less,  and  he  cannot  see  why 
many  of  his  advertisers  paid  their  good 
money  to  him. 

On  the  other  hand,  the  buyer  is  full 
of  imagination  and  hope.  He  buys  more 
for  what  he  can  make  the  paper  than 
for  what  it  now  is.  He  is  optimiism 
itself  and  longs  for  an  instrument 
through  which  to  express  his  energy 
as  well  as  for  a  machine  for  making 
money. 

So  when  it  comes  to  talking  of  the 
principles  which  govern  the  fixing  of 
the  value  of  a  going  publishing  busi¬ 
ness,  there  are  these  psychological  facts 
as  well  as  the  local  conditions  to  which 
M  r.  Palmer  refers. 

But  I  should  say  that  when  we  set 
out  to  arrive  at  the  value  of  a  publish¬ 
ing  property,  either  for  selling  or  for 


appraisal,  we  proceed  something  like 
this:  We  first  ask  as  to  the  real  mission 
of  the  paper.  If  it  has  no  field  in  which 
it  can  perform  a  useful,  salable  serv¬ 
ice  better  than  it  is  already  being  per¬ 
formed,  it  has  little  value,  even  though 
by  abnormal  exploitation  it  may  be 
showing  a  present  profit.  On  the  other 
hand,  a  paper  may  not  be  showing  a 
profit  but  occupy  a  good  strategic  posi¬ 
tion  in  a  profit-promising  field  and  have 
therefore  unquestioned  value. 

If  a  paper  be  not  making  a  profit 
but  have  good  promise  it  is  quite  likely 
to  be  worth  something  like  its  gross 
business  for  one  year  plus  the  value  of 
the  plant. 

The  basic  value,  or  rather  the  starting 
point  to  arrive  at  value  in  our  office 
for  a  number  of  years,  has  been  on 
properties  showing,  say,  ten  thousand 
dollars  profit  or  more,  ten  times  the 
annual  net  earnings.  Smaller  proper¬ 
ties  may  not  sell  for  more  than  four  to 
eight  times  their  annual,  net  profit. 
Smaller  properties  are  not  generally  re¬ 
garded  as  stable  as  larger  ones. 

In  arriving  at  values  on  the  basis  of 
earnings  the  plant,  if  any,  is  practically 
ignored.  That  is,  if  it  takes  a  plant  to 
make  a  certain  property  earn,  say, 
$15,000,  it  is  worth  no  more,  including 
its  plant,  than  another  property  which 
shows  the  same  profit  without  a  plant. 
For  the  most  part  properties  are  valued 
on  present  or  potential  earning  power, 
and  only  that  contributes  to  value  which 
contributes  to  earnings. 

It  hardly  need  be  said  that  in  flar¬ 
ing  the  earnings  of  a  paper  all  services 
should  be  paid  for  and  charged  as  an 
expense,  including  the  services  of  the 
owners.  This  is  often  a  bone  of  con¬ 
tention.  The  owner  may  on  the  books 
pay  himself  a  salary  of  only  a  small 
part  of  what  he  is  really  worth  to  the 
business.  On  the  other  hand,  we  often 
find  large  stockholders  paying  them¬ 
selves  much  more  than  their  value  for 
some  ulterior  reason.  The  salary  of 
the  owner  should  be  figured  at  what  it 
would  cost  to  secure  equal  services  from 
someone  else. 

Of  course,  earning  power  is  the  final 
measure  of  value,  but  the  great  task 
is  to  estimate  the  risks  on  the  one  hand 
and  the  possible  enhancement  on  the 
other. 


Getting  Better  All  the  Time. 

R.  E.  Stafford,  editor  of  the  Oklaho¬ 
man,  Oklahoma  City,  writes  under  date 
of  August  27 : 

“We  read  the  Editor  and  Publisher 
with  a  great  deal  of  interest,  rarely  ever 
failing  to  go  through  it  from  cover 
to  cover  each  week.” 

S.  M.  Saufley,  proprietor  of  the  In¬ 
terior  Journal,  Stanford,  Ky.,  writes: 

“Your  paper  is  getting  better  all  the 
time  and  is  worth  twice  the  cost.” 


Lincoln  (III.)  Newspapers  Merged. 

The  Lincoln  (Ill.)  Courier  has  been 
united  with  the  News-Herald  and 
Weekly  Herald  of  that  city.  Walter 
Niebuhr  brought  about  the  merger.  He 
will  publish  the  two  newspapers  in  the 
new  building  of  the  News-Herald, 
operating  the  Courier  as  a  Democratic 
morning  daily  for  the  rural  routes,  and 
the  Herald  as  an  evening  daily  for  the 
city.  Walter  Emmerson  will  be  the 
managing  editor. 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
Circulation  well  know  that  Ha 
Increase  in  Quantity  involves 
no  sacrifice  of  Character,  and 
that  its  readers  can  be  reached 
through  no  other  paper. 
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THE  EDITOR  and  PUBLISHER 

AND  JOURNALIST 

FOR  NEWSPAPER  MAKERS.  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Enirrrd  at  tecoad  clatt  mail  mallpr  in  ihe 
New  York  Post  OfBce 

BY  THE  EDITOR  AND  PUBLISHER  CO. 

13  to  21  Park  Row,  New  York  City 
Telephone,  7446  Cortland 
Chicafo  Oftce:  Boyce  Building, 

George  B.  Hitche,  Manager. 

Itaurd  every  Saturday.  Subacription,  $1 .00  per  year 
Foreign.  $2.00  per  year 
THE  JOURNALIST  Ettabluhed  1884 
THE  EDITOR  AND  PUBLISHER  1901 
Jaroet  Wright  Brown.  President 
Frank  Leroy  Blanchard,  Secretary 
George  P.  Leffler,  Treasurer 

ADVERTISING  RATES: 

Display,  15  cents  per  agate  line 
25  per  cent,  discount  on  yearly  contracts 
Classihed,  I  cent  per  word 


New  York,  Saturday.  September  21,  1912 


PRINT  ALL  THE  NEWS. 

The  -American  public  <>f  to-day  e.xpects  a  f?ir 
ileal  from  the  newspaper.s  in  jtolitics,  as  well  as  in 
Kcneral  news.  Editors  who  do  not  print  the  real 
news  caiim^t  expect  to  retain  the  contidence  of  their 
readers  for  any  length  of  time.  .\  paper  ean  Ik*  par¬ 
tisan.  hut  that  is  no  re.-^son  why  it  should  n  >t  lie 
fair. 

The  New  York  Sun  printed  in  full  the  speech 
Mr.  Roosevelt  delivered  at  the  Bull  Moose  Con¬ 
vention — not  because  it  endorsed  the  sentiments  of 
the  speaker,  but  because  of  a  desire  to  jfive  its  read¬ 
ers  an  opiKJrtunity  to  read  Mr.  Roosevelt’s  views  as 
delivered  on  this  important  iKcasion. 

The  suppression  of  political  news  is  just  as  great 
a  mistake  as  the  suppression  of  any  other  kind  of 
news.  If  a  man  is  a  Republican,  and  takes  a  Re¬ 
publican  paper,  he  has  a  desire,  if  he  is  broad¬ 
minded.  to  know  what  is  happening  in  the  camps  of 
the  other  political  parties.  If  his  own  newsp.-per 
does  not  give  this  information,  he  must  read  another 
newspajier. 

The  mere  printing  of  a  piece  of  news  concerning 
.another  party  does  not  imply  that  the  editor  en¬ 
dorses  what  is  said  or  done.  .\  newspaper  should 
lie  the  forum  in  which  political  (juestions  are  dis¬ 
cussed  fairly  and  intelligently.  This  does  not  pre¬ 
vent  the  editor  from  giving  voice  to  his  own  views 
in  the  editorial  columns  or  pouring  hot  shot  into 
those  whom  he  regards  as  his  political  enemies. 
The  news  columns,  however,  should  he  impartial. 

Naturally,  the  party  to  which  the  editor  belongs 
occupies  more  space  in  his  columns  than  that  de¬ 
voted  to  the  other  parties,  but  this  is  no  violation 
of  the  yirinciple  enunciated  above. 

The  hide-bound,  rabid  newspaper  has  no  place  in 
the  world  of  to-day.  The  source  of  all  wisdom  does 
not  lie  in  editorial  .sanctums  alone,  as  was  formerly 
lielieved.  The  people  are  studying  political  proli- 
lems  for  themselves.  They  .-re  doing  their  own 
thinking  and  do  not  blindly  follow  party  leaders. 
This  is  a  hopeful  sign,  and  indicates  that  the  world 
is  growing  better.  The  millenium  is  not  here  yet, 
but  its  approach  is  indicated  by  the  increased  inter¬ 
est  shown  by  intelligent  voters  in  the  political  af¬ 
fairs  of  the  nation. 


MR.  MUNSEY  AS  A  JOURNALIST. 

.\s  will  lie  seen  elsewhere  in  this  issue  of  The 
Eiutok  .CIO  PfHi-isHER.  Frank  Munsey  has  pur¬ 
chased  the  New  York  Press,  thus  completing  a 
chain  of  live  newspapers  in  the  chief  cities  along  the 
.\tlantic  Coast  owned  by  him.  Mr.  Munsey’s  won- 
ilerful  achievements  as  a  magazine  publisher  have 
given  him  a  prominence  in  the  periodical  world 
second  to  no  one  else  in  .\mcrica.  It  was  the  suc¬ 


cess  in  this  field,  doubtless,  that  led  him  to  become 
a  newspaper  owner. 

His  ventures  in  journalism,  however,  have  not 
been  as  remunerative  as  his  ventures  in  the  maga 
zine  field.  He  lost  three-quarters  of  a  million  dol¬ 
lars  in  trying  to  make  the  New  York  Daily  News 
a  popular  evening  paper.  It  is  reported  that  at  least 
two  of  his  other  newspapers  have  been  losing  ven¬ 
tures  fmm  the  start. 

However,  Mr.  Munsey  is  a  man  of  great  wealth 
and  can  afford  to  indulge  in  the  pleasure  of  puldish- 
ing  newspapers  without  hoiK*  of  financial  reward. 
He  jKissesses  a  shrewdness  that  causes  his  friends 
to  wonder  at  his  willingness  to  assume  the  re¬ 
sponsibility  of  managing  five  newspapers,  instead 
of  taking  his  ease,  .-s  he  might  if  he  chose  to  do  so. 

Few  men  in  the  United  States  have  so  many  im¬ 
portant  enterprises  under  their  ownership.  .\1- 
though  of  a  nervous  temperament  and  possessing 
a  physique  that  is  not  very  robust.  Mr.  Munsey  is 
endowed  with  an  ability  for  hard  work  that  is  out 
of  all  proportion  to  his  physical  strength.  It  was 
only  a  few  months  ago  that  Mr.  Munsey  declaretl 
his  willingness  to  sell  two  of  his  new.spaper  prop¬ 
erties  in  order  to  relieve  himself  of  the  burden  of 
work  he  had  been  carrying.  Evidently  he  has 
changed  his  mind  since  then,  for  neither  of  the 
properties  have  been  sold,  ami  he  is  now  adding  to 
his  holdings  by  purchasing  the  New  York  Press. 

With  a  chain  of  five  daily  newspapers  in  the  lead¬ 
ing  cities  of  the  North  .\tlantic  Coast  at  his  com¬ 
mand  Mr.  Munsey  is  in  a  position  to  play  an  im- 
|)ortant  part  in  national  and  local  affairs.  Thus  f.-r 
his  newspapers  have  not,  with  perhaps  two  excep¬ 
tions.  wielded  a  commanding  infiuence  in  their  sev¬ 
eral  localities. 


EDITORIAL  COMMENT. 

The  only  newspaper  publishers  who  will  object 
to  the  new  provision  of  the  postal  law  requiring 
them  to  report  their  circulations  to  the  Post  Office 
Departmen  twice  a  year  will  be  those  who  are  afraid 
to  tell  the  truth  because  of  the  effect  it  will  have 
U|>on  their  advertising  receipts. 


The  significance  of  the  movement  to  organize  a 
new  association  of  leading  morning  and  evening 
newspapers  to  promote  the  jwpularity  of  newspaper 
advertising  and  thus  increase  the  volume  of  Imsincss 
handled,  can  hardly  he  overestimated.  The  list  of 
members  represents  the  cream  of  progressive  dailies, 
although  it  does  not  embrace  all  that  might  be  in¬ 
cluded.  If  the  publishers,  some  of  whom  are  rivals, 
can.  for  the  time,  forget  all  their  differences  and 
-  co-operate  for  the  common  good  they  will  be  able 
in  a  few  years  to  give  newspaper  advertising  such 
an  uplift  that  it  will  iKcupy  an  impregnable  position. 
Not  only  will  the  memliers  profit  from  the  work 
done,  but  the  entire  newspaper  press  will  be  bene¬ 
fited. 

Publishers  all  over  the  country  will  shortly  re¬ 
ceive  blanks  upon  which  to  enter  the  information 
required  by  the  new  postal  law.  The  data  asked  for 
should  l)e  entered  as  promptly  as  possible  in  order 
to  avoid  payment  of  the  fine  which  will  be  imposed 
upon  those  who  are  delinquents. 


Benjamin  Wixid’s  plan  for  the  formation  of  an 
association  of  mechanical  superintendents  under  the 
direction  of  the  .\.  N.  P.  .\.  will  doubtless  find  many 
supjKirters  among  the  publishers  in  the  larger  cities. 
While  not  many  of  the  newspapers  have  mechanical 
superintendents  all  have  in  their  employ  someone 
whose  business  it  is  to  supervise  the  mechanical  de¬ 
partment.  If  these  men  could  meet  together  once  or 
twice  a  year  and  thresh  out  the  problems  with  which 
they  have  to  tontend  it  w'ould  do  them  a  lot  of  good 
and  save  money  for  their  employers. 


The  most  obstinate  advertising  prospect  sometimes 
yields  to  an  appeal  to  his  pride  in  his  business  when 
it  is  made  in  a  tactful  manner.  Such  an  appeal, 
however,  cannot  be  made  during  the  first  call. 


PROTECTION  FOR  ADVERTISERS. 

The  Evexi.ng  D.\y, 

New  Londo.v,  Conn..  Sept.  1(5,  1!H2. 

The  Editor  .vnd  Pi  bi.iser. — In  your  issue  of  Sept. 
14  you  refer  to  the  recent  law  passed  by  Congress,  re- 
(luiring  newspapers  to  furnish  tlie  Post  tXfice  De¬ 
partment  with  a  statement  of  paid  circulation  cov¬ 
ering  a  period  of  six  m.mths.  in  a  manner  which 
might  lead  your  readers  to  infer  you  were  not  in 
favor  of  it. 

1  cannot  see  how  any  publisher  with  a  circulation 
worth  while  can  oliject  to  this  law.  It  is  only  the 
newspapers  with  circulations  insignificantly  small  in 
a  comparative  test  who  could  object  to  making  pub¬ 
lic  the  number  of  copies  they  sell.  There  are,  un¬ 
fortunately,  a  good  many  newspapers  in  this  coun¬ 
try  who  directly  or  indirectly  misrepres  nt  their 
circulation,  and  thereliy  olitain  money  under  false 
pretenses  from  merchants  and  advertisers  who  are 
persu.-ded  to  buy  space  in  them. 

This  post  office  law  will  smoke  out  this  class  of 
ncwspa|)ers.  .\  newspaper  has  no  more  right  to 
conceal  its  circulation  (i.  e..  copies  it  sells)  than  a 
mercliant  has  to  conceal  the  number  of  yards  in  a 
roll  of  cloth. 

Circulation  is  what  makes  .-dvertising  space  valu¬ 
able.  and  certainly  an  advertiser  should  have  the 
right  to  know  whether  a  newspaper  which  solicits 
his  business  sells  the  number  of  papers  claimed  by 
it,  or  only  one-quarter  of  that  number. 

There  is  nothing  private  alKiut  a  newspaper’s  cir¬ 
culation.  Circulation  ought  to  be  no  business  secret. 
.\  newspaper  has  but  two  things  to  sell — the  copies 
it  prints  and  advertising  sjwcc  in  its  columns.  Ob¬ 
viously,  with  little  or  no  circulation,  newspaper  ad 
vertising  space  has  little  or  no  value.  To  secure  adver¬ 
tising.  newspapers  have  to  use  the  circulation  argu¬ 
ment.  W  hatever  figure  of  circulation  they  claim, 
that  figure  should  be  truthful,  capable  of  substantia¬ 
tion.  I’ublishers  who  do  not  falsify  their  circula¬ 
tion  figures  will  have  no  complaint  to  make  about 
this  lew.  It  seems  to  have  been  passed  to  protect 
advertisers  from  being  made  victims  of  deceit  and 
misrepresentation. 

I  hope  you  will  endorse  this  new  law,  in  all  its 
particulars,  as  it  should  prove  a  distinct  help  in  put¬ 
ting  the  newspaper  business  upon  a  more  honest 
basis.  Respectfully. 

Theoikire  Boden WEIS',  Publisher. 


ONE  OF  AMERICA’S  OLDEST  PRESSES. 

The  oldest  printing  press  in  the  Mississippi  Val¬ 
ley.  probably  one  of  the  oldest  in  the  United  States, 
has  been  presented  to  the  School  of  Journalism  of 
the  University  of  Missouri  by  .A.  H.  Everett,  of  Kan¬ 
sas  City. 

This  press  is  built  of  wood  and  iron.  It  is  about 
three  feet  high,  four  feet  long  and  two  feet  in  width. 
It  is  117  years  old.  .Adam  Ramage,  a  Scotchman, 
who  came  to  the  United  States  in  1787,  was  the  in¬ 
ventor.  It  was  used  in  printing  the  Leesburg  (Va.l 
Washingtonian  as  early  as  18((S. 


TIRED. 

By  F.  St.  John  Bang, 

iitiitor^  HockviUc  Center  (///.)  HeraUi. 

I’m  sick  of  the  turmoil  and  trouble  of  life; 

I’m  tired  of  the  envy  end  malice  and  strife; 

I’m  tired  of  the  sunshine.  I’m  sick  of  the  rain: 

If  I  could  go  liack  and  be  little  again. 

I’d  like  it. 

I'm  tired  of  the  day  that  must  end  in  the  night; 
r  mafraid  of  the  dark  and  1  faint  in  the  light; 

I’m  sick  of  the  sorrow  and  sadness  and  pain; 

If  1  could  be  rocked  in  the  cradle  again, 

.I’d  like  it. 

But  tired  or  not,  I  must  keep  up  the  fight ; 

I  must  work  through  the  day.  lie  awake  through  the 
night ; 

Stand  the  heat  of  the  sun,  and  the  fall  of  the  rain ; 
Be  brave  in  the  dark  and  endure  all  the  pain. 

For  I’ll  never  lie  rocked  in  the  cradle  again. 


SKl'TKMnKR  21,  1912. 


THE  EDITOR  AND  PUBLISHER. 


tt 


PERSONALS. 


Janies  L.  Xixon.  editor  of  tlie  Buf¬ 
falo  (N.  V.)  Enquirer,  has  been  desig¬ 
nated  by  the  Republicans  as  their  can¬ 
didate  for  ineinber  of  assembly  in  the 
seventh  di'trict. 


St.  Paul,  after  four  years’  absence.  He 
will  remain  in  New  York  about  three 
months,  .\ndrew  Glamer  will  be  in 
charge  of  the  Paris  bureau  during  his 
absence. 


Edgar  .M.  Hahlwin.  editor  of  the 
Eairmount  (Ind. )  News,  was  nomi¬ 
nated  for  Congress  on  the  Progressive 
ticket,  eleventh  district  of  Indiana,  on 
the  first  ballot,  last  week. 

Count  de  .\lmeida.  managing  editor 
of  the  jornel  do  Brazil,  of  Rio  de 
Janeiro,  is  in  town  studying  newspaper 
methods. 

Erank  E.  Rowley,  managing  editor  of 
the  Cleveland  News  and  Cleveland 
Leader,  became  ill  at  his  desk  on  Mon¬ 
day  and  was  taken  to  a  hospital.  He 
is  said  to  be  in  no  immediate  danger. 

Lee  J.  Rountree,  editor  of  the  George¬ 
town  (Tex.)  Commercial,  has  returned 
from  a  trip  to  E'urope  where  he  had 
been  since  June  1. 


Henry  .\dams  Bellows,  managing 
editor  of  the  Bellmann,  of  Minneapolis. 
.Minn.,  was  in  fiotham  last  week. 


H.  H.  Martin,  editor  of  the  Hughes- 
ville  (Pa.)  Mail,  is  visiting  places  of 
interest  in  Canada. 


Frank  L.  Cerrin  has  resigned  as  city 
editor  of  the  St.  Louis  Star  to  become 
managing  editor  of  the  Reno  (.\’ev.) 
Evening  ( iazette. 


Otto  Berkemeyer,  managing  editor  of 
the  Guthrie  (Okla. )  Daily  Leader,  has 
moved  to  Winnipeg,  Canada,  this  week. 


Homer  F.  Coon,  assistant  general 
manager  of  the  .\ltoona  (  Pa.)  Times,  is 
seriously  ill. 

Glen  .\lter.  sporting  editor  of  the 
Danville  (111.)  Press-Democrat,  has  re¬ 
signed  to  take  up  a  different  line  of 
work. 


The  Rev.  James  T.  Nichols,  publisher 
of  the  Christian  L'nion  at  Des  Moines, 
la.,  left  this  week  for  an  extended  trip 
through  the  Orient. 

W.  H.  Bennett  is  the  new  editor  of 
the  Bingham  (L’tah)  Bulletin. 


IN  NEW  YORK  TOWN. 

•Melville  E.  Stone,  general  manager 
of  the  .\ssociated  Press,  is  now  in  Ber¬ 
lin  where  he  will  have  an  interview 
with  the  Kaiser. 

C.  D.  Lee,  president  of  the  I'nited 
Press,  is  receiving  congratulations  on 
the  arrival  at  his  home  of  a  young 
daughter.  He  is  the  father  of  two  boys 
and  two  girls. 


Frank  D.  Carruthers.  assistant  husi 
ness  manager  of  the  World,  has  re 
turned  from  a  three  weeks’  vacation 
spent  in  .\rkansas. 


Charles  Sarver.  the  genial  city  editor 
of  the  Mail,  has  liecome  a  genuine  golf 
hug.  He  hollers  “fore”  now  every- 
time  he  wants  a  copy  boy. 


.Mbert  Pay. son  Terhune  has  ret'urned 
after  an  invigorating  vacation,  to  his 
historical  and  editorial  duties  on  the 
Evening  World.  He  is  the  author  of 
a  novelized  version  of  De  Mille’s  play, 
‘‘The  Woman,”  just  published,  which 
has  made  quite  a  hit. 


Theodore  Duncan  Rousseau,  descend¬ 
ant  of  the  famous  painter  of  that  name 
and  memoer  of  the  Evening  Post  staff, 
was  attacked  by  a  swarm  of  mosquitoes 
near  his  Freeport.  L.  L.  home  the  other 
day.  He  used  his  fists  but  can  show 
no  bruises  as  the  result  of  the  en¬ 
counter. 


Phil  Simms,  Paris  manager  of 
I’nited  Press,  arrived  Sunday  on 


B.  Yokel,  circulation  manager  of  the 
New  York  .Am.rican,  is  back  at  his  desk 
after  a  two  months’  trip  abroad.  Mrs. 
N’okel’s  health  did  not  permit  of  much 
traveling  and  most  of  the  time  was  spent 
at  Marienbad. 

Francis  H.  Sisson,  former  editor  of 
the  Mail,  was  elected  president  of  Beta 
Theta  Pi  at  the  annual  national  con¬ 
vention  at  Detroit  last  week. 


Charles  Selden,  city  editor  of  the 
Evening  Post,  has  an  apple  tree  on  his 
Plainfield,  N.  J..  farm,  which  bears  thir¬ 
teen  varieties  of  apples  and,  he  says, 
two  kinds  of  peaches. 

F'erdinand  t*.  Long,  the  World’s  funny- 
artist.  is  contributing  heavily  to  the 
Flatbush  Bull  Moosers.  both  in  money 
and  super-heated  rhetoric. 


Thomas  M.  .\lexander.  of  the  Mail, 
is  thinking  seriously  of  becoming  a 
communter,  despite  the  advice  of  all 
the  Jersey  fraternity  of  the  staff. 

Phila  Cohan,  of  the  Evening  Sun,  is 
hunting  a  suburban  residence.  There 
are  now  two  little  Cohans  to  consider. 


Fred  Knowles,  the  Titian-haired 
make-up  editor  of  the  Mail,  is  now- 
subbing  after  hours  for  the  editions  of 
the  fashion  department.  He  claimed  to 
know  the  difference  betw  een  crepe  de 
chine  and  peau  de  soie,  once — hence  his 
new-  job. 


WASHINGTON  PERSONALS. 

Marshall  Morgan,  corresiKindent  of 
the  Nashville  Tennesseean,  has  returned 
to  the  home  office  to  assume  the  manag¬ 
ing  editorship  of  that  paper.  Walter  S. 
Gard,  of  the  Houston  Kist.  and  the  F'ort 
Worth  Record,  has  been  named  to  suc¬ 
ceed  Mr.  Morgan  as  the  Washington 
representative  of  the  Tennesseean. 


to  join  the  reportorial  staff  of 
\Vorld-Herald. 


the 


Donald  McGregor,  recently  of  the 
Washington  Post,  is  w-riting  specials  for 
the  New  York  .\merican. 


Charles  S.  .\lbert.  of  tlie  New-  York 
World,  who  was  accompanied  by  Mrs. 
.Mbert,  has  returned  from  several  weeks’ 
vacation  at  .\tlantic  City. 


Jerry  A.  Mathews,  of  the  New-  York 
Sun.  has  just  returned  after  a  month’s 
stav  in  Indiana. 


Hugh  S.  Miller,  of  the  Chicago  Ex¬ 
aminer,  is  spending  a  few  weeks  at  the 
W  hite  Sulphur  Springs.  West  V’irginia, 
before  returning  to  his  duties  here. 


.Arthur  S.  Henning,  of  the  Chicago 
Tribune,  has  returned  from  a  fishing  trip 
in  Maine. 

Colonel  Thomas  F.  Dawson,  of  the 
.Associated  Press,  has  returned  after  a 
visit  to  his  home  in  Denver. 


(.'harles  Willis  Thompson,  of  the  New- 
York  Times,  is  traveling  w-ith  the  Bull 
Moose  special.  Mr.  Thompson  has  been 
suffering  from  a  bone  felon,  w-hich  has 
had  to  be  lanced  several  times  by  Col 
Roosevelt’s  physician. 


J.  .A.  Truesdal.  of  the  Philadelphia 
Ledger,  is  resting  at  his  home  in  Blue 
mont,  A'a. 

Sumner  M.  Curtis,  of  the  Chicago 
Record- Herald,  is  visiting  his  home  in 
Madison.  Wis. 


Grafton  !•'.  Wilcox,  of  the  .Associated 
Press,  is  spending  a  few-  davs  in  New- 
Y.irk. 


J.  l-'red  Essary,  chief  of  the  Baltimore 
Sun  bureau,  and  Mrs.  Essary,  are 
spending  a  few-  w.eks’  vacation  at  .At¬ 
lantic  Citv. 


John  Snure,  of  the  Washington  Times 
and  other  Munsey  papers,  is  on  vaca¬ 
tion.  It  is  a  safe  bet  that  one  as  ener¬ 
getic  as  Mr.  Snure  is  not  simply  rest¬ 
ing. 


W.  Sinkler  Manning,  of  the  New 
York  Times  Bureau,  has  just  returned 
from  several  weeks’  outing  at  Big 
Moose,  in  the  .\dirondacks. 


Gus  J,  Karger,  of  the  Cincinnati 
Times-Star,  which  is  owned  by  Chas. 
P.  Taft,  has  gone  to  New-  A’ork  to  as¬ 
sume  charge  of  the  Taft  forces  in  sev¬ 
eral  States. 


N.  O.  Messenger,  political  writer  for 
the  W'ashington  Star,  has  recently  been 
digesting  the  political  situation  in  New 
York  and  Pennsylvania  for  that  news¬ 
paper. 


George  Brown,  of  the  Washington 
Post,  D.  Hastings  Mac.Adam.  of  the  St 
Louis  Republic,  and  Otto  Preager,  of 
the  Dallas  and  Galveston  News,  have 
just  returned  from  an  enjoyable  fishing 
trip  at  the  mouth  of  the  Potomac  River. 


Parker  R.  Anderson,  of  the  Arkansas 
Gazette  and  the  Greensboro  News,  is 
spending  his  vacation  in  Virginia  and 
North  Carolina. 


W.  D.  Eakin  has  returned  to  Omaha 


Major  .Alfred  J.  Stofer,  of  the  Balti¬ 
more  Evening  Sun  and  other  southern 
papers,  is  exceedingly  clever  at  telling 
larkev  dialect  stories. 


L.  W.  Strayer,  of  the  Pittsburgh  Dis¬ 
patch,  has  just  returned  from  .Atlantic 
Citv. 


.Arthur  W.  Dunn,  of  the  .American 
Press  .Association,  is  spending  a  few 
weeks  at  .Atlantic  Citv. 


SITUATIONS  WANTED 


Robert  .A.  Zackary,  of  tbe  Bro.iklyn 
F'agle  is  away  on  vacation. 


Remarks  of  a  Tomato  Farmer. 

Evkxino  Wori.d  Offkk. 
fidilor  of  Thf.  Eiiitor  .\nii  Pi-blishf.r: 

Observing  disparaging  remarks  in 
your  valued  journal  concerning  my 
tomato  plot,  1  desire  to  state  that  the 
report  was  grossly  understated.  I'rom 
twelve  plants  I  have  gathered  at  least 
seven  tomatoes  some  of  which  are  as 
large  as  half  your  fist. 

.Also  if  your  informant.  B.  W.  Cur¬ 
rie.  would  spend  more  time  cultivating 
hair  on  the  top  of  his  head  he  would 
have  less  time  for  circulating  mislead¬ 
ing  and  envious  reports  about  others. 

Lixds.w  Dknison. 


Editor  Still  Firm  in  Hi*  Belief. 

The  editor  of  the  Grant  County 
( Kan.)  AMdette  has  not  changed  his 
mind,  but  still  firmly  believes  that  the 
man  who  died  at  Enid  some  years  ago 
claiming  to  be  J.  W’ilkes  Booth,  was 
actually  the  original  J.  Wilkes  Booth, 
the  one  who  assassinated  .Abraham 
Lincoln. 


AdV€rtisemeHtj  under  this  classifcatiou  will  cost 
Ic.  per  Word;  Display.  15c.  per  Agate  Lists. 

CAN  YOU  USE  ME 

ill  your  news  department?  Ten  years*  experi¬ 
ence  in  New  York  City;  general,  department, 
re-write,  desk  work.  Strong  on  sports,  markets, 
special  features.  1  desire  to  settle  in  smaller 
city;  prefer  evening  paper.  Age  28;  temperate 
Address  “HUSTLER,’’  care  Thi  Editor  ard 
PUILISHER. 

BUSINESS  OR 

Circulation  Manager,  age  40  years,  22  years  in 
business.  Highest  rcfMeaees  from  both  morn¬ 
ing  and  afternoon  papers.  A  hustler  and  able 
to  produce  results.  Address  “Dx2,”  care  The 
EoiTOt  AND  PuBLISHta. 

MANAGING  EDITOR. 

Young,  absolutely  fiiat-clasa  man  in  every  re¬ 
spect,  desires  change;  fully  able  to  direct  suc¬ 
cessfully  every  oepartment  of  publication;  best 
references;  now  in  charge  of  prominent  after¬ 
noon  paper.  Addresa  “P.  M.  G.,”  care  Txt 
Editor  and  PuiLisHEt. 

HELP  WANTED 

CIRCULATION  MANAGER 
WANTED. 

There  is  a  gre.-it  opiiortuiiity  for  a  young 
circulation  manager  who  has  had  experience, 
and  who  knows  how  to  get  quick  circulation  in 
a  live  town.  Write  immediately,  addressing 
"C.  R.,’’  care  The  Kditoe  and  Fl-ilishee. 

WANTED— LADY  TO  EDIT 

a  monthly  magazine  davated  to  ladies’  apparel; 
must  have  full  knowledge  of  tbe  publishing 
business.  Exceptional  opportunity  to  the  right 
person.  Address  DOMESTIC  LACE  AND 
EMBROIDERY,  8807  Boulevard,  Jersey  City 

N.  J. 

FOR  SALE 

FOR  SALE 

Eight-page  (loss  perfecting  press,  with  stereo¬ 
typing  outfit.  Is  in  excellent  condition.  THE 
JOI  R.NAL  PRINTING  CO.,  Racine.  Wis. 

FOR  SALE-THREE  NO.  S 

Linotype  machines  equippel  with  German  and 
English  matrices.  GERMAN  DAILY  GAZETTE 
PUBLISHING  CO..  Philadelphia.  Pa. 

MISCELLANEOUS 

WILL  mm  f  LOW 

Young  man.  27  years  of  age,  would  Idte  to 
secure  active  interest  in  small  publication. 
Can  take  charge  of  accounting  department, 
having  had  12  years'  experience  on  New  York 
Daily-  “  T.  R.  G.,”  Editor  and  Publisher. 

BUSINESS  OPPORTUNITY. 

I  know  an  im|M>rtant  New  York  newspaper 
man  who  has  “made  good”  in  a  big  way  and 
is  now  employed  in  an  important  capacity  with 
a  leading  New  York  daily,  desirous  ot  capi¬ 
talizing  for  himself  the  experience  of  the  years, 
who  will  invest  in  a  controlling  interest  in  a 
newspajicr  pro|>erty  in  a  growing  eastern  city. 
.\ddress  "IX  CON  Kl  IIKXCE,”  care  The 
Eniroa  and  1  i-blishek. 

NOW  IS  A  GOOD  TIME 

to  buy  a  publishing  business.  Several  good 
chances  available.  M.XRRIS-DIBBLE  COM- 
P.VNY,  71  West  23d  St..  New  York. 

DAILY  NEWS 

Reports  for  evening  papers,  advance  news.mail 
service,  special  and  Chicago  newt.  YARD’S 
NEWS  BUREAU.  167  W.  Washington  St.  Chi¬ 
cago.  HI. 

LINOTYPE  MACHINES 

All  models,  bought  aad-aald.  Complete  line  of 
Printers’  machinery  and  suppliet  on  band  for 
immediate  shipment. 

RICH  &  McLEAN. 

51  Cliff  St.  New  York. 

Woman  to  Edit  a  Texas  Weekly. 

Miss  Esther  MacGuigin.  for  three 
years  the  managing  editor  of  the  Monte¬ 
zuma  (la.)  Republican,  will  leave  soon 
for  St.  Paul,  Tex..,  where  she  will  edit 
and  manage  a  weekly  newspaper  for 
George  H.  Paul,  an  Iowa  land  man  who 
dias  large  interests  in  that  section  of 
Texas. 


newspaper  property  in  city  of 
15,000.  In  1911  paid  two  owners 
$30  per  week  each  salary  and  in 
addition  made  a  profit  of  over 
$6,500.  Can  be  bought  for  $35,- 
000  cash ;  $8,000  worth  of  real 
estate  included.  Proposition  E.  P. 


Newspaper  Broker 

277  Broadway  New  York 


imnarur 

ENGEAVEU 
L  ON  EARTH 


For  Washingrton  Correspondence 

write 
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OPENING  OF  PUUTZER  SCHOOL 

Public  Ceremonie*  at  the  Institution 
to  Take  Place  Sept.  30. 

Public  ceremonies  attending  the  open¬ 
ing  of  the  first  term  of  the  Pulitzer 
School  of  Journalism  at  Columbia  Uni¬ 
versity  will  take  place  on  Monday, 
Sept.  30. 

The  indications  are  that  owing  to  the 
extensive  advertising  the  college  has 
received  in  the  newspapers  throughout 
the  United  States  the  number  of  stu¬ 
dents  W'ho  will  attend  during  the  first 
half  year  will  be  in  the  vicinity  of  from 
ninety  to  a  hundred,  .\lready  about 
sixty  have  indicated  their  desire  to  begin 
the  courses  of  study. 

The  first  year  class  will  include  a 
number  of  students  now  engaged  in 
journalism,  .\mong  them  are  several 
city  editors  of  small  newspapers,  a 
managing  editor,  and  many  others  who 
have  filled  subordinating  positions  in 
newspaper  offices.  In  addition  to  the 
men  students  it  is  expected  that  sev¬ 
eral  young  women  from  Barnard  Col¬ 
lege  will  be  enrolled. 

Dean  Talcott  Wtlliams,  who  is  at  the 
head  of  the  institution,  is  much  pleased 
with  the  outlook  for  the  first  half  year. 
In  conversation  with  a  representative 
of  The  Editor  and  Publisher  he  said: 

“I  did  not  expect  that  men  already  in 
the  harness  would  be  attracted  to  the 
school  to  the  degree  that  they  have. 
Some  of  these  newspaper  men  who 
propose  to  study  with  us  have  been  en¬ 
gaged  in  the  business  for  some  time  but 
realizing  their  need  of  more  knowledge 
have  decided  to  become  students. 

“We  shall  have  quite  a  number  of 
college  graduates  in  the  school,  many 
of  them  this  year’s  graduates  who  come 
from  institutions  all  over  the  countij. 
Our  new  building  is  not  yet  completed 
and,  therefore,  during  the  first  year  we 
will  have  to  get  along  as  best  we  can 
by  using  rooms  now  available. 

“On  Monday  afternoon.  Sept.  30,  we 
shall  have  a  formal  opening  of  the  col¬ 
lege,  on  which  occasion  addresses  will 
be  made  by  several  distinguished  jour¬ 
nalists  and  by  officers  of  the  institution. 
We  anticipate  that  we  will  have  a  most 
mteresting  first  half  year.” 

EUPHEMISTIC  FORM  OF  GRAFT. 

Skip  News  Men  Feast  Mightily  at  Ex¬ 
pense  of  Steamship  Companies. 

The  Ship  News  Association  has  passed 
a  resolution  condemning  the  practise  of 
reporters  signing  tabs  for  cigars,  cigaret¬ 
tes  and  drinks  on  the  liners  which  they 
meet  at  Quarantine  and  ride  on  to  their 
lierths.  Thtse  tabs  are  torn  up  and  cast 
into  the  drink  by  the  chief  stewards  of 
the  big  ships.  The  signing  of  them  is 
is  merely  a  euphemistic  form  of  graft. 

Ross  Whytock,  who  succeeded  the  late 
president  C.  C.  Boucher,  of  the  associa¬ 
tion  as  the  Evenmg  World  ship  news 
representative,  has  proposed  an  even 
*more  drastic  resolution  that  will  compel 
members  of  the  organization  to  pay  for 
their  breakfasts  on  the  incoming  liners. 
Hitherto  the  marine  news  gatherers  have 
feasted  mightily  at  the  expense  of  the 
steamship  companies.  Whytock  has  also 
framed  a  resolution  forbidding  members 
to  act  as  press  agents  for  the  various 
lines.  A  fierce  opposition  is  expected  to 
ilevelop  against  these  resolutions. 


“John  Milton  received  $25  for  ‘Paradise 
Lost,’  ”  said  the  scornful  author.  “Well,”  re¬ 
plied  the  practical  publisher,  “he  was  lucky 
in  getting  the  work  out  when  the  market  for 
that  sort  of  thing  was  comparatively  good.” — 
fyashington  Star. 


HOWARD  C.  STORY, 

W  HO  HAS  ORGANIZED  A  SPECIAL  AGENCY  TO  HANDLE  ADVERTISING  FOR  THE  LEADING 
GERMAN  NEWSPAPERS  OF  THE  UNITED  STATES. 


NEW  SPECIAL  AGENCY. 

Howard  Story  to  Represent  a  List  of 
German  Newspapers. 

Howard  C.  Story,  who  for  twelve  years 
has  been  connected  with  the  German  Ga¬ 
zette  of  Philadelphia,  and  was  for  eight 
years  its  advertising  manager,  has  or¬ 
ganized  a  special  agency  in  Philadelphia 
for  representing  German  newspapers 
throughout  the  United  States. 

His  list  at  present  consists  of  the  Ga¬ 
zette,  the  Pittsburgh  Volksblatt  and 
Ereuheuts  Freund,  the  Cincinnati  Volks¬ 
blatt.  the  Cleveland  Express  and  West- 
bote.  the  Buffalo  Demokrat,  the  Roches¬ 
ter  .\bendpost,  and  the  St.  Louis  Abend- 
schule.  Mr.  Story  has  opened  a  Chi¬ 
cago  office  with  E.  O.  Bodell,  formerly 
with  Nelson  Chesman  &  Co.,  as  man¬ 
ager.  He  was  in  New'  York  this  week 
for  the  purpose  of  securing  quarters  for 
an  office  in  this  city. 

Mr.  Story,  although  a  young  man, 
probably  has  as  w'ide  an  acquaintance 
among  the  general  advertisers  as  almost 
any  advertising  man  in  the  country.  Dur¬ 
ing  his  long  connection  with  the  Phil¬ 
adelphia  German  Gazette  he  traveled  ex¬ 
tensively  throughout  the  United  States 
and  won  many  friends.  It  was  because 
of  the  good  work  he  did  for  the  Ga¬ 
zette  that  that  newspaper  now  carries 


September  21,  1912. 

A  Newspaper  on  Wheels. 

One  of  the  features  of  the  “.Made  it 
Pittsburgh’’  train  which  is  now  en  routt 
on  a  trip  to  thirty-six  cities  in  eighteen 
States  between  the  Lakes  and  the  Gulf, 
is  the  publication  of  a  daily  newspaper 
called  the  Live  Wire.  The  train  car-' 
ries  several  carloads  of  exhibits,  th{| 
products  of  Pittsburgh’s  factories,  andjj 
large  delegation  of  her  most  enterprij.  I 
ing  business  men.  It  left  the  city  Sept.r 
lO  and  will  arrive  home  Sept.  28.  The* 
Pittsburgh  Post  published  a  four-pagtj 
special  section  Sept.  9  in  celebration  oft 
the  departure  of  the  train.  * 


FOR  SALE 

I 

- -  » 

One  Campbell  ^ 
Multi  Press  ^ 

Prints  from  type,  ^ 
either  4,  6  or  8  pages.  ^ 
Rebuilt  and  over-» 
hauled.  Very  low 
price.  j 

The  Goss  Printing  Press  Co. 

I6th  Street  and  Ashland  Avenue 

CHICAGO,  n.L.  , 


more  local  and  general  advertising  than 
any  German  newspaper  in  the  United 
States,  and  stands  second  in  the  volume 
of  business  carried  by  the  newspapers  of 
Philadelphia. 

Mr.  Story’s  father  and  uncle  were 
members  of  the  firm  of  Cole,  Wetherill 
&  Co.,  advertising  agents,  who  were  the 
predecessors  of  N.  W.  Ayer  &  Son,  of 
that  city. 

NEW  AD  INCORPORATIONS. 

Charlotte,  N.  C. — The  Piedmont  Ad¬ 
vertising  Co.,  $20,000  capital ;  incor¬ 
porated  by  E.  F.  Creswell,  W.  C.  Sim¬ 
mons,  and  others.  General  advertising. 

New  York,  N.  Y. — William  G.  Fors¬ 
ter,  Inc.,  of  Manhattan,  $15,000;  general 
advertising.  William  B.  G.  Forster, 
Charles  B.  La  Vee,  William  H.  Barr. 

Dover,  Del. — General  Advertising  Co. 
of  New  York.  Capital  stock,  $15,000. 
To  conduct  a  general  advertising  busi¬ 
ness.  Incorporated  by  John  J.  Phelan, 
John  Seatia  and  J.  M.  Grossman. 

Indianapolis,  Ind. — Sun  Advertising 
Co.,  $5,000;  general  advertising.  Incor¬ 
porated  by  O.  H.  P.  Lorenz,  E.  F.  C. 
Weber  and  F.  C.  Starkey. 

Louisville,  Ky. — Moore-Cottner  Ad¬ 
vertising  Agency.  Capital  stock,  $1,000 
authorized.  Charles  W.  Bruce,  Henry 
H.  Moore  and  others. 


Press  Clippingsl 

^  Everything  and  anythin! 

J  that  is  printed  in  any  news  i 
paper  or  magazine,  anywhere - 
can  be  supplied  by 

BURRELLEi 

CHARLES  HEMSTREET,  Manager 
45  Lafayette  Street,  New  Y ork  Citj  ^ 
Established  a  Quarter  of  a  Century  S 


‘'Try  our  perfecting  News  sti 
5  cents.  It  is  guaranteed  nol| 
to  smut  or  offset  and  is  black  j 
and  clean.** 

SEND  FOR  SAMPLE  \ 

F.  E.  OKIE  CO.  1 

Manufacturen  Fine  Printing  Inkf 
PHILADELPHIA.  PA.  I 
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and  asked  the  earnest  co-operation  of 
realty  board  members  in  the  campaign 
started  by  the  Ad  Club  to  win  and  hold 
the  confidence  of  the  public. 


TO.CHINA  BY  THONE. 


PITTSBURGH  AGENCY  CHANGE. 


LIVE  AD  CLUB  NEWS. 


W.  S.  Hill  Co.  Electa  Allan  Fink 

Vice-President  of  Organization. 

The  \V.  S.  Hill  Co.,  which  for  six¬ 
teen  >ears  has  conducted  a  successful 
advertising  agency  in  Pittsburgh,  has 
added  one  of  the  best-known  and  most 
efficient  ad  men  of  the  city  to  its  staff 
in  making  .Allan  Kink  vice-president.  Mr. 
h'ink  was  advertising  manager  of  the 


No  Dream,  but  a  Practical  Possibility 
Through  the  Invention  of  Elwrood 
Gristin’ger,  of  Buffalo,  N.  Y. 

An  invention  heralded  as  a  great 
stride  in  the  progress  of  telephonic 
conimunic.-'tion  has  been  practically 
demonstrated  by  Elwood  Grissinger,  an 
electrical  and  mechanical  engineer  of 
Buffalo,  N.  y. 

So  far  as  human  needs  require,  the 
invention  supplies  the  missing  link 
which  will  make  telephonic  transmission 
of  speech  as  simple  and  as  perfect  be¬ 
tween  this  city  and  Shanghai,  Chin.-',  as 
It  sometimes  is  between  two  numbers 
with  the  same  central. 

Mr.  Grissinger’s  invention  involves 
the  use  of  three  distinct  electrical  in¬ 
struments  :  the  telephone  repeater,  the 
new  transmitter  and  the  new  receiver. 

The  first  is  a  device  which,  when 
placed  uiKUi  an  ordinary  telephone  line, 
strengthens  and  intensifies  the  current 
produced  by  the  human  voice  so  that  a 
person  in  S.-n  Francisco  may,  even  un¬ 
der  present  wire  conditions,  converse 
intelligibly  and  comfortably  with  a 
friend  in  New  York. 

the  inventor  has  demonstrated  to  the 
satisfaction  of  telephone  experts  that 
actual  telephone  conversation  can  be 
carried  on  over  4,500  miles  of  ordinary 
copper  telephone  wire,  thus  making  it 
possible  to  talk  to  China  or  India  or  .-my 
part  of  the  inhabitable  world. 

The  new  transmitter  is  a  device 
which  reproduces  all  of  the  tones  of  the 
human  voice.  The  present  types  of 
transmitter  do  not  forward  all  of  the 
overtones  of  the  human  voice.  More¬ 
over,  they  magnify  certain  sound  waves 
to  the  detriment  of  others  and  thus  pro¬ 
duce  distortion.  The  transmitter  can 
be  applied  to  the  present  telephone  sys¬ 
tems. 

The  new  receiver  performs  the  same 
service  as  the  transmitter,  only  that  its 
function  is  reversed.  It  picks  up  a 
feeble  telephone  current  wave  coming 
from  the  person  speaking  and  trans¬ 
forms  it  Into  a  new  sound  wave  pos¬ 
sessing  all  of  the  characteristics  of  the 
original  sound  wave. 

‘it  appeared  to  me,”  said  Mr.  Gris¬ 
singer,  m  speaking  of  his  invention, 
“that  the  logical  development  of  tele¬ 
phone  systems  would  be  along  the  line 
of  extending  the  transmission  systems 
and  of  improving  the  character  and 
quality  of  transmission  over  existing 
lines.  Through  the  little  repeater,  dis¬ 
tance  is  annihilated  and  the  ordinary, 
comparatively  inexpensive  telephone 
wire  becomes  more  serviceable  than  the 
costliest  copper  wire  now  used  for  long¬ 
distance  transmission.” 

The  telephone  made  perfect  is  Mr. 
Grissinger’s  idea.  What  is  to  be  its 
destiny  only  the  captains  of  the  world’s 
industries  may  determine.  China.  Japan, 
India,  may  soon  be  in  telephonic  com¬ 
munication  with  Europe  .•'nd  .America, 
and  it  is  no  pipe  dream  but  a  practical 
possibility,  according  to  Mr.  Grissinger, 
for  newspapers  to  receive  their  for¬ 
eign  news  service  by  telephone  com¬ 
munications. 


A  feature  of  the  educational  work 
planned  by  the  Advertising  Club  of 
Baltimore  for  the  fall  and  winter  will 
be  the  “Why  and  How”  talks  by  mem- 
ber§  at  the  regular  mid-week  luncheons. 
The  first  of  these  was  given  Sept.  11,  by 
J.  K.  Moffett,  on  “Why  a  Baltimore 
Candy  Manufacturer  Should  .Advertise, 
and  How  to  Start  a  National  Cam¬ 
paign.”  Many  of  the  manufacturing 
confectioners  of  the  city  attended  and 
heard  an  instructive  and  suggestive  talk. 
The  speakers  selected  to  make  the  series 
of  talks  are  practical  advertising  men 
identified  in  each  case  with  some  par¬ 
ticular  business,  but  each  fitted  by  years 
of  training  and  careful  investigation  to 
make  a  convincing  talk  on  the  subject 
assigned.  On  Sept.  18,  H.  B.  Green 
spoke  on  “Why  a  Baltimore  Hat  Manu¬ 
facturer  Should  .Advertise,  and  How  to 
Start  a  National  Campaign.” 


The  Chicago  World  has  rented  the 
basement  of  the  premises  formerly  oc¬ 
cupied  by  the  Chicago  Post,  and  is  in¬ 
stalling  two  new  presses  to  take  care  of 
its  growing  circulation. 


The 

Philadelphia 
German  Daily  Gazette 

carries  more 
Local  and  General 
Advertising 
than  any  other 
German  daily 
published  in 
this  country. 


"Outdoor  .Advertising”  was  the  main 
topic  of  discussion  at  the  meeting  of 
the  St.  Louis  .Advertising  .Men’s  League 
last  week.  George  Enos  Throop  of 
Chicago,  official  solicitor  of  the  National 
Poster  .Advertising  Association,  spoke 
R.  E.  McKinley  had  charge  of  the 
meeting. 


HOWARD  C.  STORY 

Publishers’  Representative 
New  York: 

806  Nassaa-Beekman  Bldg. 

Chicago :  Philadelphia : 

1100  Boyce  St.  924  Arch  St. 


“Scientific  Salesmanship”  was  the 
topic  of  a  short  talk  made  to  the 
Omaha  (Neb.)  Ad  Club,  by  C.  F. 
Junod,  of  Alann  &  Junod.  He  spoke  of 
the  psychology  of  advertising,  and 
called  attention  to  the  fact  that  most  of 
the  successful  advertising  men  of  the 
presenf  day  are  graduates  from  uni¬ 
versities.  “Salesmanship  is  a  profes¬ 
sion,”  said  Mr.  Junod,  “and  has  to  be 
studied  as  a  science.  That  is  the  secret 
of  success  in  that  line.” 


creasing  business.  The  staff  is  an  un¬ 
usually  competent  body  of  workers.  Ed¬ 
ward  Broderick,  the  treasurer,  is  in 
charge  of  the  planning  of  campaigns  and 
the  copy  department.  George  Kerr,  who 
has  been  with  the  company  seven  years, 
is  in  charge  of  the  department  of  rates 
and  contracts.  W.  H.  Way  has  been  at 
the  head  of  the  bookkeeping  and  check¬ 
ing  departments  for  ten  years. 

The  W.  S.  Hill  Co.  has  more  than 
forty  advertising  clients,  several  of 
which  they  have  served  for  over  ten 
years,  and  twenty-five  of  which  they 
have  served  for  five  or  more  years.  It 
goes  without  saying  that  the  service  has 
been  satisfactory. 

Among  the  W.  S.  Hill  Co.  accounts 
are ;  The  Ward  Bread  Co.,  the  Red  Ra¬ 
ven  Corporation,  University  of  Pitts¬ 
burgh,  Waverly  Oil  Works  Co.,  Moer- 
leir.  Brewing  Co.,  McGraw  Tile  and 
Rubber  Co.,  Pennsylvania  State  Normal 
School  at  Indiana,  Pa.,  etc. 

NEW  Incorporations. 

Seattle,  Wash.  —  Post-Intelligencer 
Co.  Capital,  $1,000,000.  Incorporators: 
John  L.  Wilson  and  A.  S.  Taylor. 

Chicago,  Ill. — The  Publishers’  Press. 
Capital  stock  increased  froq)  $10,000  to 
$40,000. 

Moline,  Ill. — The  Tribune  Co.  Capi¬ 
tal,  $6,000.  Incorporators:  Gus  Falk 


DEMOCRAT 

Nashville,  Tenn. 


That  every  effort  be  made  to  find  a 
suitable  place  for  a  lecture  by  Elbert 
Hubbard  on  the  evening  of  Oct.  18  was 
the  instruction  given  a  special  commit¬ 
tee  appointed  for  the  purpose  and 
headed  by  Ben  B.  Lewis  at  the  Dallas 
(Tex.)  Ad  League  last  week.  The 
league  voted  unanimously  to  have  a' 
“secret”  committee  appointed  to  ex¬ 
amine  into  the  standing  and  real  merit 
of  various  advertising  propositions  that 
may  be  offered  to  Dallas  business  men, 
for  the  purpose  of  protecting  them  from 
frauds.  Who  the  members  of  this 
committee  are  is  to  remain  a  secret  and 
information  gathered  by  them  may  be 
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obtained  by  members  from  officers  of 
the  club. 


The  Rochester  (N.  Y.)  Ad  Club  130 
strong  left  last  week  in  forty  auto¬ 
mobiles  to  visit  Elbert  Hubbard  at  East 
■Aurora.  The  tourists  went  over  the 
entire  place  under  convoy  of  Mr.  Hub¬ 
bard  and  his  aides.  One  of  the  fea¬ 
tures  of  the  afternoon  was  a  ball 
game  between  the  Rochester  Ad  Club 
and  the  Roycrofters,  which  was  won  by 
the  latter  by  a  score  of  five  to  four. 
Both  Mr.  and  Mrs.  Hubbard  delivered 
addresses  on  “Advertising.”  The  boys 
say  the  Bard  and  his  Roycrofters  gave 
them  a  great  time. 


YOU  VI  LIST  USE  THE 

UOS  AINQEUES 

EXAMIINER 

to  cover  the  GREAT  SOUTHWEST 
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F.  V.  Martin  and  R.  C.  Banker  are 
associated  in  a  new  advertising  concern 
at  Detroit,  Mich.,  to  be  known  as  the 
Ranker-Martin  Co. 


Raymond  T.  Carver  was  elected 
president  of  the  Advertisers’  Club  of 
Milwaukee,  Wis.,  at  its  annual  meet¬ 
ing  and  banquet  last  week.  Other  of¬ 
ficers  elected  were:  Vice-president,  C. 
L.  Benjamin;  secretary,  L.  L.  Newton; 
treasurer,  C.  A.  Holyoke.  The  board 
of  governors  consists  of  A.  M.  Candee, 
Henry  Brockbank,  Martin  C.  Rotier,  R. 
R.  Kahn  and  F.  P,  Kelsey.  A  campaign 
will  be  carried  on  this  year  to  boost 
Milwaukee  and  place  advertising  on  a 
higher  plane. 
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Atlanta  Pressmen’s  Strike  Is  Over. 

The  strike  of  union  web  pressmen 
against  three  daily  papers  in  .Atlanta, 
Ga.,  has  been  settled  and  the  men  have 
returned  to  work.  While  no  official 
statements  were  made,  it  is  understood, 
however,  that  a  slight  increase  in  wages 
was  granted. 


The  Elizabeth  (N.  J.)Times 

Only  Democratic  daily 
in  Fifth  Congressional  District 


President  S.  W.  Botsford  of  the  Los 
Angeles  (Cal.)  Ad  Club  was  the  chief 
speaker  at  the  regular  weekly  luncheon 
of  the  realty  board.  He  spoke  on  “Ad¬ 
vertising,”  advocating  strictly  truthful 
statements  in  all  forms  of  advertising. 
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FOES  OF  THE  SERIOUS. 

Paracraph  Portrait*  of  Our  Popular 

Smile-Maker*  Drawn  by  a  Skil¬ 
led  Word  Arti*t. 

By  John  XU'holas  Beffel. 

Kollowing  a  gathering  of  monument 
dealers  ip  Detroit,  the  American  Press 
Humorists  held  their  tenth  annual  con¬ 
vention  during  the  week  of  Sept.  2. 
St»  a  new  generation  of  jokes  was  lK)rn 
(or  reincarnated)  alwut  last-rides  and 
cemeteries  and  morticians.  .\nd  one  who 
was  present  knew  a  man  who  tried  to 
sell  his  father's  tombstone  (good  as 
new,  used  only  once,  price  twenty-live 
dollars,  cost  two  hundred). 

Cities  turn  handsprings  for  the  press 
humorists.  Cities  that  would  lie  indif¬ 
ferent  to  the  visit  of  tl»e  .\malgamate«l 
.\ssociation  of  Monarchs  of  the  Fourth 
Precinct  of  Europe,  or  the  .Allied 
Manufacturers  of  Burglar  Tools — 
tlance  at  the  will  of  the  laugh  makers, 
tarry  trays  and  announce  motor  cars. 

Edgar  .\.  (juest.  of  the  Detroit  Free 
Pre>s,  managed  the  ctmvention  this 
year,  and  he  did  it  nt)bly.  Xolnjdy  else 
ever  would  have  thought  two  banquets 
a  day  essential,  nor  of  night-aud-day 
motor  cars  for  his  guests.  "Eddie"  kept 
the  bunch  on  the  jump  for  six  solid 
days.  A  silver  cup  presented  to  him 
l>ears  outward  expression  of  the  line 
regard  in  which  he  is  held  by  the  asso¬ 
ciation,  whith  unaninu)usly  elected  him 
president.  "Eddie"  (juest  does  a  column 
called  "Breakfast  Table  Chat"  and  has 
a  new  junior  l>aby  and  wrote  a  poem 
with  this  key-line:  "It  takes  a  heap  o' 
H\'in’  in  a  house  t'  make  it  home.” 

WIVE.S  WITH  THEM. 

.All  the  big  fun  builders  who  could 
come  were  on  the  scene.  Wives  and 
children,  t<io — and  these  were  often  the 
explanation  why  some  man  had  done 
such  good  work.  Chord  after  chord  of 
mirth  these  men  strike,  and  sometimes 
when  you're  not  expecting  they  pluck 
a  minor  note — like  the  turning  of  a  key 
in  some  inner  nHim  where  pictures  are 
stored.  Pictures  of  little  children  with 
the  eyes  of  dead  mothers;  women  with 
tired  arms;  plain  every-day  men  who 
give  energy  and  sjurit  that  the  social 
mechanism  may  run,  asking  naught  in 
return. 

The  humorist  knows  that  he  can 
strike  l>est  at  life's  incongruities  by 
laughing  at  them ;  and  by  putting  the 
liest  of  his  iH)wers  into  lifting  the  hearts 
of  men.  he  becomes  one  of  the  builders 
of  his  era.  -And  the  Press  Humorists  of 
America,  seeing  one  another  building, 
each  at  his  own  part  of  the  social  founda¬ 
tion,  have  lieen  banded  together  these 
ten  years,  in  a  big.  happy  family.  Scat¬ 
tered  across  the  continent,  each  brother 
(and  one  sister)  watches  the  doings  of 
the  others  in  the  various  editorial  col¬ 
umns.  and  rejoices  with  them  over  work 
well  done. 

GI1.I-IU\N  IS  POPfL-VR. 

Not  a  day  pas.sed  at  the  convention 
Imt  that  Strickland  Gillilan Was  asked  to 
recite  “Off  .Ag'in.  On  Ag'in.  Gone 
-Ag'in.  Finnigan.'’  He  has  long  since 
lost  count  of  times.  Manv  a  charming 
bit  of  verse  has  l)een  his  since  "Finni¬ 
gan.”  but  always  they  a>k  for  this  first. 
.And  it  never  wears  out.  .A  new  meml)er 
asked  Mr.  (jillilan  if  he  had  ever  writ¬ 
ten  any  other  verse,  and  he  said.  “Well, 
there  was  that  one  I  recited  last  night.” 
“What  one  was  that?”  “Why,  it  was 


“HAIRBREADTH  HARRY,” 

"  CLUMSY  CLAUDE. " 

“MRS.  RUMMAGE.” 

“  MRS.  TIMER  ILLER,  ' 
“SLIM  JIM.”  “MR.  BOSS.” 

“ANNABELL”  CUT  OUT  FEATURE 
and  “  PUZZLE  SERVICE.” 

These  are  Sunday  comic  page>< 
fumiahed  in  mat  form  or  printed 
part. 

World  Color  Printing  Co. 

ST.  LOUIS,  MO. 

EaublNbcd  19M  R.  S.  GRABLE.  Mar. 


‘It’s  a  (jirl  Child,  but  We’ll  Keep  It 
Anyway.’  ” 

(ieorge  Fitch,  of  Peoria.  111.,  author 
of  "At  Good  Old  Si  wash”  and  “My 
Demon  Motor  Boat."  left  home  early  in 
an  automobile  for  the  convention,  but 
the  machine  broke  down  as  he  started. 
With  rare  presence  of  mind  Mr.  Fitch 
transplanted  the  engine  from  his  motor 
lK)at  into  the  automobile  and  sailed — 
sped  away.  But,  as  he  was  crossing  a 
river  bridge,  the  engine  jumped  out  and 
3ok  to  the  water.  So  he  had  to  walk, 
.dr.  Fitch  was  elected  secretary,  and 


asked  to  recite  “I  Hope  the  Lights  Are 
White.”  Nowadays  Mr.  Warman_  is 
w'ith  the  Grand  Trunk  Railroad — assist¬ 
ant  general-something,  or  general  as¬ 
sistant — to  everybody  on  the  road,  he 
.says.  "You  know  the  man  who  goes 
alongside  the  train  and  hammers  each 
wheel  to  see  that  it's  all  right?  Well,  1 
help  him  listen.” 

.II.MMY  LEE  ON  DEI  K. 

James  Melvin  Lee.  formerly  editor  of 
Judge  and  now  professor  of  journalism 
at  New  York  L'niversity.  in  one  of  his 
speeches,  related  a  number  of  anecdotes 


LkF.  ShIPPEV,  HlWilNSVII.I.E  (Mo.)  Euitor,  .\.M>  StRK'KI..\XI>  Gii.i  ii..\n,  of  B.mti- 
.MoRE,  Writer  and  Lectl’rer. 


landed  the  convention  for  Peoria  ne.xt 
year. 

PALY,  THE  DAGO  POET. 

Thomas  .Augustine  Daly — the  “dago’ 
poet  of  Philadelphia.  He  sounds  deep 
heart-fathoms  with  his  “Da  Sweet-a 
Soil,”  in  which  an  Italian  lalmrer  says 
that  he  .is  “sick  inside  from  work  on 
city  street”  and  all  that  is  al)out  him 
tends  to  make  him  mean.  One  day  his 
“boss”  sends  him  out  to  "work  in 
co’ntry  land,”  and  the  soil  sings  to  him 
of  spring  in  Italy.  A'ou  laugh  at  the 
“dago”  as  Daly  does  him ;  you  laugh  at 
first,  but  somehow  the  laughter  tan¬ 
gles  in  your  throat,  and  you  get  a  new 
view  on  the  big  problem  of  immigra¬ 
tion. 

Homer  Croy,  of  New  York,  who  goes 
back  Fjast  to  take  the  management  of 
Judge,  was  surrounded  continually  by 
authors  of  new  inventions  for  making 
two  laughs  grow  where  cinders  and 
sandstone  grew  before,  and  these  sur- 
rounders  asked  modestly  for  advance 
checks  after  telling  him  what  a  darned 
good  fellow  he  was. 

M.ALLOCH,  THE  GRIN-MAKER. 

Douglas  Malloch,  president  of  the 
Chicago  Press  Club  and  poet  of  the 
lumberman,  brought  the  breath  of  the 
north  woods  to  the  gathering— fir  and 
I>alsam  and  pine.  Many  poems  he  re¬ 
cited  in  which  the  old  vanished  spirit 
of  the  winter  woods  lived  again,  played 
and  romped  and  sometimes  wept. 

Miss  Miriam  Teichner,  of  the  Detroit 
News,  is  the  one  sister.  She  has 
daily  column  called  "Evening  Talk,” 
and  sees  the  finer  things  along  the 
world’s  ways,  and  tells  of  them — blos¬ 
soms  and  bees  and  birds,  pictures  by 
the  Master^Artist  seen  from  strange 
vantage  points,  the  lure  of  green  live 
water,  the  laughter  in  the  leafy  shad¬ 
ows  of  night — these  and  more. 

Cy  Warnian,  who  wrote  “Sweet 
Marie.’’  is  usually  on  hand  when  the 
funny  folks  assemble,  and  always  he  is 


written  by  a  man  named  Miller — Joe 
Miller.  .And  Charles  .A.  Leedy,  of  the 
A'oungstown  (O.)  Telegram,  said;  “Jim, 
now  that  I’ve  heard  those  stories  of 
yours.  1  wonder  why  you  didn't  buy 
more  of  mine.”  Mr.  Leedy  is  a  whis¬ 
tling  lyrist,  and  there  is  something 
alxiut  his  verses  that  is  like  the  w'ar- 
bling  of  birds — something  open  and  free 
and  unconfined. 

Fred  \V.  Schaefer,  who  writes  the 
text  for  Condo’s  pictures  of  .Adolph  and 
Oscar,  Everett  'True  and  Diana  Dill- 
pickle,  came  from  San  Francisco  to  at¬ 
tend.  One  of  the  inimitable  “Third 
Reader”  stories  that  he  dealt  out  was 
"Wine  Is  a  M<Kker.  It  related  the  ex¬ 
perience  of  Clarence  Milktoast  in  re¬ 
pulsing  the  sinful  advances  of  Thomas 
Bungstarter,  who  at  a  Sunday-school 
picnic  endeavors  to  lead  Clarence  from 
the  jMith  of  righteousness  by  offering 
him  a  taste  of  ginger  beer. 

Duncan  Smith,  who  used  to  write  the 
“Hit  or  Miss’  column  on  the  Chicago 
Daily  News,  is  now  one  of  the  owners 
of  tile  Rockford  (HI.)  Republic.  In 
fifteen-minute  speech  he  rambled  into 
all  the  possible  by-paths  of  speech-mak¬ 
ing  and  at  the  end  he  said  what  he 
originally  got  up  to  say.  Thus;  A  ball 
was  given  by  a  tough  organization  on 
the  east  side  of  New’  A'ork.  Somebody 
asked.  “Is  it  really  a  tough  organiza¬ 
tion?”  .And  someliody  replied,  “Tough? 
I  should  say  it  is.  Why.  they  search 
’em  at  the  door  for  concealed  weapons, 
and  if  they  find  a  man  who  hasn't  got 
any  concealed  weapons,  they  give  him 
some.” 

JlUHl  LEWIS  IN  LINEN. 

Judd  Mortimer  Lewis,  who  wears  a 
linen  suit,  and  is  always  photographed 
with  the  children,  has  made  Texas  love 
him  for  his  childhood  poems  in  the 
Houston  Post.  .And  his  column  largely 
accounts  for  the  heavy  increase  in  the 
.American  production  of  shears.  He  re¬ 
cited  "The  Old  Wash  Place,”  which  in 


gift-book  form  has  made  its  way  into 
far  corners  of  the  land. 

Cleveland  sent  some  folks  to  the  con¬ 
vention  who  have  made  the  world  a  lot 
better  by  being  in  it.  Edmund  Vance 
Cooke,  who  w  rote  ".And  the  Other  One 
Was  Booth.”  has  now  recited  it  6,593 
times.  .And  it  gets  better  each  time. 
.Adorned  With  spats,  .Mr.  Cooke  seemi 
to  live  the  part  of  the  old  actor,  who  in 
speaking  of  the  gone  glories,  says  that 
only  two  men  ever  really  could  play 
Hamlet.  -And  the  other  one.  .  .  . 

The  Cleveland  delegation  included 
William  Russell  Rose,  William  Ganson 
Rose,  Ted  Robinson  and  J.  H.  Dona- 
hey,  all  of  the  Plain  Dealer.  The  Roses, 
father  and  son,  belong  to  the  elect  edi¬ 
torially,  and  lx)th  fall  into  verse  as 
sweetly  as  the  gentle  rain,  and  bring 
about  the  double  blessing  as  well.  Wil¬ 
liam  Russell  Rose  has  had  the  ethical 
and  understanding  ear  of  Cleveland  for 
many  years,  and  it’s  a  far  finer  com¬ 
munity  tor  listening.  William  Ganson 
Rose  has  been  building  towns  and  cities 
of  late.  He  goes  into  places  where  the 
mortar  has  run  dry  or  the  scaffolding 
isn’t  put  up  right  and  he  shows  ’em 
how. 

R0I1IN.S0N  WHO  RHYMES. 

Ted  Robinson  is  a  remarkable  handler 
of  words  in  verse,  and  one  of  his  long 
poems  recalled  strangely  the  quality  of 
Poe’s  “Raven"— not  at  all  like  it  in  sub¬ 
stance,  but  with  some  mysterious  under¬ 
tone  sounding  through  the  lines.  .And 
Ted  was  funny,  to<i,  whenever  they 
asked  him  to  be.  Mr.  Donahey  is  one 
of  the  best-known  cartoonists  of  the 
country,  and  he  rarely  combines  the 
vision  of  a  reformer  with  capacity  to 
draw. 

Will  Levington  Comfort,  who  once 
conducted  the  "Vibrations”  column  on 
the  Pittsburgh  Dispatch,  is  now  doing  a 
novel  a  year  in  the  quiet  of  Detroit. 
He  is  usually  present  at  the  meetings 
of  the  humorists  to  reminisce  with  old 
friends  and  to  meet  with  new. 

Besides  these  there  were  present 
other  humorists — men  whose  names 
are  household  words  in  many  towns 
and  cities.  I  would  like  to  tell  you  about 
each  one,  but  space  limitations  forbid. 
Taken  as  a  whole  no  gathering  of  this 
kind  has  included  such  an  arr.iy  of 
superior  smile-compelling  talent. 

SHIPPEY  AND  HIS  PAL. 

One  of  the  live  wires  in  Missouri 
journalism  is  Lee  Shippey,  of  Higgins- 
ville.  Lee  runs  his  own  paper  and  is  so 
popular  that  the  town  is  called  Shippey- 
ville  almost  as  often  as  anything  else, 
although  it  is  some  town  at  that.  .Also 
Lee  writes  verses  and  other  clever  dope 
for  the  Kansas  City  Sunday  papers,  and 
in  spite  of  all  these  things  he  is  warmly 
beloved  by  everybody  who  has  ever 
come  into  contact  with  his  smile. 

The  man  with  him  in  the  picture  is 
Gillilan.  of  Baltimore,  .-^nd  the  photo 
with  the  classic  ivy  vines  for  background 
was  taken  by  Mr.  Levy,  of  King  City. 
Mo.,  who  is  the  official  photographer  of 
the  School  of  Journalism  of  the  Mis¬ 
souri  State  University.  The  short, 
good-looking  man  in  the  picture  is  not 
Gillilan. 


I  Metal  Economy 

•  Did  you  get  our  general  quota- 

•  tion  letter  advising  of  the  market 
J  conditions? 

•  Better  look  Info  it  and  write  us 

•  now.  A'ou’ll  save  money  by  do- 

•  ing  so. 


New  Ad  Agency. 

The  Sparrow  Advertising  Co.  has 
been  established  at  Birmingham,  Ala.; 
by  John  .A.  Sparrow’,  Brown  Ridley  and 
Morton  Simpson. 
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How  Much  Business  Are  You  Getling  from  Pittsburgh? 

Do  you  know  that  Pittsburgh  is  one  of  the  richest  markets  in  the  country  ? 

Do  you  know  that  Pittsburgh’s  metropolitan  district  contains  over  one  million 
people,  and  that  it  is  estimated  that  the  food  bill  of  this  one  million  people  is 
two  hundred  million  dollars  ($200,000,000)  annually  ? 

Pittsburgh  is  leaping  ahead  fast  and  her  prosperity,  shown  in  a  pay  roll  of 
over  one  million  dollars  a  day,  makes  her  a  market  full  of  tremendous  sales 
possibilities  for  the  manufacturer  who  is  getling  retail  co-operation. 

We  will  be  glad  to  answer  any  question  you  ask  us  regarding  the  possibil¬ 
ities  of  marketing  your  goods  in  Pittsburgh. 


Two  cents  every  morning ;  Five  cents  per  copy  on  Sunday 

THE  PITTSBURGH  SUN 


One  cent  every  afternoon 


EMIL  M.  SCHOLZ,  General  Manager 
PITTSBURGH,  PA. 


CONE,  LORENZEN  &  WOODMAN,  Foreign  Representatives 
NEW  YORK  and  CHICAGO 


NEW  PUBLICATIONS. 

Washington,  1).  C. — The  Nation's 
Business  is  the  name  of  a  new  paper 
published  at  Washington,  D.  C.  It  is 
the  organ  of  the  Chamber  of  Commerce 
of  the  United  States,  and  it  is  devoted 
to  the  various  business  interests  of  the 
country,  such  as  agriculture,  mining, 
manufacturing,  transportation,  etc. 

Milton,  Pa. — The  Morning  Bulletin 
is  the  name  of  the  new  newspaper. 
Frederic  A.  Godcharles  is  president  and 
editor;  F.  Pursel  Angle  is  secretary  and 
treasurer  of  the  publishing  company, 
and  F.  R.  Price  is  city  editor. 

Houston,  Tex. — Lloyd's  Hotel  News 
is  the  name  of  a  new  Houston  daily 
morning  newspaper,  to  be  started  by 
F.verett  Lloyd,  a  well-known  local  press 
agent  and  newspaper  man.  The  first 
number  of  the  new  paper  will  be  issued 
this  week  and  will  cater  to  the  travel¬ 
ing  public,  making  a  prominent  fea¬ 
ture  of  the  social  life  of  Houston’s 
leading  hotels. 

Iron  Mountain,  Mich. — It  is  pro¬ 
posed  to  start  a  new  Socialist  daily  in 
the  Upper  Michigan  peninsula.  Stock 
is  now  being  sold  and  $50,000  will  be 


raised  to  launch  the  enterprise.  The 
paper  will  be  published  from  this  town. 

QuiNtY,  111. — The  National  Progres¬ 
sive  will  be  the  title  of  the  newest  ad¬ 
dition  to  the  ranks  of  the  newspapers 
in  this  town. 

Wavkri.v,  O. — The  Watchman,  the 
new  weekly  paper,  is  due  to  be  Ixirn 
next  week.  'The  equipment  has  been 
installed  and  the  plant  is  being  placed 
in  good  shape. 

Lawson  Lands  in  Montreal. 

E.  H.  Lawson,  formerly  assistant  cir¬ 
culation  manager  of  the  Curtis  Publish¬ 
ing  Co.  and  late  circulation  manager  of 
the  Christian  Herald,  has  been  appoint¬ 
ed  circulation  manager  of  the  Montreal 
Daily  and  Weekly  Witness.  The  pub¬ 
lishers,  John  Dougall  &  Son.xwill  spend 
$100,000  for  improvements  in  the  plant. 
'The  Witness  is  represented  in  New  York 
and  Chicago  by  the  Carpenter-Scheerer 
.\gency. 

The  Van  Metre  (S.  Dak.)  Messen¬ 
ger,  a  weekly  newspaper,  has  suspended 
publication  and  its  subscription  list  has 
been  added  to  the  Journal  of  that  town. 


WILL  USE  NEWSPAPERS  ONLY. 

Manager  of  Motor  Car  Company  Finds 
Magazine  Ads  a  Money  Waste. 

Lucius  S.  French,  secretary  and  ad¬ 
vertising  manager  of  the  Henderson 
Motor  Car  Co.,  of  Indianapolis.  Ind., 
has  decided  that  the  leading  newspapers 
of  the  country  arc  Iietter  mediums  for 
advertising  than  the  magazines.  .\11  of 
the  Henderson  advertising  in  the  future 
will  be  through  the  press.  He  holds 
that  magazine  advertising  is  reaching 
unrepresented  territory,  but  is  a  money 
waste. 

"The  only  place  that  the  manufac¬ 
turer  can  hope  to  dispose  of  his  prod¬ 
uct  is  within  the  radius  of  his  dis- 
ributing  houses  or  branches,"  says  Mr. 
French.  “The  newspapers  issue  seven 
days  a  week.  The  magazines  come  out 
jnce  a  month. 

"Mr.  Business  Man  is  more  intimately 
acquainted  with  his  daily  paper,  and 
for  this  reason  we  consider  the  news¬ 
paper  an  incomparable  medium.  When 
buying  space  in  the  newspaper  we  buy 
circulation  in  the  particular  zone  de¬ 
sired. 


"While  I  have  no  desire  to  indorse 
to  the  uttermost  one  medium  over 
another,  I  am  frank  in  my  belief  that 
the  most  universal  appeal  can  be  made 
through  the  newsjiapers.  The  Hender¬ 
son  company  and  its  distributors  and 
dealer  representatives  will  continue  to 
advertise  in  the  newspapers  exclusively, 
thus  concentrating  our  entire  efforts  on 
the  particular  market  where  the  Hen¬ 
derson  is  being  introduced  and  estab¬ 
lishing  itself  on  a  firm  basis.” 

Other  automobile  companies  are  com¬ 
ing  to  the  same  conclusion  and  business 
is  improving. 

THE  MODERN  WAY. 

Our  forefathers,  desiring  to  announce  a 
sale  of  something  or  other,  tacked  up  a  sign 
at  some  public  place,  and  as  many  people 
learned  about  the  sale  as  happened  by  while 
the  sign  -stayed  up. 

H  E  don’t  do  things  that  way.  The  man 
who  wants  to  sell  his  hou.se,  or  rent  his 
apartment,  or  buy  a  business,  or  secure  the 
services  of  a  domestic  for  his  home,  or — 
well,  who  wants  almost  anything  wantable-- 
puts  a  little  Want  Ad.  in  a  newspaper.  Thgt 
want  of  his  is  put,  in  less  than  twenty-four 
hours,  where  thousands  of  pairs  of  eyes  may 
read  its  message! — From  "Little  Talks  fry 
The  H'oMf  Ad.  .WoH.”  by  Jerome  P.  Fleish- 
iiion^  in  The  Baltimore  Sun. 


NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 

THE  lilCEST  n  NEW  ENGLAND 


A  steadily  increasing 
business — without  the 
aid  of  special  editions 
—is  the  answer  as  to 
why 

THE  EVENING  MAIL’S 

policy  of  accepting 
only  clean  advertise¬ 
ments  is  a  winning 
one. 

203  Broadway  •  New  York 


KNICKERBOCKER 

PRESS 
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23D  ST.  Y.  M.  C.  A.  AD  COURSE. 


Eighth  Year  Begins  Oct.  9  with  a 
Notable  List  of  Speakers. 

The  Twenty-third  Street  Y.  M.  C.  A. 
announces  that  its  eighth  annual  course 
of  instruction  in  advertising  will  open 
on  Wednesday  evening,  Oct.  9,  and  con¬ 
tinue  each  Wednesday  evening  until 
April,  with  the  exception  of  the  usual 
holiday  recess. 

.\s  in  former  years  the  course  will  be 
tinder  the  personal  direction  of  Frank 
l-eroy  Blanchard  managing  editor  of 
The  Editor  and  Publisher,  assisted  by 
H.  W.  Doremus,  of  the  Doremus  & 
.Morse  .Agency. 

The  speakers  include  many  of  the 
foremost  advertising  men  of  New  York 
and  have  been  selected  for  their  special 
ability  to  handle  the  subjects  assigned 
them.  The  list  follows  : 

“Advertising — Past  and  Present.’’  by 
.Joseph  MoCarth.v.  adverti.-ing  manager 
.\braham  &  Straus. 

••Practical  Suggestions  on  the  Prepara¬ 
tion  of  .\dvertising  Coity.”  by  George  H. 
I’err.v,  advertUing  counsel. 

••Fundamental  Principles  for  Determin¬ 
ing  the  Character  of  Copy.”  by  Gerald  B. 
Wadsworth,  president  of  the  Eastern  Di¬ 
vision  of  the  Associated  Advertising 
('lubs  of  America. 

‘•p.>i.vcholog.v  and  Common  Sense  in 
-Advertising.”  by  .1.  M.  'Pilden.  secretary 
and  advertising  manager  of  the  American 
Sanitary  Works. 

‘•Building  a  Selling  Campaign  Through 
•Advertising.”  by  Ernest  Elmo  Calkins,  of 
Calkins  &  IJokien.  advertising  agents. 

•‘How  to  Carry  on  a  National  Adver¬ 
tising  Campaign.”  by  Walter  B.  Cherry, 
adverti.-ing  manager  of  the  Merrell-Soule 
Co..  Syracuse.  N'.  Y. 

“Getting  Maximum  llesults  from  Na¬ 
tional  .\dvertising.”  by  It.  A.  Holmes, 
sales  and  advertising  manager  The  Cro- 
fnt  &  Knapp  Co. 

“'The  Merchandising  Policy  Behind  the 
•Advertising  Plan.”  by  Robert  Tinsman. 
of  the  Federal  Advertising  Agency. 

“Type  in  Its  Relation  to  Advertising,” 
by  Ingalls  Kimball,  president  of  the 
Cheltenham  Press. 

“AAHiat  the  Advertiser  Should  Know 
.\bout  Paper.”  by  C.  I).  .Jacobs,  expert 
in  the  manufacture  of  paper. 

“Selecting  .Advertising  Mediums.”  by 
*1.  P.  Gould,  president  of  the  M.  P. 
tJould  Company,  advertising  agents. 

‘•('iitulation  .Analysis:  Its  Importance 
to  the  .Advertiser  in  tietting  Results  from 
Ihiblicity,”  by  O.  C.  Ham.  advertising 
inanagi-r  of  the  National  I>ead  Co. 


“Newspaiier  .Advertising,  the  .Most 
Popular  of  .All  Forms  of  Advertising,” 
by  .Iam«>8  Wright  Brown,  president  of 
the  Editor  and  Publisher  Company. 

“ImiKjptance  of  the  Trade  Paper  and 
Its  Value  to  .Advertisers,”  by  W.  H.  Tay¬ 
lor.  president  of  the  David  Williams  Co., 
publishers  of  the  Iron  Age.  Hardware, 
etc. 

“The  .Appeal  of  Magazine  .Advertising,” 
b.v  Herbert  S.  Houston,  vice-president 
Doubleday,  Page  &  Co. 

“Out-Door  .Advertising,”  by  O.  J. 
Glide,  president  of  the  O.  .1.  Glide  Com¬ 
pany. 

“Mail  Order  .Advertising,’^  by  Rudolph 
Guenther,  specialist  in  mail  order  adver¬ 
tising. 

The  Twenty-third  Street  course  was 
the  first  Y.  M.  C.  Course  to  be  estab¬ 
lished  in  the  United  States,  and  has 
been  a  success  from  the  very  start, 
many  ot  its  graduates  now  filling  re¬ 
sponsible  positions  in  the  ad  field. 

The  students  are  merchants  and 
mamifactiirers  who  desire  to  learn  how¬ 
to  prepare  and  place  advertising  matter 
in  order  to  build  up  their  own  business; 
clerks,  solicitors  and  writers  in  agen¬ 
cies  who  want  to  know  more  about  the 
subject;  stenographers,  bookkeepers, 
college  graduates,  and  others  who  desire 
to  fit  themselves  for  an  advertising 
career. 

Instruction  is  given  through  the  me¬ 
dium  of  lectures,  practical  talks  by  Mr. 
Blanchard,  and  class  work. 


Will  Teach  Journalism  at  University. 

Albert  Frederick  Wilson  has  been  ap¬ 
pointed  instructor  in  journalism  in  the 
School  'of  Commerce.  .‘Accounts  and  Fi¬ 
nance  of  New  York  University.  Mr. 
Wilson  comes  from  the  University  of 
Virginia,  w-hcre  during  his  undergradu¬ 
ate  days  he  was  editor  of  the  University 
of  Virginia  Magazine.  Upon  leaving 
college  he  became  a  member  of  the  edi¬ 
torial  staff  of  the  Literary  Digest-  Later 
he  was  connected  with  the  AVorld  To¬ 
day,  and  has  been  m.-naging  editor  of 
Leslie’s  Weekly.  He  has  contributed 
verse  and  special  articles  to  such  publi¬ 
cations  as  The  Outlook,  etc. 

James  Fitzpatrick,  a  thirty-six-year- 
old  newsboy,  was  fined  five  dollars  in  a 
New  York  City  court  last  week  for 
calling  out ;  “Extra  1  I.ieutenant  Becker 
committed  suicide,”  while  selling  a 
Sunday  newspaper.  People  who  were 
deceived  by  his  cry  caused  his  arrest. 


A  COLORED  MAN’S  NEWSPAPER. 


The  Daily  Spokesman  Will  Be 
Edited,  Managed  and  Printed 
by  Negroer. 

New  Orleans  soon  is  to  become  the 
home  of  a  negro  daily  newspaper.  The 
Daily  Spokesman  is  to  be  the  name  of 
the  new  sheet,  the  first  issue  of  which 
will  be  placed  before  the  public  within 
the  next  month.  The  newspaper  is  to 
to  be  edited,  managed  and  printed  en¬ 
tirely  by  negroes,  its  offices  and  plant 
are  to  he  in  a  negro  office  building,  one 
of  the  few  or  perhaps  the  only  one 
of  its  kind  in  the  United  States,  and 
its  capital  has  been  furnished  entirely 
by  negroes  of  New  Orleans. 

The  Spokesman  is  to  be  published 
every  afternoon  of  week  days  and  on 
Sunday  morning.  It  will  contain  eight 
pages  during  the  week  and  twelve  pages 
on  Sunday.  The  journal  is  to  be 
launched  with  a  guaranteed  circulation 
of  5,000,  and  its  managers  expect  to 
increase  this  figure  to  '20,000. 

It  is  to  have  a  personal  column,  news 
from  the  churches,  and  will  have  a 
high-class  negro  cartoonist.  All  cur¬ 
rent  news  will  be  written  up  from  the 
negro’s  viewpoint. 

Modern  machinery  is  to  be  employed 
in  the  printing  of  the  paper,  including 
a  linotype  machine,  a  large  standard 
press  and  a  photo-engraving  plant. 


Argument  from  Analogy. 

A  hungry  customer  seated  himself  at  a  table 
in  a  quick-lunch  restaurant  and  ordered  a 
chicken  pic.  When  it  arrived  he  raised  the 
lid  and  sat  gazing  at  the  contents  intently  for  a 
while.  Finally  he  called  the  waiter. 

“Look  here,  Sam,”  he  said;  “what  did  I 
order?” 

“Chicken  pie.  sah.” 

“And  what  have  you  brought  me?” 

“Chicken  pie,  sah.” 

“Chicken  pie,  you  black  rascal!”  the  customer 
replied.  ‘‘Chicken  pie?  Why,  there’s  not  a 
piece  of  chicken  in  it.  and  never  was.” 

“Flat’s  right,  boss— dey  ain’t  no  chicken 
in  it.” 

“Then  why  do  you  call  it  chicken  pie?  I 
never  heard  of  such  a  thing.” 

“Oat’s  all  right,  boss.  Oey  don’t  have  to  be 
no  chicken  in  a  chicken  pie.  Dey  ain’t  no  dog 
in  a  dog  biscuit,  is  dey?” — Everybody’s  Maga¬ 
zine. 


Freedom,  represented  by  a  beautiful  girl  at¬ 
tired  in  classic  draperies,  shrieked  when 
Kosciusko  fell.  "Don’t  strain  your  lungs,” 
said  the  man  operating  the  picture  machine. 
‘If  you  simply  move  your  lips  we’ll  get  all  the 
effect  we  need.” — H'ashingtou  Herald. 


Much  Puipwood  at  Portland,  Me. 

Nearly  20,000  cords  of  puipwood  wert 
landed  in  Portland  during  .August,  ac- ; 
cording  to  the  figures  on  file  at  tie 
United  States  Custom  House.  This  is  ? 
a  record.  The  value  of  the  puipwood: 
was  $187,568  and  it  all  came  in  free  of  f 
duty.  The  value  of  all  the  imports  for  ^ 
the  month  was  but  $257,527,  so  that  it 
can  be  seen  puipwood  played  a  pretty 
important  part  in  the  business  of  the  j 
port.  ‘ 

_  B 

Won  the  Gordon-Bennett  Trophy, 

Jules  Vedrines,  the  world’s  champioa  : 
air  man,  won  the  Gordon-Bennett  Inter-  L 
national  trophy,'  at  Chicago,  Ill.,  last  * 
week  and  will  take  it  with  him  back  to  £ 
France.  He  covered  124.8  miles  in  1 1  ' 
hour  1.3  minutes  and  10.82  seconds.  ■  ' 
Mat  Lillie,  the  entrant  of  the  Chicago  ■  ' 
Examiner,  was  the  only  flyer  represent-  * 
ing  the  United  States.  ^ 

-  f 

Toronto  Globe  Anniversary  Booklet  | 

The  Toronto  (Canada)  Globe  has  iv 
sued  a  dainty  brochure  in  three  colon 
commemorative  of  its  sixty-eighth  an-  i 
niversary.  Descriptive  matter  and  half  'I 
tones  tell  an  interesting  tale  of  tk  J  | 
paper’s  growth.  The  booklet  giye  ■  j 
ample  proof  of  the  constant  thought  and  *  I 
effort  that  has  established  the  value  of 
the  Globe  in  the  hearts  of  the  Canadian  k 
people.  K  < 

New  Editor  for  Chicago  Standard.  P  ' 

Formal  announcement  has  been  niade||  j 
by  the  Standard,  the  Baptist  publica-K  ^ 
tion  of  Chicago,  of  the  addition  of  tkP  j 
Rev.  Clifton  D.  Gray,  Ph.D.,  of  Botf  t 
ton,  to  its  staff  of  editors.  Dr.  Graj*  c 
has  been  pastor  of  the  Stoughton  Stre«! 
Baptist  Church,  Boston,  since  1905.  i 
received  his  doctor’s  degree  at  the  Uni-  ] 
versity  of  Chicago.  ,  s 


Victor  Newt  Suspends  Publicatioa  l-n  ^ 

The  A^ictor  (Col.)  Evening  News,  a  j.  , 
daily  launched  about  six  months  ago  i  , 
has  suspended  publication.  Its  stod  fi  j 
holders  were  Victor  politicians  and  busi- 1  r 
ness  men.  The  news  for  a  time  sup-B  a 
ported  the  Bull  Moose  movement,  bntB  f 
during  the  last  few  weeks  the  pap«T  v 
favored  the  regular  Republican  ticket  h  e 


THE  NEWS 

BUFFALO,  N.  Y. 

Circulation  for  Aug.,  1912 

09,211 

The  Leading  DISPLAY  and 
CLASSIFIED  Advertising 
Medium  in  New  York  State 
outside  of  New  York  City. 

EDWARD  H.  BUTLER,  Editor  and  Prop'r 
KELLY-SMITH  CO.,  Forctgn  Represealatrvcs 
Ckicaca  York  City 

Proolc’t  Gis  Bids  220  Fifth  Aveaue 


In  Minneapolis 
THE 

Daily  News 

356,000  lines  increase  in  8  months 

Most  for  the  Money 
Best  for  Results 

Gcoeral  Advertiiinr  Department 
C.  D.  BERTOLET,  Manager 
1110  Boyce  Bid’i,  Chicago 
New  York.  366  5th  Are..  I.  F.  Aotisdel 
Rantai  City.  Gumbei  Bld’g,  0.  G.  Davis 


Detroit  Saturday  Night 

is  an  established  factor  in  the  newspaper  liie  ol 
Detroit  and  Michigan.  Its  inlluencc  advances 
beyond  the  bounds  ol  its  home  community,  and 
in  ibis  larger  inlluencc  there  have  come  both  to 
the  readers  oi.  and  (hr  advertisers  in,  DETROIT 
SATURDAY  NIGHT  a  larger  measure  ol 
personal  prolil. 

Foreign  Advertising  Representatives 

H.  L.  SELDEN  &  CO.  GEO.  H.  ALCORN 
Peoples  Gat  Bldg.  Tribune  Bldg. 

CHICAGO  NEW  YORK 


Where  1=100 

Where  the  business  gettinl 
power  of  your  advertising  li 
concerned,  one  of  Pitte 
burgh’s  better  class  homes  h 
equal  to  one  hundred  of  in 
poorer,  unappreciative  hom^ 
Its  quality,  circulation  and  the  rapidly  in¬ 
creasing  quantity  of  it  makes 

THE  PinSBURGH  POST 


the  choicest  advertising  mediuin  of  all  West¬ 
ern  Pennsylvania’s  fertile  territory. 

Emil  M.  Scholz,  General  Maoager 

CONE,  LORENZEN  &  WOODMAN, 
Foreign  Representatives, 
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SMALL  TOWN  WEEKLY. 

Experience  of  One  Editor  Who  Made 
a  Success  in  an  Unpromising 
Country  Field. 


By  B.  Ray  Franklin. 

Editor  of  the  Russellville  (Mo.)  Rustler. 

1  looked  the  field  over  at  Russell¬ 
ville  carefully  when  I  decided  to  go 
into  business  for  myself  and  in  the  sum¬ 
mer  of  19f>7  purchased  the  Russellville 
Rustler,  the  very  worst  time  of  the  year 
that  I  might  have  embarked  into  the 
newspaper  business,  but  to  my  great  sur¬ 
prise  the  advertising  patronage  and  sub¬ 
scription  list  began  to  grow  from  the 

*!'^The  subscription  list  was  only  about 
400,  paid  up  and  otherwise,  mostly  oth¬ 
erwise,  and  I  immediately  made  plans  to 
place  the  paper  upon  a  cash-in-advance- 
stop-when-the-time-is-out  basis.  Through 
personal  solicitation  and  circular  letters 
1  induced  as  many  of  my  subscribers 
as  possible  to  pay  up  and  renew  for  a 
year  in  advance. 

All  this  time  I  was  publishing  as  good 
a  newspaper  as  was  possible  to  issue  in 
a  small  town  under  the  existing  condi¬ 
tions.  In  January  I  removed  125  names 
from  the  list  that  1  could  not  induce  to 
pay  up,  which  left  me  a  very  small  num¬ 
ber  of  subscribers,  but  the  very  best 
class  of  people  on  earth— those  who  pay 
their  subscription  in  advance. 

COT  SUPPORT  OF  THE  FARMERS. 

Being  located  in  a  farming  com¬ 
munity,  I  became  aware  of  the  fact  that 
if  I  was  ever  to  gain  a  subscription  list 
of  any  proportions  I  must  cater  to  the 
people  of  my  community — the  farmers 
and  stockmen — and  I  immediately  began 
devoting  a  column  each  week  to  stock 
and  farm  news,  gathering  items  and  re¬ 
lating  experiences  that  I  thought  would 
he  of  practical  benefit  to  my  readers. 

This  column  soon  grew  to  a  page,  and 
to-day  the  stock  and  farm  news  de¬ 
partment  is  one  of  the  most  interesting 
features  of  the  Rustler.  Farmers  as 
well  as  advertisers  soon  came  to  know 
the  Rustler  as  the  farmers’  paper,  and 
whenever  they  had  sale  bills  to  be 
printed  or  stock  to  be  advertised  they 
always  came  to  the  paper  that  reached 
the  farmer. 

ISSUES  breeders’  edition. 

This  fact  also  applies  to  the  breeders, 
as  the  Rustler  prints  annually  about 
twenty  stock  bills  for  the  breeders  of 
this  community.  The  last  week  in  March 
of  each  year  the  Rustler  issues  its  an¬ 
nual  special  breeders’  edition,  the  last 
one  containing  twenty-four  pages,  all 
home  print,  and  being  filled  with  more 
th-n  fifty  advertisements  of  breeders 
of  fine  horses,  cattle,  hogs  and  sheep. 

The  1910  census  gave  Russellville  a 
population  of  B-Ti.  During  the  five  years 
I  have  been  editor  of  the  Rustler  its 
subscription  list  has  grown  from  less 
than  400  to  1,500  jiaid  in  advance  sub¬ 
scribers.  I  attend  every  picnic,  colt 
show,  street  fair,  public  sale  or  any 
other  kind  of  public  gathering  held  in 
my  community,  always  taking  with  me 
a  bunch  of  papers,  which  I  hand  out  to 
non-subscribers,  taking  their  names  and 
addresses  and  sending  them  the  paper 
for  three  weeks  free.  After  the  three 
weeks  are  up  I  stop  the  paper  and  send 
each  man  a  personal  letter  asking  him 
to  become  a  subscriber.  In  this  way  and 


Barnhart  bros. 

&  SPINDLER 

CWcago  New  York  Washington 
M.  Louts  Dallas  Kansas  City 
Omaha  st.  Paul  Seattle 

Will  equip  with  their  wonderfully 
convenient  space-saving 


by  canvassing  my  county  I  have  brought 
the  list  up  to  1,500. 

The  stock  and  farm  news  is  a  very 
important  feature  of  the  Rustler,  but 
another  equally  as  important  one  is  the 
county  correspondence.  I  have  fifteen 
correspondents  who  write  regularly  each 
week  from  their  different  localities,  and 
in  this  way  I  am  able  to  furnish  my 
subscribers  practically  all  the  important 
news  of  the  county. 

Being  located  away  from  the  county 
seat  is  somewhat  of  a  disadvantage  to 
any  publisher  of  a  weekly  in  a  small 
town,  but  I  have  overcome  this  obstacle 
to  a  certain  extent  by  employing  the 
services  of  a  practical,  live,  metropolitan 
newspaper  correspondent,  who  furnishes 
each  week  the  happenings  of  the  county 
seat,  news  of  the  courts,  etc.,  for  which 
I  pay  a  stipulated  salary  each  month. 

This  one  feature  alone  has  done  as 
much  toward  securing  and  holding  a 
large  subscription  list  in  a  small  town 
as  any  other  plan  I  have  tried.  Another 
plan  I  have  found  to  be  successful  is 
the  cash-in-advance-and-stop-when-the- 
time-is-out  plan.  Most  people  do  not 
like  to  have  a  newspaper  forced  upon 
them,  as  they  call  it.  and  if  they  are 
interested  in  the  paper  they  will  always 
renew  before  their  time  is  out. 


ADVERTISING  NOTES. 

The  New  York  American  on  Sept.  8 
printed  six  “double  truck”  advertise¬ 
ments  for  six  of  the  big  department 
stores  of  the  metropolis.  This  is  a  new 
record  for  double  trucks  in  daily  news¬ 
paper  advertising.  The  American’s  pre¬ 
vious  record  of  five  pages  had  not  been 
equaled  by  any  of  its  contemporaries. 
Department  stores  seem  to  appreciate 
Mr.  Hearst’s  paper  as  an  advertising 
medium. 

Ben  Leven  announces  that  he  has  dis¬ 
posed  of  his  interest  in  the  National  Ad. 
vertising  Co.,  of  Denver,  to  Paul  Rich¬ 
ter,  who  has  been  associated  with  the 
concern. 

_  Rhodes  &  Leisering,  the  Chicago  Spe¬ 
cial  renresentatives,  have  been  appointed 
advertising  managers  of  Park’s  Floral 
Magazine  from  Oct.  1. 

The  Eastman  Kodak  Co.,  of  Rochester, 
one  of  the  best  known  general  adver¬ 
tisers  of  the  countrv.  in  1911  made  a 
profit  of  nearlv  $12  900,000,  or  $3,000,- 
000  more  than  in  1910. 

Clover  Leaf  publications  are  reaping 
the  benefit  of  the  new  combination  ad¬ 
vertising  rate  recently  put  into  effect. 
The  combinat'on  includes  the  St.  Paul 
Rural  Weekly,  the  Woman’s  Home 
Weekly,  of  Minneapolis :  the  Rural 
Weekly  of  Omaha,  and  the  American 
Home  Magazine,  of  St.  Paul.  The  new 
rate  has  already  resulted  in  a  large 
amount  of  business  placed  through  C. 
D.  Bertolet,  Boyce  building,  Chicago. 


San  Antonio’s  Big  Paper. 

The  railroad  and  deen  waterway  num¬ 
ber  of  the  San  Antonio  (Tex.J  Light 
issued  September  8,  on  the  occasion  of 
the  opening  of  the  new  Government  har¬ 
bor  at  Aransas  Pass  and  the  comple¬ 
tion  of  the  Medina  Dam.  contained  126 
pages.  This  is  a  practical  evid-nce  of 
the  enterprising  character  of  this  paper. 
In  addition  to  the  news  fe-tures  the  is¬ 
sue  contained  sections  devoted  to  rail¬ 
roads.  deep  waterways,  transportation, 
irrigation,  and  agricultiir**.  commerce, 
real  estate  and  sports.  There  was  also 
a  comic  and  magazine  supplement! 
Mighty  big  showing  for  San  Antonio. 
Charles  S.  Diehl,  formerly  assistant  gen¬ 
eral  manager  of  the  Associated  Press, 
and  Harrison  T  .  Beach,  formerly  in 
charge  of  the  Chicago  office,  are  the 
progressive  editors  of  the  Light. 


The  Second  Post. 


Composing  and  Press  Room 

Steel  Furniture 

making  layout  and  blue  print  of 
your  rooms,  so  that  you  can  save 
money  at  spigot  and  bung-hole 
every  day  of  the  year.  Call  us 
■oto  council.  ..... 


The  following:  was  received  by  the  Dawes 
Commission: 

T  am  a  white  woman  and  have  been  married 
to  Choctaw  Indens  and  I  want  to  g:it  myself 
and  children  pet  on  the  rool.  My  first  man 
was  Hilt  Chance  and  my  second  was  George 
Gufs«.  I  had  to  children  by  Chance  and  three 
hv  Guess.  My  children  names  is  Charlie 
Chance,  Willie  Chance.  Johnny  Guess,  Ollie 
Guess  and  Pushmataha  Guess.  Please  ancer  at 
once  and  tel  me  whether  I  can  git  inroled. 

MOLLIE  GUESS. 
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Multiple  Magazine  Linotypes 

Are  a  necessity  in  up-to-date  composing  rooms. 

They  help  to  better  work  and  more  of  it. 

They  minimize  expense  and  inconvenience. 

THE 

MULTIPLE 
MACHINE 
IDEA 

Is  the  development  of  our  close  study  of  present-day  require¬ 
ments.  Rigid  inspections  under  which  every  Linotype  must 
pass  are  the  foundation  of  the  success  of  the  thousands  of 
machines  all  over  the  world  in  satisfying  and  helping  each 
particular  user. 

The  Multiple  Linotype  Way  Is  the  Modem  Way 

All  two-letter  Linotypes  are  covered  by  patents  having  a 
number  of  years  to  run.  Any  Linotype  using  two-letter  ma¬ 
trices,  multiple  magazines,  or  other  improvements  which  place 
the  present  machine  far  ahead  of  the  earlier  models,  cannot 
be  used  without  the  consent  of  this  company.  An^  person  or 
persons  counterfeiting  or  imitating  our  machinery;,  or  using 
such  goods,  will  be  held  strictly  accountable  in  the  courts. 


MERGENTHALER  LINOTYPE  COMPANY 


TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO 

1100  S.  Wabash  Avanua  638-646  Sacramanto  Straat 


NEW  ORLEANS 
849  Baroiias  Straat 


TORONTO :  CANADIAN  LINOTYPE  LTD.,  35  Lsmbanl  St. 


PREACHER  FAVORS  THE  PRESS. 


Dailies  Influence  Vast  Audiences  and 
Were  Never  So  Clean  As  Now. 

An  eloquent  plea  for  co-operation 
between  the  churches  and  the  news¬ 
paper  men  was  made  in  a  sermon 
preached  Sunday  by  the  Rev.  Dr. 
Christian  F.  Reisner,  pastor  of  the 
Grace  Methodist  Episcopal  Church, 
New  York  City.  He  said  no  single 
person  has  so  big  a  chance  to  influence 
the  community  and  lift  or  lower  per¬ 
sons  as  the  reporters,  who  ought  to 
tremble  before  their  responsibilities. 

“No  one  can  adequately  picture  the 
power  of  the  press,”  Dr.  Reisner  con¬ 
tinued.  “Every  one  reads  papers.  If 
they  cannot  decipher  words  then  they 
draw  conclusions  from  pictures.  The 
newspaper  man  speaks  to  the  brgest 
audiences  known.  It  is  no  wonder  a 
noted  Chicago  preacher  gives  his  life 
and  best  thought  to  writing  one  article 
a  day  for 'a  syndicate  of  papers.  He 
speaks  to  over  a  million. 

“Printed  words  usually  sink  deeper 
than  spoken  ones.  All  hail  the  hust¬ 
ling  news  gatherers  and  outgivers  who 
serve  the  people,  and  often  without 
worthy  appreciation.  Newspaper  men 
cannot  hold  their  jobs  unless  they 
have  exceptional  ability.  They  must  be 
alert  for  every  possible  clue  every  mo¬ 


ment.  Everlasting  resourcefulness  is 
required. 

“It  is  no  wonder  that  Mr.  Moody  ad¬ 
vised  young  theologues  to  become  news¬ 
paper  reporters  for  a  season  to  sharpen 
their  wits.  My  own  experience  as  a 
newspaper  reporter  has  been  invaluable 
to  me  as  a  minister.  The  daily  papers 
will  welcome  co-operation  from  the 
churches. 

“I  have  now  been  preaching  over  fif¬ 
teen  years.  I  have  known  scores  of 
newspaper  men.  I  have  never  known 
one  who  was  not  friendly  to  and  ready 
to  help  the  church.  The  daily  paper  was 
never  so  clean  as  now.  Much  is  given 
to  the  newspaper  man  in  the  way  of 
influence  and  power.  Much  will  be  ex¬ 
pected  of  him.  And  with  encourage¬ 
ment  he  will  give  it.” 

George  T.  Hughes,  city  editor  of  the 
Globe,  said  that  the  modem  newspaper 
aims  to  publish  articles  of  a  moral  and 
educational  character  and  should  have 
the  intelligent  support  of  the  Church. 


NOTICE 

Choice  newspaper  properties  «i  moderate 
prices  in  every  State  in  the  Union.  Will 
nirnish  summary  descriptions  in  first  letter 
if  you  give  requirements  and  bank  refer¬ 
ences. 

H.  F.  HENRICHS.  Newspaper  Broker 
Litchfield,  DL 
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Let  the  American  Ink  Co. 
of  New  York  Gty  be  your 
4-cent  inkman. 


THE  EDITOR  AND  PUBLISHER. 


September  21,  1912. 


TIPS  FOR  THE  AD  MANAGERS. 

The  Georjte  Batten  Co..  Fourth  Ave.- 
nue  buildinK,  Xew  York,  is  ]>lHcin);  orders 
for  5,000  lines,  to  be  us<h1  within  one 
year,  with  Southwestern  jmis'rs.  for  (1.  1’. 
Ide.  Troy.  X.  Y.  This  cotniiany  is  also 
sending;  out  orders  for  .5.000  lines,  one 
.vear,  to  Eastern  papers,  for  the  Bristol 
ManufH<-turiiiK  ('o..  Bristol,  ('onn. 

The  .7.  Walter  Thoiuitsoii  <'o..  4-1  East 
Twent.v-ihird  street.  Xew  5'ork.  is  seud- 
iiis  out  orders  for  1.120  lines,  total  in 
fourteen  insertions,  to  Middle  West 
papers,  for  IJersteiMlorfer  Bros.,  Snpolin, 
.Xew  York. 

.'therniaii  iV  Bryan.  70  Fifth  avenue. 
Xew  York,  aiv  niakiiiK  contracts  for 
ti.OlMt  lines,  to  1m>  nsei-l  within  one  year, 
with  Southern  paia-rs,  for  S.  W.  l*e<'k  & 
t'o..  Xew  York. 

Tile  Charles  H.  Fuller  Co..  .'ITS  Wa- 
basii  avenue.  Chicago,  is  placing  .‘I.IKIO- 
line  orders,  with  Eastern  pajiers.  for  the 
Henderson  .Motor  Co..  Indiana|K>lis.  Ind. 

T'lie  .lohnson  .VdverlisinK  .Vireney.  Chi- 
eapo.  is  inakine  contracts  for  lO.tMHt  lines, 
with  Middle  West  papers,  for  the  Anti- 
Toxine  Chemical  Co. 

II.  W.  Kastor  &  .Xons  .Vdverlisinft  Co.. 
Steger  bnildiiii;,  ChU-aa^i.  is  placing  orders 
for  Kl.OOd  lines,  with  Middle  West 
pajK'rs.  for  Hr.  B.  F.  Boiler. 

The  Mahin  .Advertising  Co..  12.5  Mon¬ 
roe  strwt.  Chicago,  is  sending  out  re¬ 
newal  orders  for  l.tXKI  inches,  for  the 
X.  K.  Fairhank  Co.,  same  city. 

The  <inn.llach  .Advertising  Co..  I’eo- 
ple's  Gas  building.  Chicago,  is  placing 
12.(HM(-line  orders,  with  Western  papers, 
for  Boiidy  &  lavlerer.  Xew  York  and 
Chicago. 

The  F.  Wallis  .Armstrong  .Advertising 
.Age^c.v,  Xorth  .American  building.  I’hila- 
delpiiia.  it  is  re|iorte<l.  has  sei-nred  the 
aciNiiint  of  Henry  Sonneborn  &  Co.. 
Siyleplus  Clothes.  Baltimore.  Md.  This 
ageii*-.v  is  also  re|Hirtisl  to  have  .sis-ured 
the  account  of  the  Waltham  AVatcli  Co.. 
AA'altham.  Ma  ss. 

The  (Jisirge  Batten  Co..  Fourth  .Ave¬ 
nue  building.  Xew  York,  is  making  con¬ 
tracts  with  a  seiectivi  list  of  paiiers.  for 
the  Loose-Wiles  Bimaiit  Co..  ITti  Cause¬ 
way  stre»‘t,  Boston,  Mass.  It  is  rejHirted 
that  this  ageiic.v  will  shortly  .send  out 
orders  for  the  Itegal  Shis'  Co.,  Boston, 
.Mass. 

G.  .A.  He  Isivel  Bliss.  l!tl!*  Broailway. 
Xew  York,  is  sending  out  .mlers  tor  six¬ 
teen  lines,  ten  times,  to  mail-order 
papers,  for  Hr.  F.  Harvey  Bisif,  Roof 
Fits  Cure.  Xew  York. 

The  Carlton  &  Hovey  Co..  Father  .lohn 
Remedies.  Central  street.  Lowell, 

Mass.,  is  making  new  contracts. 

Ewing  &  .Miles,  Fuller  building.  Xew 
York,  are  placing  orders  in  m'lni-weekly 
jtapers.  for  the  .M.  L.  Brandt  Cutlery  (’o., 
42  Hudson  striH't.  Xew  5'ork. 

TTie  Federal  .Advertising  .Agency.  2171 
AA'est  Thirty-ninth  strei't.  Xew  York,  it 
«la  reported,  has  secured  tiie  awonnt  of 
the  I'artola  Manufacturing  Co..  Second 
avenue  and  Tenth  s.reet.  .Xew  York. 

The  ijreeue.  Farrington.  He  Viuey  (a*., 
.5;il>  Atlantic  avenue.  Boston,  is  making 
contracts,  it  is  said,  for  Ilr.  .1.  Greene. 
Greene's  Xerrura,  Bouton.  Mass. 


ROLL  OF  HONOR 


List  of  Publications  examined  by  the  Association  of  American  Adrer* 
tisers,  of  which  a  COMPLETE  EXAMINATION  of  the  Tarious  records  of 
circulation  wsm  made  and  the  ACTUAL  CIRCULATION  ascertained. 


New  Orleans  Item 

Has  made  New  Orleans  a  “one  paper 
city.” 

The  Association  of  American  Adver¬ 
tisers  recently  save  The  Item  a  Sunday 
circulation  of  51,318,  daily  0147,807. 

That’s  why  The  Item  month  after 
month  carries  as  much  advertising  as 
The  Picayune  and  Times  Democrat 
Cf  Mnti.  and  from  MO  to  SM  CoIbbuu 
more  than  The  States. 

ran  JOHN  BtIDD  COMPANY 


New  York  Cfelcwoo  St.  Loeda 


ARIZONA. 


GAZETTE  (av.  June,  1912,  6,238)  Phoenix 


CALIFORNIA. 


ENTERPRISE . Chico 

RECORD . Los  Angeles 

TRIBUNE . . .  .Los  Angeles 

Da^  circulation  in  ezeeu  of  65,000  ctmiet. 
Tkia  is  the  largest  Daily  Circulation  of  any 
newspaper  published  in  Los  Anfeles. 

INDEPENDENT . Santa  Baihara 

BULLETIN . Saa  Francisco 

CALL . Ssa  Francisco 

EIXAMINER . Saa  Fraadsco 

ORCHARD  ANdT>^  IRRIGATION 
San  Francisco 

The  leadins  Farm  Journal  of  the  Pacific 
Coast  and  the  Irrisated  States. 

RECORD  . SiMkien 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 

FLORIDA. 

METROPOLIS . JackaeaTills 

GEORGIA. 

ATLANTA  JOURNi^  (Cir.55.1 17)  Ailsnii 

CHRONICLE  . Augusta 

LEDGER . Coluadau 

ILUNOIS. 

TOLISH  DAILY  ZGODA . Chicago 

SKANDINAVEN”^..T . Chicago 

HERALD  ...... 7TTT7..” . Jolist 

HERAU).TRANSCRIPT . Psoria 

JOURNAL . Psoria 

INDIANA. 

LEADER-TRIBUNE . Marion 

AVE  MARIA . Notrs  Dams 

IOWA. 

COITAL  ....  ^ . Moibss 

REGISTER  k  LEADER . Dss  Moiaas 

THE  TIMES.JOURN^.^^.  .^.  .Dubuqus 
KANSAS. 


CAPITAL . . . . .  Topsks 

KENTUCKY. 

COURIER-JOURNAL . Louisvills 

T1MF3  . Louisvais 

LOUISIANA. 


DAILY  STATES . New  Orleans 

ITEM . New  OrlesBs 

TIMES-DEMOCRAT  ... . . .New  OHcsas 

MARYLAND. 

THE  SUN . Baltim  ore 

has  a  net  paid  circulation  of  124,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  homes. 

_ MASSACHUSETTS  _ 

THE  HERALD . Boston 

Guaranteed  daifar  circulation  110.714  (average 
for  whole  year  1911).  The  Herald  is  the  newi- 
paper  of  the  home  owner*  of  New  England. 

MICHIGAN. 

PATRIOT  . Jackssi 

Tha  Six  Month*  Averags  Was 

AJLA.  Figures . D.  I0J66;  S.  IIJ89 

Patriot  Fignras . D.  10331;  8.  11333 

MINNESOTA. 


MISSOURI. 


POST-DISPATCH . 


.  .St.  Leui* 


MONTANA. 

MINER . ..:..Butta 

NEBRASKA. 

FREIE  PRESSE  (Or.  126,384) . . .  .Liacola 
NEW  JERSEY. 

PRESS . Asbury  Park 

JOURNAL . Eliaabetk 

COURIER-NEWS  Plainisid 

NEW  MEXICO. 

MORNING  JOURNAL . Albuguargus 

NEW  YORK. 

KNICKERBOCKER  PRESS.  .ALBANY 
BUFFALO  EV^I^  NEWS. . .  .Bufals 
BOLLETTINO  DELLA  SERA,  New  York 

EVENING  MAIL . . New  York 

STANDARD  PRESS  _. . Troy 

RECORD . '. . Troy 


PLAIN  DEALER . aevslaad 

Circulation  for  July,  1912 

Daily . .-1 10,906 

SuB^y . ^ . .*132,389 

VINDICATOR  Yeungtiowa 

PENNSYLVANIA. 

TIMES . . Oiestat 

DAILY  DEMOCRAT . Johaslowu 

DISPATCH  Pillsburgii 

GERMAN  GAZETT£ . F^iladalphia 

PRESS . Pittsburgh 

TIMES-LEADER  . . . Wilkss-Barrs 

GAZETTE . York 


SOUTH  CAROUNA. 


DAILY  MAIL  . Aadarsm 

THE  STATE  .777.  :T7.  . . Columbia 

(Gr.  July,  1912,  S.  20,966;  D.  20,956.) 


TENNESSEE. 


NEWS-SCIMITAR . Mampbi* 

BANNER . 7777777. . NashviH* 


TEXAS. 

RECORD . Fort  Worth 

CHRONICLE  .77.7777 . Homtao 

WASHINGTON. 

POST-INTELUGENCER . Ssattls 

WISCONSIN. 

EVENING  WISCONSIN . Milwaukss 

^  CANADA. 

ALBERTA. 

HERALD  777. . Calji^ 

BRITISH  COLUMBIA. 

wb^TTTTT. .  7. . Vak^^ 

ONTARIO. 


TIPS  FOR  THE  AD  MANAGERS.  I 

5V.  IT.  II.  Hull  &  Co..  TiibniiP  build.  I 
ing.  Xpw  York,  arc  idncing  120-line  or-  I 
ders.  thrw  times,  with  a  .selected  list  of  H 
papers,  for  B.  .Vltman  &  Co..  Fifth  ave  P 
line  and  Thirty-fourth  sreet,  Xew  Yort  g 

_  ('.  Ironmonger,  20  Vesey  Hirwt.  Xet  ‘i 
Y’ork.  is  reported  to  have  secured  the  ae  m 
count  of  C.  H.  Howells  &  Co..  I.ymphiiK  C 
Tablets,  .50  Church  street,  Xew  York,  9 

C.  A.  Keefer  &  Stuff.  .Mliany,  X.  Y.. 
are  making  contracts  with  some  New 
York  State  iiniiers,  for  the  Christian  “ 
Bros.  Soap  Co.,  Borax  Chips,  .Mlianv  • 
X.  Y.  ; 

The  Xichol.s-Finn  .Vdvertising  Co.,  Ken¬ 
ner  hnihliiig,  'Chicago,  is  making  1|),<)0||.  7 
litie  contracts  with  some  YVea.eni  iiaiieni,  i 
for  the  Kssenkay  Co.  This  company  ii ) 
also  reported  to  have  secnretl  the  account  ■ 
of  the  Regal  Automobile  Co..  Detroit  ■ 
Mich. 

The  I’ernna  Drug  Maiuifactiiring  Co.,  f 
Columbus,  ().,  is  making  new  contracts.  ’* 

.Yndreas  Saxleliuer.  Hnnyadi  .laiHm, 
1.5(1  Fultoti  street.  Xew  Y’ork,  is  .seudinj 
out  orders  through  E.  1*.  Remington  and  ; 
YV.  H.  H.  Hull  &  Co.,  both  of  Xew  York. 

Sherman  &  Hryan.  71t  Fifth  avenue.  > 
Xew  Y’ork.  are  making  4<K>-inch  contrach 
with  a  few  Sontliern  papers,  for  Frankel 
Bros.,  ('lothing.  51S  East  Thirt.Vi.secoiid  i  , 
street,  Xew  Y’ork.  J 

_  * 

Tlie  E.  F.  Shnmwuy  Co.,  Jlearst  build-  :  ' 
ing.  I'liicago.  is  placing  orders  for  l(9i  ij; 
lines,  two  times  a.  w.,  for  seventeen  tiiuen,  7 
with  a  selected  list  of  papers,  for  the  ; 
Glasio'ibnr.v  Knitting  Co.,  I  uderwear,  ^ 
Glastonbury,  Conn.  H 

II.  .Sumner  SteriilM'rg,  2<IS  Fifth  ave  3 
line.  Xew  Y'ork.  is  making  some  new  coo-jc 
tracts  for  tlic  Gotham  Mannfactiirio;  ■’ 
Co.,  Gotham  Shirts,  2(10  Eiftli  avenue. ■ 
Xew  Yolk.  ^ 

r  • 

'I’lie  .1.  YValter  'I'hompsoii  Co.,  44  I^st  ;>:■ 
Tweiily-tliird  street,  Xew  Y’ork,  is  send-f" 
ing  out  forty-two-line  orders,  six  times,  t»: 
a  selected  list  of  jeapers,  for  the  .Vpolli- ,  . 
iiaris  .Ygenev  Co.,  .505  Fifth  avemie,  Xe*  v 
York. 

-  ^ 

Tlu'  'I’lades  .Ydvei'lising  Agency.  IISI  ^ 

Broadway.  .New  Y’«'rk,  is  iilacing  ordm  ■ 
with  itapers  in  twenty  seliH'tetl  cities,  for  ■ 
College  Brand  Clothes,  11.5  Fourth  ave  ■ 
line,  Xew  Y’ork.  J 

The  M.  Volkmann  .Ydvertising  .Ygeiity.  ■ 

Temiile  'Conr.,  Xew  Y’ork.  it  is  repurteiLm 
will  shortly  sr'iirl  out  orders  to  newspi- « 
pers.  for  tlie  Y’ai>o-Cresolene  Co.,  (I' X 
Cortlandt  street,  Xew  Y’ork.  B 

Walter  1..  Weedeii,  7-10  Slater  bnildio;.B 
Worcester.  Mass.,  is  sending  out  ordeB® 
for  seventeen  lines,  tliree  times,  to  week-K 
ly  papers,  for  the  .Yntoma.ic  Awl  Co.  Fi 

Wood.  I’utnum  &  Wool.  101  Heiviiv 
shire  stri'et.  Boston.  Mas.s..  are  plnris;  , 
classified  orders  with  Sunday  jaipers,  for 
the  following :  l/iraine  System,  11.  F- ;  ' 
Itogers  and  G.  F.  Redmond.  '■ 

The  Reserve  Remedy  Co.,  copy  fM 
(Hive  Tablets  and  .Mnsteroil  is  being srii 
to  a  large  list  of  dailies  through  thr 
Lord  iV:  Thomas  Chicago  office. 


FREE  PRESS .  LaaJaa 

QUEBEC. 

LA  PATRIE . MoHual 

LA  PRESSE  (Ave.  Cir.  ior  1911, 104.197),  Montreal 

TRADE  PAPERS. 

NEW  YORK. 


Orders  for  the  Globe  I’liarmaceutk'*! 
Co.  advertising  are  going  out  to  daili** 
from  the  Roberts  &  .Ylac.Yvinche  .Vgenoj. 
of  Chicago. 


'  TRIBUNE.  Mm.  Ii  Eva . MiaaiayaTi* '  RETAIL  BAKER . .  ..Nm*  YaiA 


New  Orleans  States 

32,000  Daily,  net 

Guarantees  the  largest  Carrier  delivei? 
HOME  circulation,  also  the  largest  WHITE 
circulation  in  New  Orleans. 

Week  of  Aug.  12  to  18,  inclusive  The 
States  led  The  Item  42%^  or  4,780  lines,  of 
Department  Store  advertising. 

On  Total  Space  for  that  period,  The 
States  led  The  Item  by  13,205  lines  agate. 

Don’t  be  fooled  by  wild,  unsupported 
claims  “month  after  month.” 

Proof  of  above  record  shown  by  agate 
rule.  The  States  produces — it  doesn't  tra¬ 
duce. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
New  York  Chittago  St.  Louis 
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ad  field  personals. 

F.  Reginald  Kennington,  the  Ameri¬ 
can  advertising  representative  of  the 
Manchester  Guardian,  Glasgow  Herald, 
London  Morning  Post  and  the  Frank¬ 
furter  Zeitung.  has  left  New  York  on  a 
12,000  mile  l)usine>s  tour  through  Canada 
and  the  western  cities. 

George  T.  Browne  is  the  new  adver¬ 
tising  manager  of  the  Long  Beach 
(Cal.)  Daily  Telegram. 

Clarence  Kendall,  formerly  advertis¬ 
ing  manager  of  the  W  atertown  (N.  Y.) 
Times,  has  become  manager  of  auto¬ 
mobile  ad  department  of  the  Columbus 
(0.)  Despatch. 

Fred  H.  Ralston,  for  many  years 
Western  manager  for  the  Butterick 
Publishing  Co.,  has  been  promoted  to 
become  general  sales  manager,  with 
headquarters  at  New  York. 


Charles  E.  Buck,  formerly  Detroit 
manager  for  Whitehead  &  Hoag  Co., 
has  joined  the  Detroit  staff  of  the  J. 
Walter  Thompson  .\dvertising  Agency. 

Colver  Gordon,  advertising  manager 
of  the  H.  J.  Heinz  Co„  has  resigned  to 
become  a  member  of  the  Ivan  B.  Nord- 
ham  Co.,  of  Pittsburgh. 


new  series  of  articles  by  Thomas  W. 
Lawson,  which  begin  in  the  October  is¬ 
sue  of  Everybody’s.  The  title  of  ihe 
series  is  "The  Remedy." 

AD  CLUB  EDUCATIONAL  WORK. 


DIRECTORY  OF  ADVERTISING  AGENTS 


General  Agents 


ADVERTISERS’  SERVICE 

5  Bcekman  SL,  N«w  York 
TeL  Cortlandt  3155 


J.  .A.  Malcolm,  circulation  manager  of 
the  Atlanta  (Ga.)  Georgian,  is  to  be¬ 
come  director  of  circulation  for  Uncle 
Remus’  Plome  Magazine. 


W.  P.  Rose  is  the  new  advertising 
manager  of  the  Erie  (Pa.)  Evening 
Herald. 


NOTES  OF  THE  AD  FIELD. 

The  F.  A.  Ensign  Advertising  .\gency 
has  opened  offices  in  the  Columbia  Bank 
building,  in  Pittsburgh,  to  conduct  a 
general  magazine  and  newspaper  adver¬ 
tising  business.  Mr.  Ensign  is  one  of 
the  best  known  advertising  men  in  the 
Smoky  City,  having  been  associated  with 
the  late  WC  S.  Hill  in  handling  some  of 
the  largest  accounts  in  Pittsburgh. 

Franklin  P.  .Mcorn,  33  West  Thirty- 
fourth  street.  New  York,  has  been  ap¬ 
pointed  the  Eastern  representative  of 
the  -Adrian  (Mich.)  Telegram,  and  F. 
W.  Henkel.  People’s  Gas  building,  Chi¬ 
cago,  has  been  appointed  the  VVestern 
representative.  The  Telegram  has  a 
claimed  circulation  of  over  8,000.  Stuart 
H.  Perry  is  the  business  manager 

The  attractions  of  the  city  of  Plain- 
field,  N.  J.,  are  to  be  made  known  to 
New  Yorkers  in  an  advertising  cam¬ 
paign  to  be  carried  on  in  the  columns  of 
the  Herald  and  the  Brooklyn  Eagle, 
both  three-cent  papers. 


The  Committee  Hat  Prepared  Many 
Helpful  Aid*  for  the  Several 
Organization*. 

The  September  number  of  the  Voice, 
the  official  organ  of  the  Association  Ad¬ 
vertising  Clubs  of  America,  contains  an 
outline  of  the  educational  work  to  be 
carried  on  by  that  institution  during  the 
coming  year,  written  by  Herbert  S. 

Houston,  chairman  of  the  educational 
committ.e. 

-V  preliminary  statement  of  the  com¬ 
mittee’s  plans  was  published  in  The  Edi¬ 
tor  AND  Publisher  a  few  weeks  after 
the  Dallas  convention.  In  the  meantime, 
the  several  committees  have  perfected 
their  plans,  and  the  educational  work 
will  go  forward  from  this  time  on. 

One  of  Mr.  Houston’s  announcements 
is  that  Professor  Paul  T.  Cherington, 
of  Harvard  University,  is  preparing,  un¬ 
der  the  direction  of  the  educational  com¬ 
mittee,  a  book  entitled  “Advertising  as 
a  Business  Force,’’  which  will  be  .em¬ 
ployed  as  a  text-book  by  the  clubs. 

The  suggestion  is  made  that  every 
club  sliall  establish  a  library,  contain¬ 
ing  such  books  as  will  be  of  assistance 
to  the  members  in  obtaining  a  better 
knowledge  of  the  subject  of  advertising. 

A  list  of  the  books  recommended  by 
the  special  committee  on  club  libraries, 
of  which  MacMartin  is  chairman,  is  pub¬ 
lished  in  the  current  issue  of  the  Voice. 

Each  club  is  urged  to  carry  on  re¬ 
search  work  for  the  benefit  of  all  the 
members.  By  collecting  data  that  may 
be  of  service  the  members  will  be 
greatly  aided  in  their  work  of  prepar¬ 
ing  and  placing  advertising  matter. 

Grafton  B.  Perkins,  advertising  man¬ 
ager  of  the  Resinol  Co.,  of  Baltimore, 
has  been  made  chairman  of  the  com¬ 
mittee  for  display  of  advertising  which 
will  be  made  at  the  Baltimore  conven¬ 
tion  next  Spring.  One  of  the  features '  GUENTHER-BRADFORD  &  CO. 


AMERICAN  SPORTS  PUB.  CO. 

21  Warran  St.,  N«w  York 
T«I.  Barclay  7095 

ARMSTRONG.  COLUN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 

BRICKA,  GEORGE  W.,  Adv.  Agent. 

114-116  Ea*t  28tb  St.,  New  York 
Tel.  1528  Mad.  Sq. 

FRANK.  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 
New  York  Office, 

20  Ve*ey  Street 

Tel.  CortUndt  2252 

HOWLAND,  HENRY  S.,  Adv.  Ag'oy 
20  Broad  St.,  New  York 
Tol.  Rector  2573 

KIERNAN,  FRANK  &  CO., 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

MEYEN,  C.,  A  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beekman  2820 

SECURITIES  ADV.  AGENCY 
27  William  St..  New  York 
Tel.  Broad  1420 

ILLINOIS 


ALCORN.  FRANKUN  P. 

33  We*t  34th  St.,  New  York 
Tol.  Gramercy  6332 

ALCORN,  GEORGE  H. 

405  Tribuna  Bldg.,  New  York 
Tol.  Beekman  2991 


The  New  York  Sunday  World  closed 
a  two  weeks’  campaign  in  which  it 
distributed  individual  aluminum  drink¬ 
ing  cups  to  school  children  of  Greater 
New  York  through  the  premium 
branch  offices  of  the  B.  T,  Babbitt  Soap 
Co, 


Over  160  newspapers  will  be  used  in 
half  and  quarter  page  ads  to  herald  the 


of  next  year’s  exhibit  will  be  the  presen¬ 
tation  of  the  best  advertising  work  done 
during  the  year  by  members  of  the  vari¬ 
ous  clubs, 

A  course  of  ten  lantern  slide  lectures 
is  in  process  of  preparation  by  a  spe¬ 
cial  committee,  of  which  Llewellyn  W. 
Pratt  is  chairman,  which  will  be  avail¬ 
able  during  the  fall  and  winter  to  such 
clubs  as  may  desire  it.  Clubs  writing  to 
take  this  course  of  lantern  slide  lec¬ 
tures  are  requested  to  communicate  with 
Harvey  (3.  Wood,  in  care  of  Reuben 
Donnelly,  277  Fulton  street.  New  York, 
who  will  have  charge  of  all  bookings. 
The  price  of  the  course  is  $50  for  the 
ten  lectures. 


64  W.  Randolph  St.,  Chicago 
New*paper  and  Magazine  Advertising 


PENNSYLVANIA 


RUBINCAM  ADV.  AGENCY 
Drezel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 


CUBA,  PORTO  RICO  and 
WEST  INDIES. 

THE  BEERS  ADV.  AGENCY 
37  Cuba  St.,  Havana,  Cuba. 
Frank  Pre*brey  Co.,  N.  Y.  Corr. 


Weekly  Paper 

Located  in  very  desirable  Southern 
County  Seat  town  of  3.000. 

Equipment,  including  No.  5  Linotype,  in¬ 
ventories  about  $9,000.00. 

Price,  $7,000.00;  terms,  half  cash,  bal- 
snee  deferred. 

Other  attractive  propositions  in  Publi¬ 
cations. 

UitVEL,  CANNON  &  McCARTHY 

Brokers  in  Magaine  and  Newspaper  Prop¬ 
erties  which  are  not  hawked, 

200  Fifth  Ave.,  Suita  1168, 
New  York,  N.  Y. 


GETTY,  A.  A.  A.  MANAGER. 

Walter  B.  Getty,  recently  appointed 
manager  of  the  Associatiorr  of  Ameri¬ 
can  Advertisers,  is  like  his  predecessor, 
C.  P.  Knill,  a  Western  man.  He  had 
four  years’  training  on  the  Chic?go 
Herald  with  the  late  James  W.  Scott 
and  an  additional  four  years  under  Mr. 
Kohlsaat. 

Twelve  years  more  was  spent  in  the 
investigation  of  circulations  for  the 
Federal  Government,  during  which  time 
Mr.  Getty  traveled  ?11  over  the  United 
States.  His  acquaintance  with  publish¬ 
ers  and  publishing  conditions  is,  there¬ 
fore,  extensive. 

Mr.  Getty  just  naturally  drifted  into 
the  work  of  making  audits  for  the 
A.  A.  A.,  and  upon  Mr.  Knill’s  recent 
retirement  from  the  management  was 
made  his  successor. 


Cooper  Company  in  New  Quarter*. 

The  Cooper  Advertising  Co.,  of  San 
Francisco,  has  moved  from  its  old 
quarters.  20  Montgomery  street,  to 
larger  offices  in  the  Bankers  Investment 
building,  742  Market  street.  The  new 
quarters  are  located  in  the  heart  of  the 
business  life  of  the  city  of  the  Golden 
Gate,  and  are  as  spacious  and  complete 
as  those  of  any  agency  in  the  State. 


THE  BLACK  Cklear>-N«w  Yorit  -  PHtibargk, 
niAiaAiin  Wr  *0  ye«r*  th*  coal  trade*' ' 
DIAMOND  ing  joamaL  Writ*  lor 


Springfield  Record  Ha*  New  Owner. 

The  Springfield  (Ill.)  Record  was 
sold  at  auction  last  week  and  was 
bought  for  $20,000  by  the  Walter  A 
Townsend  Company.  Mr.  Townsend  has 
been  editor  of  the  Record  since  it  was 
founded. 

MORE  ADVERTISING  TIPS. 

Bromfield  &  Field,  1780  Broadway, 
New  York,  are  placing  orders  for  Virginia 
Hot  Springs  advertising  in  the  large  city 
daily  papers. 


Publishers*  RepresentatiYes 


ALLEN  Sc  WARD 

25  W.  42nd  St.,  New  York 
30  N.  Dearborn  St.,  Chicago. 

JOHN  M.  BRANHAM  CO. 

Bnnuwick  Bldg.,  Now  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BUDD,  THE  JOHN,  COMPANY 
BruMwick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  Sl  Louia 
Tel.  MedUon  Sq.  6187 
GRIFFITH,  HARRY  C., 

Bmnawick  Bldg.,  New  York 
TeL  Medison  Sq.  3154 


KELLY-SMITH  CO. 

220  Fifth  Ave.,  New  York 
People’*  Ge*  Bldg.,  Chicege 
Tie.  Madison  Sq.  3259 

UNDENSTEIN,  S.  G. 

118  East  28tb  St.,  Now  York 
T*l.  Madiaon  Sq.  6556 
30  North  Daarbom  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
TeL  Madison  Sq.  2042 

PAYNE  Sc  YOUNG 

747-8  Marquette  Bldg.,  Chicege 
200  Fifth  Ave.,  New  York 
Tel.  Mad.  Sq.  6723 
PULLEN,  BRYANT  Sc  CO. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 
PUTNAM,  C.  I. 

48  W.  34th  St..  New  York 
Tel.  Murrey  Hill  1377 

VERREE  Sc  CONKLIN,  lac. 

228  Fifth  Avenue,  New  York 
Tel,  Madison  Sq.  962 
WARD,  W.  D. 

Tribune  Bldg.,  New  York 
TeL  Beekman  3108 

WAXEU  AUM,  BENJAMIN 
Jewish  Newspaper* 

102  Bowery,  New  York 
Tel.  Spring  7500 


ADVERTISING  MEDI^ 

ILLINOIS. 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  Hews- 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

WASHINGTON 


The  advertising  of  the  Boston  &  Yar¬ 
mouth  Steamship  Co.  (Dominion  Atlan¬ 
tic  Railway  Steamship  Line)  is  being 
placed  in  Boston  papers  by  Cleaveland  A. 
Chandler.  35  Congress  street,  Boston, 
vice-president  of  the  Amsterdam  Adver¬ 
tising  Agency. 


The  onders  for  the  B.  .7.  Johnson  Soap 
Co.  are  going  out  to  dailies  through  Lord 
&  Thomas,  of  Chicago. 

The  American  Radiator  Co.’s  orders 
for  advertising  in  dailies  are  being  sent 
out  by  the  Taylor-Critohfield  Co. 


THE  SEATTLE  TIMES 

The  unmistakable  leader  el  the  Northweal 
Ahead  of  all  American  newspaimr*  cze^  ea* 
la  total  Tolum*  of  baaiaesa  earriad.  Clratd*- 
tioa — Dally,  *4,741 ;  Sunday,  Sd.***— 4*% 
ahead  of  its  nearest  home  eomoelltor. 

A  outckleM  record — an  onbeatabl*  ntwspaper. 


G.  G.  Pollard,  Paragrapher,  Dead. 

George  Gilbert  Pollard,  68  years  old, 
died  last  week  at  St.  Louis,  Mo.  He  was 
one  of  the  l);st  known  newspaper  men 
in  Missouri  a  generation  ago,  when  he 
was  associated  with  Eugene  Field  on 
the  old  Kansas  City  Times.  He  was 
born  in  1844  in  New  York  City,  and 
came  West  when  a  young  man.  He  be¬ 
came  noted  as  a  paragrapher  and  verse 
writer.  He  established  the  Carrollton 
(Mo.)  Enterprise,  for  many  years  was 
editor  of  the  Charleston  (Zonrier,  and 
was  at  one  time  editor  of  the  St.  Louis 
Journal.  His  last  newspaper  venture 
was  the  Bismarck  Gazette.  Pollard  was 
a  paragrapher  of  the  old  school. 


THE  EDITOR  AND  PUBLISHER. 


Hand  Stereotyping  is 
the  father  of  Cold  News; 
the  mother  of  Wasteful¬ 
ness,  and  the  child  of  Poor 
eBusiness  Management. 

'  Listen  at  the  foundry  of 
any  prosperous  paper  — 
here  or  abroad  —  and  you 
will  hear  the  hum  of 
Autoplate  activity. 

,v  '  This  any  publisher  may 
bring  to  his  assistance  for 
the  small  sum  of  $2.35  a 
day. 
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